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SCHEUER 
FIXTURES 
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ORIGINATORS 





Scheuer says: 


When I look back over the many vears | have been engaged 1n the 
creation and manutacture of display fixtures it Is amazing to note 
the great improvement that has been achieved in the window 
display art. Much of this progress is the result of the work of 
progressive display manutacturers and in this our organization has 
alway played an active role. My early recognition of plastics as an 
ideal material for display fixtures has led to the beautiful and origi- 
nal line of these units which we are offering today. These display 


’ 


fixtures are doing an excellent job in retail stores everywhere. 


Write today for complete, illustrated catalog of the complete 


Scheuer line of plastic display fixtures. It’s free for the asking. 
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307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 18 


AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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FEBRUARY, 1948 BISPLAY WworRts 
New 


comurdGd Designs 


T. M. REG. U. S. PAT. OFF. 


FOR SPRING AND SUMMER 
PROMOTIONS IN 
WINDOWS AND DEPARTMENTS 


Gay Colors for 
Spring Fashions 


Rich, bright and sunny silk eg 


screen processed Comuras in 

10 or more flat and half-tone 

colors on flexible Comura 

stock. Combination and re- 

lated properties. | 
FREE New WLS 1948 Sprin 7 , A ; 
& Summer Catalog aa a | Shes ever 
once at your request. Write Sorgen 
today. Do it now. 


Use our Mother’s Day Comura and 
properties for a beautiful symbolic 
tribute. Newspaper advertising mats 
for this promotion also available. 


W. L. STENSGAARD AND ASSOCIATES, INC. - 334 Nn. JustINE STREET, CHICAGO 7, ILLINOIS 


America’s Largest Organization Specializing in Merchandise Presentation 
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New York Displays 


"Remember You've A Date: 


Memphis In '48" 


Display . 
Promotions iia Up! 


Joske's Diamond Jubilee 
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Featuring Local Color 
International Trade Fairs 


The Display Parade 
Display Impressions 


Your Column 


THE DISPLAY PUBLISHING COMPANY -— - _~ 1209 Sycamore St. - - CINCINNATI, OHIO 
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THE COVER 


illustration 


OUR NEXT ISSUE 


The amazing display department of the big 
be the subject of a 
March issue .. . 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


The shows a display by 
Clement Bradley, display director for Carson 
Pirie Scott & Co., Chicago. It was used, of 
for the wedding of Princess Elizabeth 
and Prince Philip, but is shown here as a 
suggested dramatic treatment for bridal win- 


cover 
Rexall drug chain will 
clong 
with complete details of the program for the 
Southern Display Association Conference in 


feature article in the 
course, 


dows in the season ahead. . . . (Color photo- 
graph by Anro, Chicago.) 


Memphis, to be held early in April, reports on 
contemporary display from major centers, and 
several special articles. 
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We're a Cagey Lot! | 


Our girls in gilded cages, touched with 
the beauty of butterflies’ wings, 
just go to show you what can be done with 


some new Mary Brosnan mannequins and an Idea. 


DOWNiovs bu 





Dot Williams, president ‘3 ‘a , " |S ae 
by ss 
498 SEVENTH AVENUE, NEW YORK 18 Me 
3 ] *This is Scene 2 from the Williams Showroom extravaganza: 
| 
} ‘Looking at Spring through Rose-Colored Glasses."’ 4 
} See it and you will understand why more stores use i 
NW “! 
( y) more Mary Brosnan mannequins in more windows 4 
tae more often than any other mannequins ever made b x 4 
® - 


BY POPULAR DEMAND Repeat 


REGENCY VRID 


A MAHARA M BX Gaeta a a: 


te ete 
) 
‘e: “0: 


ti 


Attention Displaymen: 


Here's all the richness and glamour 
you've been looking for! ‘Regency 
Stripes” is an unusually smart and 
decorative display material... 2%“ 
wide vertical stripes in beautiful two 
tone combinations ...a lustrous satin- 
faced fabric with a plastic vinyl back- 
ing. It's soft! It’s pliable! It drapes, 
folds, pleats and hangs beautifully. 
ideal for covering walls, posts, show- 
cases, shadow boxes, etc. “Regency 
Stripes”’ is perfect for all of your drap- 
ing and covering requirements .. . 
both window and interior! 


Available in attractive color combina- 
tions: Black and Chartreuse (as illus- 
trated) Bold — Dramatic — Exotic. 
Spring Green and Yellow. 

Cerise and White. 


“Regency Stripes” is 37" wide ...in 
stock at all Maharam Branches and at 
your local display jobber. If your job- 
ber cannot supply you, write or wire 
for the name of our nearest jobber. 


DISPLAY CENTER 
OF AMERICA 


PROGRESSIVE 


i) 


MERCHANDISE] 
PRESENTATION 


“The House of Service” 
YAHARAW 
FABR | C Bifege)-J-xos- Gm kel.s \ 
Kiem’ 23a 6th ST., NEW YORK 19, N. Y. 


fel i te-Vcte) ST. LOUIS LOS ANGELES 
6 East Lake St. 927 Century Bidg. 1113 So. Los Angeles St. 
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ALL OF A SUDDEN... 


ONY 58th STREET 


Are you going to go by the 
calendar... or are you going 
to go buy the market’s most 
sprightly new showing of 


SPRING 


ideas in Papier Mache, Wood, 
Wire and Plastics 


CHELIX- 


... 06 Course! 





PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES - 
361 WEST 58th STREET, NEW YORK 19, N.Y. + CIRCLE 6-943) 
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111 EIGHTH AVENUE 


NEW YORK II, N. Y. 
Phone: Watkins 9-7200 





Suppliers of Artificial Hair and Rayon Yarn 
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Your merchandise 
is hnown 
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No. A9397 


A masterful creation. Substantial frame of wood mould- 
ing with exquisite papier mache adornment. Luxurious 
pink satin upholstery and pink net draping. Finished 
in pastel green, rubbed white (other colors available). 
4 ft. wide x 7 ft. 2 in. high. Design copyrighted. Avail- 
able only to one store in a city. Large photograph, 
complete specifications and price on request. 
















i back- 


grounds, the set- 
tings, the decora- 
tions, the colors in 
your display windows 

and interiors all com- 
bine to tag your merchan- 
dise . . . just as surely as 
the label in a garment ov the 
trademark on a shoe. 


Place your merchandise against 

a dull, drab, uninteresting back- 
ground and it naturally takes on the 
gloomy, commonplace character of its 
surroundings. 


Place your merchandise in an ATMOS- 
PHERE of distinction and it automatically 
becomes MERCHANDISE of distinction. 


In the company of ADLER-JONES’ displays and 
decorations, you can be certain that your wares 
enjoy the wholesome, sparkling surroundings that 
instantly create an impression of quality. 





Let ADLER-JONES help you set new sales records during 
the big promotional events coming up—VACATIONS . . . 
SPRING ... EASTER . . . MOTHER'S DAY . . . SUMMER— 
with the most intriguing line of displays and decorations 
you've seen anywhere. If you haven't received a copy of our 
1948 SPRING AND SUMMER GUIDE TO BETTER DISPLAYS, send 
for it today! 


Se ee ee 


hp 
4 






ve * 






AND WHEN IN CHICAGO, VISIT OUR LARGE, BEAUTI- 4% 
FUL SHOWROOMS. .ao 


ADLER-J 


THE ADLER-JONES BUILDING 
521-525 So. Wabash Ave. ° Chicago 5, Illinois e Telephones: Harrison 9624 
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Your Assurance 


of Quality 


Engadine Rose 
Cinnamon Spice 
Sultan Gold 
Tahiti Coral 
Radar Grey 
Exotic Orchid 
Boulevard Green 
Blue Pacific 


2 IN. WIDE TWO-TONE EMBOSSED 
PYROXYLIN-COATED PAPER 


If your local Bulkton Display Dealer does not 
have Whirligig in stock... Order Direct and include 
the dealers name with your order. 


List Price—52” wide x 25 ft.—$3.45 per roll 


BULKLEY, DUNTON & co. 


INCORPORATED 








NN 295 MADISON AVENUE, NEW YORK 17, N-Y. 1 Mr 
i YO tar N\ ier mia 
me 2635 SO. WABASH AVENUE, CHICAGO 14, ILL. 








FEBRUARY, 1948 SOISPLAY WORLD 


Henry Callahan, Lord & Taylor, N. Y., creates dream effect with Winston Jones, Franklin Simon, N. Y., does pearl display 
VITRONET lavishly draped from ceiling and background. against an enchanting background of Vitronet in delicate pink. 


All America Is Talking About. . . 


VITRONET Fireproor NETTING 


Vewest and Most Beautiful Display Material of Sparkling Glass Fiber 


Simultaneously all in one week five Fifth Avenue, New York 

stores featured displays in settings of breath-takingly beautiful 

VITRONET. Hundreds of other fine stores throughout America 

are currently using this FIRE-SAFE material. In a host of colors. 

14 to 46 inches wide. There is only ONE genuine VITRONET 
accept no substitute. Write for sample. 


RADIANT GLASS FIBERS CO. 


208 East 27th St., N. Y. 16, N. Y. 


Donald Angus, Jay Thorpe, N.Y ., features lingerie against background 
of delicate and ethereal beauty using Vitronet. Angels of sylkglass. 





Wr. Bieler, Bonwit Teller, Phila., achieves atmosphere of ro- Gene Moore, Bonwit Teller, N. Y., uses theatrical lighting on 
intic beauty with Vitronet canopied ceiling, background and floor. background of Vitronet to create stunning lingerie display. 
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at your fingertips 





True full-color 35mm window display 


shots mailed to your desk every week 


showing New York's top-notch current windows. 


Write for sample and complete informa — 


tion concerning this most unique..... 


“Displays o the Week” pian. 


WORSINGER w...0wseavice 


HNOWEST 40TH STREET-NEW YORK 18,NEW YORK 


OVER 25 YEARS EXPERIENCE PHOTOGRAPHING THE BEST WINDOWS 














OUR PERFECTLY EXPOSED 





INA SINGLE VIEWER 
THAT MAGNIFIES THE COLOR 





IN MATCHED DOUBLES FOR 
A3®° DIMENSIONAL EFFECT 





PROJECTED UP TO THEATRE 
SIZE CLEAR AND COLORFUL 
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| Ghe) Ds By Wu's Bee. XO Os BW 0h) 00) De sb MW) 8 Ov We 
GREATEST STORES! 


MOULDED IN TRANSLUCENT FIBERGLAS, 
AIRBRUSHED IN ALL DELICATE PASTEL 
TONES AND DEWLIKE PEARLED FINISH . 
CAN BE HAD IN ONE OR ASSORTED TONES 
AS REQUESTED. 
CLOUD WHITE, ICE 
BLUE, STRAWBERRY Ba, & ‘ite 
PINK, LAVENDER, TUR- ~ S No. 211 
QUOISE, CHARTREUSE. cass a DIA. 
0) Om e919 2) ON OM KO =! | 23 INCHES 
HEROIC 
FLOWERS 


AIRBRUSHED $4.95 EA. 
PEARLED.... .$5.50 EA. 





No. 165—FABULOUS FLOWERS—6' to 10° ASS’T SIZES—A-B-C , 


* AIRBRUSHED 
DOZEN 

$Q.50 ASS’T. 

$108.00 GROSS 


PEARLED 
50 DOZEN 
cS) ASS’T. 


$132.00 GROSS 


ARKOW-LEWIS 


705 ARCH STREET e PHILADELPHIA 6, PA. © PHONE: LOmbard 3-6616 
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. ” SNO BLOCKS & FLAKES 


Companion Products for Displays 


THAT VISUALIZE REALISTICALLY 





fIREPROOF—LIGHT WEIGHT-—-CUTS EASILY—CLEANS EASILY 


Simple at A B C to make any size or shape. |S. Pat. No. 189012 


{ee DISPLAYS 


ATTRACT GREATER ATTENTION 
and SELL MORE MERCHANDISE 


Remember that things that can be done with 
this material are like an author’s pen or an artist's 
brush in that it finds its unlimited accomplishments 
from the imaginary chain of thoughts possessed by 
their master’s mind. If it’s a display problem it can 


be solved with Frostee Synthetic Sno Blocks. 


a s 
PT AKES COMPLETES THAT WINTRY 


froth cpinet 


TOUCH TO WINDOW DISPLAYS. 








froddee Fireproof 
Sno Displays 


will stimulate interest and maintain the urge 
to buy merchandise which is on display 
while the viewer gazes with admiration upon 
the realistic Frostee Synthetic Sno setting. 


SIMPLE 
AS DQyoa 


to build Frostee Sno displays shaped to 
fit your windows with Frostee Sno Blocks. 








*~! levine 


Frostee Displays possess these qualities: 





(Attracts instant attention. 
Visualizes immediate or future requirements. 
Dramatizes interestingly and effectively. 
Provides basic sales appeal. 

Suggests merchandise uses as it silently urges 


desire to possess. 


You can use the same Frostee Display Blocks for 


many changed designs, for all display purposes, 


Winter, Spring, Summer and Fall. 





IMPORTANT FEATURES: 


Realistic Snow Texture 
Fire Proof 
Vermin Prool 


mwh = 


Brushes Easily From Clothing 





ASK YOUR DISPLAY JOBBER SALESMAN 
TO SHOW YOU THE FROSTEE SALES MANUAL 
4O PAGES OF DISPLAY IDEAS. 








Manufactured by FROSTEE SNO CO., ANTIOCH, ILL. 
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A product of Magnani Statuary Co. 
236 West 40th St., N.Y.C. 
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NOW! ole-buile brings you... . 


: af \ Fl y) 
; = s 
yy ere | e Ylor-t 
Hii iia 
In These Charming, Sprightly 
SPRING MOTIFS! 
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FLOATING DIMENSIONAL SWAN — No. 3010. Graceful, SPRING LAMB and PICKET FENCE DISPLAYER — No. L-4020. 
life-sized swan mounted on Krystalite Island, covered with soft Gay lambs in action poses! Authentic lamb wool appearance. 
oe Krystalite Island covered with Green Transpara Glass Veiling to 
folds of Blue Transpara Glass veiling to resemble water waves. : . 
c p; ; simulate fluffy grass. Lavender Eyes, Pastel Blue and Pink bows. 
sail — Showeate and Ledge Displayer. DIMENSIONS: Ample display space for colorful spring accessories, lingerie. 
Swan — 20" high, 30" long. Display Island — 18" x 30" x 2". Overall Dimensions: 34'' long, 18" wide, 30" high. PRICE COM- , 
PRICE COMPLETE $17.50 PLETE, 4 pieces $18.50 





SPARKLING-BRIGHT, DESIGN-RIGHT 
These two functional displayers are eye-catching center pieces that will stop 
sidewalk traffic. They're different because they're made of KRYSTALITE, 
the material that gives your displays new sparkle, new life ... A New Look. 


lg pA~ 


They’re better because KRYSTALITE is light as a feather, yet practically 
unbreakable, easier to move, easier to set up. Leading display men throughcut 
the country have weleomed KRYSTALITE as an extraordinary medium to 


the display field. Now at your lecal display jobber’s showrooms or write 


ATTENTION DISPLAY DEALERS! We know you will be interested in the attractive dealership 
arrangement on these and other Krystalite Display units soon to follow. Your inquiries for 


photos and samples will be given our prompt attention. Y 


9Co-Cecdeé PRODUCTS, INC. cca: | 


—— 
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FOR MAKING GIGANTIC, DRAMATIC DISPLAYS 
Up to 7 Feet in Height 





ways Tall 


Made from Krystalite Giant Slabs 


A huge Krystalite Sun Dial displayer by Glo-Brite 
sets off this luxurious fur coat! Base of the dial 
pointer is 614 feet across, 28 inches wide, 7 inches 
thick! Height 6% feet. Overall size of island base, 
3 feet by 4 feet. Startling in size, yet easy to set up 
or take down because Krystalite even in giant slabs 
up to 7 ft. by 20 in., is feather-light, sturdy and readily 
worked in your own display department work shop. 
The sun dial is just one of the many designs possible 
with KRYSTALITE GIANTS — a revolutionary new 
medium for the display field. 


HERE ARE JUST A FEW 
KRYSTALITE 
DISPLAY POSSIBILITIES 








DISTINCTIVE, COMPLETELY NEW DESIGNS FROM 
Glittering — Translucent — Featherweight 
KRYSTALITE WHITE AND COLORED SLABS, PANELS 


One-piece displays bigger than you ever dreamt possible, are now yours with Krystalite. 
You'll find KRYSTALITE perfect for every season .. . White for Spring Fur Storage Displays, 
August fur sales, winter, and for a host of uses in Christmas designs. It's the easiest-to-work 
material you've ever used! Has its own sparkling, natural, white finish or we can supply 
COLORS to order. Krystalite Will Not Crumble!  \|ts translucent character makes it a 
“natural” in creating unusual lighting effects. We'll be glad to execute your sketches, or 
supply you with featherweight, practically unbreakable Krystalite in slabs up to 7 ft. by 20 in., 
all thicknesses, in any quantity for your own use. 











We invite inquiries from DISPLAY DEALERS, convention builders and point-of-sale display manu- 
Your Source for KRYSTALITE facturers. Write for complete details and samples of Glo-Brite KRYSTALITE GIANTS today! 


PRODUCTS, ING. cree e iiiners 


* 





























Sizes from 1 to 16 years 





/ ™\ 
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W. M. ZEPPEN-FIELD STUDIOS | | 


P23 NORTH COLE AVENUE HOLLYWOOD 38, CALIF. 
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. SWIVELIER 


Products Have Patented Spring Construction 


Socket, which “Stays Put At Any Angle!” 





Universally Adjustable 


SCREW-IN UNIT 


No. 107GR (ILLUST.) $1.60 
eS Screw-In Extension 


4 Units 
No. 107GR5 (5° STEM). $2.35 
No. 107GR No. 107GR8 (8" STEM). 2.75 
No. 107GR11 (11 STEM) 3.20 


£#a 


“a Universally Adjustable 
w CLAMP-ON 


UNITS 


~ No. B817SA $8.75 
‘ (ILLUSTRATED) 
No. 817AN 
$2.75 


(Same unit 
without shade) 








Comes with 
Cord & Plug 


Universally Adjustable aa 


“HOOD” SCREW-IN 
and EXTENSIONS 


No. H107AN 
(ILLUST.) $6.50 
(LESS LOUVERS) 


Cat.No. Stem Price 
HI107AN5 5° $7.25 
H1O07AN8_ 8" 7.65 
H107ANI11 |!" 8.10 


(LESS LOUVERS) 








Universally Adjustable 
i aetnedaiiaieateal UNIT 


e Comes with cord and plug. 


e Just “pin” up. plug in and 


' 
x3 use. 





No. 517GR $2.00 





Universally Adjustable 


BOX PLATE UNITS 


AND 
BOX-PLATE "CLUSTER" UNITS 


Wired { 
With Leads 

For Easy 
Attachment \ Nf 





LZ 


No. 547GR-LI2 No. 2547GR-L6 


No. 537GR-L12 (314” PLATE) $1.90 
No. 547GR-L12 (4” PLATE) $1.95 


BOX-PLATE "CLUSTER" UNITS 
2, 3, OR 4 SOCKETS ON ONE (1!) 4" PLATE 


No. 2547GR-L6 (2 CLUSTER) $3.70 
No. 3547GR-L6 (3 CLUSTER) $5.60 
No. 4547GR-L6 (4 CLUSTER) $7.45 


or” 


\lso Extension Stem Units with 5”. 8”. or 
ll” Stems. on either 3144” or 4” plate. shown 
in Swivelier Bulletin 105A. 


Universally Adjustable Y 
“TORPEDO” SHADE <-«- 
CANOPY UNITS 


e@ Ultra-Smart Design 
® Ventilated 

e Brushed Satin 

e Wired with Leads 


No. B81 ILLUST. $9.50 
(LESS LOUVER) 





“TORPEDO CLUSTER" UNITS 


2, 3, OR 4 "TORPEDO" SHADES 
ON ONE (1) CANOPY 


No. B82 (2 CLUSTER] $17.50 
No. B83 (3 CLUSTER) 25.00 
No. B84 (4 CLUSTER) 32.50 
(LESS LOUVERS) 
"TORPEDO" 
EXTENSION UNITS 
CAT. STEM 
NO. LENGTH PRICE 
B80-6 6" $11.00 
| B80-12 12" 11.50 
| B80-24 24" 12.50 
B80-36 36" 13.50 
B80-48 48" 14.50 
| B80-60 60" 15.50 
(LESS LOUVERS) 





“Bring the Light Down Where 


You Want It” . Gracefully. 


Universally Adjustable 


“HOOD” BOX-PLATE 
UNITS 


e Wired with leads for easy 







attachment to outlet box! 


@ Redesigned 
“Swivelier™ 
Hood 


e Ventilated 


e Streamlined 


No. H537AN-L6 (3!4” PLATE) $6.85 
No. H547AN-L6 (4” PLATE) $6.90 
(LESS LOUVERS) 


"HOOD" BOX-PLATE CLUSTERS 


2, 3, OR 4 "HOOD" SHADES ON ONE (1) 
4" OUTLET-BOX PLATE 





=a 


No. H2547AN-L6 (2 CLUSTER) $13.80 
No. H3547AN-L6 (3 CLUSTER) 20.70 
No. H4547AN-L6 (4 CLUSTER) 27.60 


(LESS LOUVERS) 


e Same units available with 5” to 48” stems, 
on either 314” or 4” outlet-box plates. 


(Shown in SWIVELIER Bulletin 114B.) 











Universally Adjustable 
PORTABLE UNIT 


7, Comes with cord and plug 


-” .. . ready to plug in and 


- use! 
¢ ° 
—— No. 607AN $2.60 





Universally Adjustable 
"PORTABLE 
TORPEDO" 






No. B627SA 
(Satin) $ 9.50 
No. B627CR 
(Chrome) 14.75 


(Less Louver) 


COLOR LENSES 
TO FIT SWIVELIER 
LOUVER-CLIP 
AVAILABLE 


LOUVERS 


FIT "HOOD" OR 
"TORPEDO" SHADE 


$1.50 











Universally Adjustable 


PORTABLE 
“HOOD” 


e Redesigned “SWIV- 
ELIER” NIMBLE. 
LITE. WITH THE 
NEW LOOK! 

No. H607AN $7.50 

{LESS LOUVERS) 








NATIONAL HANGER CO. 


JOBBER INQUIRIES INVITED . 





. WRITE FOR COMPLETE 





253 WEST 26 STREET 
NEW YORK CITY | 


Inc. 


“SWIVELIER" CATALOG. 
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NEW and SENSATIONAL! GIANT ROMAN fieenrocece 


8 FEET HIGH by 
10’2 FEET WIDE 


Ready to use without cutting or piecing. Idea! 
for Unit Trims, Posts and many other display uses. 


Also made in sheets 8 feet high by 44 inches 
wide. 


UP TO 12 FEET HIGH 


To order to meet your special requirements 


STRONG — RIGID — DURABLE 
Made of best quality 15 pt. stock with 90 Ib 
kraft backing. Will not buckle. No reinforce- 
ment required. Self standing. 


BEAUTIFUL TWO-TONE SHADINGS 


In five spring colors, white, pink, light blue 
yellow and light green, or on special order in 
any color. 


DECORATED BACKGROUNDS 
Also beautiful line of decorated background 
papers in new and original designs and color 
treatments. 
































ORDER FROM YOUR JOBBER — If your jobber 


cannot supply you write us direct. 











Manufactured by 


COLUMBIA DISPLAY MATERIAL CO. BROOKLYN 2, N.Y. 











Another “New Look” Wig 
on a Manikin 
Repaired and Refinished 


by 


MADISONIA 


AMERICA’S LARGEST 
MANIKIN REFINISHERS 





164 West 25 Street New York 1. N. Y. 
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He was a sad case... confused, muddled, bewildered... 


th e ¢ é ¢ 2 couldn't find the right way to properly display the maximum 


number of trousers and slacks. That is, until he discovered 
the KORRECT-WAY streamlined trouser rack...a rack designed 


and engineered for better selling. A rack equipped with 75 
5 t e hangers, each capable of holding two pair of trousers, and wide 


enough for fully cut slacks. A rack sturdily built... with 










hangers strong enough that customers can lean on them without 


bending ...a rack easy to set up and handle with all-steel 
ru S t r a t « construction and one-piece top and base. Length 4’, height 

48”, 1%" uprights, 24” x 2” round solid steel bases, 

highly polished chrome, sets up easily without tools. 


& 
d 1S la mm a | If you have trouser display problems... your KORRECT-WAY 
p y distributor has the answer... it’s the R271 trouser rack. 


KORKRECT-WAY 


SEEN IN THE BEST CIRCLES a 


DISPLAYS 


2300 LOCUST ST. e ST. LOUIS, MO. 






AMERICAN FIXTURE & MFG. CO. 





ee 


ss “CHEESE tse, a 


This same rack is available with 
women’s skirt hangers. Spring clips 
are made of special permatension 
wire. Each hanger holds two skirts. 





KRORRECT-WAY DISTRIBUTORS IN ALL THE PRINCIPAL CITIES 
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How ADVERTISING CAN GET 


Ful Quedit 


FOR SUPPORTING THE SALES PLAN 








Y 





Wi coordinated with 
sales activities advertising 
is given an opportunity to win 
recognition and succeed as an 
aid in moving goods and selling 
services. 

Selling plans are based on facts. 
The decisions of sales managers 
are guided by dependable infor- 
mation from government and busi- 
ness statistics. To function as an 
active factor in the sales program 
and share in the credit as well as 
the responsibility for sales suc- 
cess, the planning of business pa- 
per advertising should be equally 
factual. 

In applying media to markets, 
the use of adequate, verified cir- 


culation data is an indispensable 


step in the effective coordination 


of sales with advertising. 


Following are some of the ques- 
tions about the circulation of busi- 
ness papers that are answered in 
the reports issued by the Audit 


Bureau of Circulations: 


How much paid circulation? 
How much unpaid? What business 
or occupational groups receive 
the paper and how many paid sub- 
scribers in each group? At what 
price is the publication sold? 
What circulation inducements are 
used, ifany? What percentage of the 
subscriptions are renewed? How 


many subscriptions in arrears? 
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Where does the circulation go? 


Answers to the questions above, 
as given in A.B.C. reports, make it 
possible for space buyers to select 
media with the same care that an 
efficient sales manager uses in em- 
ploying and routing his salesmen. 
The planned and verified distribu- 
tion of advertising, by means of 
the information in A.B.C. reports, 
is the starting point for effective 
coordination of advertising and 
sales efforts. 

This paper is a member of the 
Audit Bureau of Circulations. Ask 


us for a copy of our A.B.C. report 
and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 
publication’s editorial appeal. With the 
interests of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 











————~ cae 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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VISUAL 
MERCHANDISING 


Amusing ... original .. . these acetate Easter 


eggs give perfect display to merchandise, add sparkle 


to your windows. Five sizes, seven Spring 
colors. Sold in half sections. Place merchandise 
within colored opaque section; cover with 

clear section and staple or tape together. Now 
at our showrooms. Wire, phone or 

USE CONVENIENT ORDER FORM BELOW. 











peer’ 





























ESSENTIAL DISCOUNT ON QUANTITY ORDERS GIVEN 
FOR GIFT WRAPPING AND RESALE PURPOSES 


ASK FOR QUOTATION 








japeay 
aL}! | 
| ae 
ALLIED DISPLAY MATERIALS, INC. y 
65 MADISON AVENUE (CORNER 27th STREET) NEW YORK 16, N. Y. 4 ‘tl 
, Sane A <_ 
a neeecenssccecesccccscenssescesusasscsnsssess ORDER BLANK _ [peewenencencnnccccesces 
ALLIED DISPLAY MATERIALS, INC., 65 Madison Avenue, (corner 27: street) New York 16, N. Y. 
Gentlemen: Please send Easter Egg displays, as indicated below: PRICE EACH 
SIZE . COLORS AND QUANTITY — ee - oa _ HALF SECTION P 
CLEAR YELLOW LT. GREEN ORCHID TURQUOISE FUSCHIA | CHARTREUSE | CLEAR COLORED 
3 : 6 a .27 . 
4” 25 .38 
6 .48 .66 
8” .88 1.11 
12” | | 1.35, 1.74 
STORE ADDRESS 7 are 
CITY ZONE STATE BY 
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“THE LAWN FAMILY” 


OF GRASS-LIKE FLOORING 


Sse ebay Wahgy 
RATAN \ 
AY Ny 


ANY 


{vailable In 


GREEN — YELLOW 
CHARTREUSE 


{lso In Any Special Color 
Dyed To Your Specifications. 


display creations 


MORE ECONOMICALLY 
PRICED THAN EVER 


.... Yet In The Same High 
Standard Of GUSTAVE 
RUBNER Quality You've 


Learned To Expect! 


Immediate 
Delivery 


ASK FOR IT BY NAME 
AT BETTER JOBBERS 
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THE OLD RELIABLE 


BUTTRESS DISPLAY BOARD 
IS BACK AGAIN! 


The new Convex design is beautiful and attractive — the board is built 
for wear and tear — can be used over and over again — saving time — 


labor — money. 


MADE IN ALL LENGTHS — As high as the Sky — As wide as the Earth. 
COLORS: White — and the famous Buttress Knotty Pine. 


MADE RIGHT + PRICED RIGHT + SELLS RIGHT 


Your jobber will give you the good news. 


CHAS. F. JOHNSON, Distributor 


316 Oceano Drive Los Angeles 24, California 











There's more to the “new look” 
(han appears on the surface! 





Mannequins must be completely re-designed to fit 
the new mode. There are no short cuts — it’s not 
merely a matter of slimming waists. padding hips 
or drooping shoulders. The styles from horse-and- 


bugey days demand a new carriage. 





\chievement of proper height. posture. active grace. 

proportions, require the hand of a master. And Vidwest 

Mileo Studios have again created masterpieces of snahmamraaid 

- eine SMILEY & CO. 

mannequin art. 234 S. Fronkitn $?. 
Chicago, Ill. 

Grace your windows this Easter with Mileo Manne- 

quins ... they have the persuasive charm that sells! Canadian 
Representative: 


MORGESE, SORIANO 


MILEO MANNEQUINS 7 West 36 Street New York 18, N, Y. CO. 


, , 431 King St. 
Established 1900 Just Off Fifth Avenue Toronto, Canada 
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The eternal beauty of gold and white is clearly exemplified in this recent window display of 
Arnold Constable, New York City. It is the creation of Mr. Charles Lenhart, well-known 
Display Director — one of the vast number throughout the country whose displays 7Zeature 
"'Fabrics by Dazian's'’. 


DAZIAN'S GRASSLAWIN 


PRE-WAR GRASSLAWN QUALITY AT ITS VERY BEST! 


e@ A STURDY FABRIC FOR TOUGH WEAR AND LONG USE. 

e UNIFORM FLOCK GIVES SMOOTH AND EVEN TEXTURE. 

@ PRECISION-CUT FIBRES STAND PERFECTLY ERECT. 

e EXTREMELY FLEXIBLE — LAYS FLAT, YET COVERS WELL. 

e SOFT FINISH — WILL NOT SCRATCH, IRRITATE OR STING. 


50" WIDE — COLORS: Chartreuse, Yellow, Grass Green, Autumn Leaf. 
$1.95 PER YARD IN 25 YARD PIECES ° CUT PRICE PER YARD $2.25 


PLEASE CONTACT OUR OFFICE NEAREST YOU. 


IA N S INC. | Pans me. oo 7 








DAZ 





ESTABLISHED 1842 Please ship yards GRASSLAWN at 
a ’ ; ; : , P| d FREE le of GRA Ww 
The World's Largest Display Fabric Organization iaialiects a ee | 
142 WEST 44th STREET © NEW YORK 18, N.Y. tite 
260 TREMONT STREET @ BOSTON 16, MASS. ! NAME | 
125 NO. WABASH AVENUE @ CHICAGO 2, ILL. | | 
731 SO. HOPE STREET @ LOS ANGELES 14, CAL. ADDRESS 
630 BOOK BUILDING @ DETROIT 26, MICH. I | 

J 












ELD over from the special January 
Forecast and Trends issue, the pro 
ducts pictured here are belatedly 


presented because of their importance in 


the display picture tor the new year. 
Leading off is a group of tountain bird 
baths, made of Italian marble dust in white 
ind available trom Arts & Flowers, New 
York City The unit at the left 1s a 4-inch 
miniature, designed tor cases, perfumes o1 
live flowers; the four birds are removable 
is ire those 1) Othe 12 inch bath nl the 


Next, at the upper right, 1s a dimensional 


vindow and ledge unit showing a_vacht 
Te’ it is by the Revburn Manufacturing 

(Compal Inc., Philadelphia. It is 30 inches 
gh by 45 inches wide Made of rigid 
ite display material, the unit is expertly 
Ik sereened in- pale blue, medium blue, 
k blue, gray, buff, orange and red 
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Phe decorated seen in the 
iustration at the right center is by Colum- 


Material 


and is one of a line including designs show- 


background 


bia Display Company, Brooklyn, 


ing dogwood, truit basket, bird cage, cactus, 
The back 


25 feet, 


fish, apple blossoms and the like. 
inches by 
The firm 

feet high 
patterns. 


grounds come in rolls 53 


feet also 


and 107 inches by 12 
panels 8 


fluted 
wide in 


available by 


44 inches 


Nas 
four spring 

\t the lower left is a group of three pert 
juntor mannequins, part of the extensive 


line of W. M. Zeppen Field Studios, Holly 


| 
WOO 


hie 
Garment as 
New 


show Ss 


center illustration below shows a 
by customers at Saks-Fifth 
York ( while the last 
the which the dress 
pinning \ slit 
special form made by 


Mt. Vernon, N. Y., 


seen 
\venuc ity, 
picture way in 
is fitted perfectly without 
down the back of the 


S. Matzner Company, 


—e 


is lined 


the 
slot 


r 


Mm 


Add For The New Year 


with 


garment’s 


quickly and easily, tor a pertect fit 
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is pushed into this 
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yl) 0-FAST TACKS NEAT AS A PIN. 




















THE WHITE SPOT 
ih > 7 Von ated fo) | 
SIZE 











At least twice as fast and neat as a pin—the narrow crown tacker 


is made for the problems of your industry. 


Its DUO-FAST with a Jilly paw 


DUO-FAST Jiffy Jaw is something special—it takes just a second 


- 


to relieve your jammed tacker—Click it’s off—Click it's on—no 


delay and on with your production. AUTOMATIC NARROW CROWN TACKER 


FASTENER 


848 FLETCHER ST. CHICAGO 14, ILL. 


AN New Look” 











for the 


... MANNEQUINS made the NEW WAY 


FOLLOW THE FASHION 
USE Manhattan Mannequins. . . 


REGULARS « KIDDI-QUINS 









esd 
' ‘ 
‘ _ Pan ae i4 l. 
Be Cy) ~~ oS LEA 








Ay Sz is 
o-part or together...a complete display 


HANAN AECULAR MANHATTAN WAN \\ COU \ye mfrs. 


MANHATTAN KIDDI - QUINS 


end MULTI-QUINS® write » 119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 











j 
| 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 








}. H.C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 
. Practical Service to the Display Profession 
and Industry. 
5. Greater Appreciation of Display's Power in | 
Merchandising. j 
. Absolute Independence of Our Editorial | 
| 


> Ww 


o 


Columns. 
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At Last The NRDGA 
Forms A Display Group 

[The National Retail Dry (Goods Asso- 


ciation’s board of directors late last month 
formally voted to establish a display group 
comp- 


within the organization, just as 


trollers, advertising and = sale promotion 
men have had similat 
NRDGA tor many years 


This is the biggest step forward for dis 


groups in the 


play in a long time, if displaymen grasp 
the opportunity—and first reactions indi- 
cate that they will, and 
NRDGA, with a total membership of around 


is the personification of 


eagerly. The 


6.000 retail stores, 
retailing; it is the recognized voice of this 
vast field, and the fact that it is now mak- 
ing a place for display within its organi- 
zation is highly significant of two things 
first, that display has advanced to the point 
where such recognition became the natural 
second, that management is 
and by this 


thing to do; 
cognizant of display’s power 
recognition shows that it intends to study 
it more closely 

In fact, Howard 
the Sales Promotion 
NRDGA, has announced that display re 
search on an unprecedented scale will be on 


Abrahams, manager ot 
Division of the 


the agenda for the new display group. 
Elsewhere in this issue full details are 
NRDGA display set 


the display group will be a 


given concerning the 
up. In brief, 
part of the Sales Promotion Division, with 
the manager of that division heading up the 
But the display group will be run 


program 
by display executives, and will have its 
own board of directors Some members ot 


this board will also be on the Sales Pro 


motion Division 


thus providing an interlocking arrangement 
} ] 


1 = ; 
which seems Logical 


entirely sound = and 


board, and vice-versa, 
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Recommendations of the Sales Promotion 
Division's director can be vetoed, if de- 
sired, by the display organization once it is 
in operation. For the present it will be 
financed by the Sales Promotion Division’s 
budget, but later on it will have its own 
appropriation. 

The establishment of this new display 
group within the NRDGA is something that 
has been more or less pending for a good 
many First talk of it probably 
started back in the days when Joe McCann 
was president of the International Asso- 
ciation of Display Men and Joe Hansen was 
managing director of the NRDGA's Sales 
Promotion Division. At that time the [ADM 
was fairly strong—at least with a comfort- 
able bank balance—and many of its mem- 
bers were not in favor of the move, fearing 
that the IADM would simply be absorbed 
by the parent organization, with consequent 
loss of identity for the display group. Also 
[ADM members who were display man- 
agers for public utilities were opposed to 
the plan, saying that the NRDGA made no 
provision for them. The idea was brought 
up trom time to time after the McCann 
regime, but nothing ever came of it until 


years. 


now 


The new display group has one thing 


which no display association has enjoyed 


in the past the whole-hearted, spon- 
taneous approval of top display executives 
While a very few such men did belong to 
the IADM in the past, they took no active 
part in the affairs of the association and 
had no interest in it. But no sooner did 
word of the new NRDGA set-up get about 
than such men as Lee Court, Lee Wardrip, 
Carl Haecker, Adrian Morris 
Welch, Ken Duncan, John Dubuisson, and 
many others wrote the retailers’ association 
to express their approbation. Many of these 
men, and others of similar calibre, have 


Delsman, 


studiously avoided any display association 
affiliation in the past; the mere tact that 
they hastened to voice their approval of 
the new display group means a lot. 

The establishment of a display section by 
the NRDGA does not mean, of course, that 
other display organizations will be elimi- 
nated. Perhaps some displaymen will want 
to belong to a separate association as well 
as that of the NRDGA;; if that is the case, 
then there is a place for the National Asso- 
ciation of Display Directors, now in the 
process of formation to replace the deceased 
International Association ot Display which 
was voted out of existence last December. 
let the Southern Display Association con- 
tinue, let the local and regional display 
clubs still function; the NRDGA arrange- 
ment does not put them out of the picture 
it all. It simply goes a long, long step 
further with a vast potential membership, 
the promise of continuing display research, 
intelligent management, the combined efforts 
of the top men in the field, and recognition 
and approval on the part otf management. 

The new set-up is as it should be; just 
as the comptrollers have their Comptrollers’ 
Congress, the advertising men and promo- 
tion men their group, so now will the dis- 
playvmen have their separate section, dove 
tailing into the complete NRDGA picture, 
and working for the good of their stores, 
for retailing in 


sper mec protession 





general, and tor their 
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Many will like the way the new display 
group is to be handled: a manager (the 
head of the Sales Promotion Division, wo 
is careful to point out that his wishes can 
be vetoed), and an interlocking arrang 
ment on the separate boards of directors 
whereby the display group has members of 
its board of directors on the Sales Promo- 
tion Division's board, and vice versa. The 
fact that the display group will be run by 
displaymen, just as other sections of the 
NRDGA are run by persons specializing in 
particular lines, will appeal to many. It 
seems clear that there is to be no attempt 
to subordinate or dominate the display sec- 
tion. 

For the present the new display group will 
be financed by the budget of the Sales 
Promotion Division, as mentioned in the 
foregoing. Later, it is said, arrangements 
will be made for the display division to 
operate on its own budget. How this will 
be financed is an interesting question. Will 
it be through the display manufacturers as 
in the days of the old IADM conventions? 
Will the Sales Promotion Divison go in 
for display meetings and manufacturer ex- 
hibits in connection with its Clinics? If so, 
how will this affect the twice-yearly Display 
Market Weeks of the National Association 
of Display Industries ? 

These are only a few of the many ques- 
tions certain to arise in conjunction with 
the new display group. For the present, 
this action on the part of the NRDGA is 
the most important thing display has had 
happen to it for a long time. It is the 
opening wedge in the wall of some retailers’ 
indifference to display. It remains for the 
displayman to widen the opening, to get 
behind this project, and to prove through 
demonstration that he is ready to take his 
place alongside the merchandise man, the 
comptroller, and the advertising man as a 
retail executive. 

Howard Abrahams, manager of the Sales 
Promotion Division, has asked to hear from 
retailers and their display heads who are 
interested in the new display group. The 
NRDGA’s address is 100 West 31st street 
New York City 1. It would be a splendid 
gesture if the nation’s displaymen would 
respond to his request with a flood of letters 
expressing their reaction to this important 
and worthy undertaking. 





NADD To Launch Drive 
For Members 

A two-day meeting of the organization 
committee of the newly formed National 
Association of Display Directors was held 
in Chicago recently, at which time plans 
were made for a membership drive to be 
started within a few weeks. Another meet- 
ing of the committee will be held May 10-11, 
with the city where the group will get to- 
gether to be named later. 


Glass Eggs In Color 
Offered By Malros 

Hy Malkin, The Malros Company, Dov 
N. J., has anounced blown glass eggs in six 
different colors. While particularly suit 
able for Easter, the eggs have numerous 
other display uses 
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Hudson's Housewares Show 
Uses Action Displays 

ypliance dealers seeking to improve their 
selling techniques can profit from the action 
displays at the J. L. Hudson company’s 
seventeenth annual housewares exposition, 
xpected to attract 400,000 visitors. 

idson’s this year is emphasizing cut- 
away and engineers’ models to dramatize 
what goes on inside an appliance, since 
-onventional displays used in former years 
“were failing to get across to the public 
the message the manufacturer and the store 
were trying to convey.” 

ie current exposition includes 44 action 
type exhibits showing a manufacturing pro- 
ess, a cutaway section of moving parts, 
yx some phase of the planning and _ pro- 
juction necessary to bring a worthwhile 
product to the consumer. 

\lthough the exposition covers the entire 
tenth floor, merchandising officials noted 
that action themes on a smaller scale are 
equally effective; each display is an attrac- 
tion in itself, with crowds lingering until 
they fully understand the device by watch- 
ing and listening to an attendant. 

Hotpoint, Inc., represented by a number 
i specially designed educational exhibits, 
ought action to its “Disposall” by install- 
ng it in a cutaway sink and demonstrating 
t under actual operating conditions. 

The “Disposall” is attached to a glass 
lrain tube so that spectators can view the 
esults of the garbage grinding process 
\n attendant demonstrates the device by 
nserting in the sink opening vegetables and 
simulated garbage such as navy beans and 
small wood blocks. When the attendant 
turns on the cold water spigot the glass 
tube is immediately filled with the pulver 
zed substance. At the completion of the 
lisposal process, the water in the tube be- 

mes clear, effective visual evidence of the 
simplicity otf the operation. 

he Hotpoint attendant said that brightly 

red vegetables such as beets and carrots 
ire especially effective in the demonstra- 
tion. It is evident, he reported, that casual 
sales explanations are no longer effective, 
since homemakers are interested in all 

ases of appliance operations 


Cold Cathode Lighting Data 
Given In Catalogue 
lechnical data on its very complete line 
Id cathode fluorescent lamps is given 
e new 1948 catalogue of the Catho-Lite 
pany, Inc., 4122 West Belvedere avenue, 
baltimore 15. The catalogue also shows 
ompany’s line of “package” cold cath- 
industrial and commercial fluorescent 


+ 


ghting fixtures and its line of accessories 
eries circuit cold cathode lighting. 
is initial catalogue will be augmented 
time to time as the company expands 
ne of cold cathode lighting products. 
tional pages will be mailed to all cata- 
holders as they are issued 
company claims that by the use of 
ld cathode fluorescent lighting fixtures 
ries and stores can make substantial 
gs in their total annual cost of light 
ecause of the savings accomplished 
gh reduction in relamping and mainte 


costs. 
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DECORATIVE PLANT 


CORPORATION 
27th St. at 9th Ave., N.Y.1, N.Y. 


WIscoNnsiIN 77-0088 














56 


Transparent Shade Company's 
Sensational New 


DISPLAY 
MIRACLE 


that virtually 


sto? 
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TRANSPARENT SHADE j 





—— Ir's here—far greater Sun Protec- 
tion plus visibility than ever before offered! 
It's Infra-Chem—a discovery from 
the laboratories of Transparent Shade Co. that 
invisibly chemicalizes acetate material, thus 
repelling virtually a// harmful sun rays! 
Now you can say goodbye to need- 
less fading and damage... to lazy hidden win- 
dows ...to sun-spoiled profits. Now you can 
safely display, the Infra-Chem way. Written 
Guarantee with every shade! 
CAUTION: Infra-Chem 7s our 
exclusive process, patented and 
secret. Don't be misled by imita- 
tions. No other sun shade can 

offer you Infra-Chem. 


RANSPARENT SHADE CO. 
LOS ANGELES, CALIFORNIA 











SEND FOR THIS 
FREE BOOKLET 


















* | 
| TRANSPARENT SHADE CO. t 
| Dept. 1B, Box 2135, ! 
\ Terminal Annex, Los Angeles 54, Calif. 
: Send me immediately your illustrated ! 
; brochure and details on new Infra-Chem 
1 “Sun Protection plus Visibility?’ 1 
1 ! 
1 name a 
1 i 
I store name - rl 
! ! 
{street city stote — | 
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Technical Lettering 
Shown By Films 

\ new series of discussional  slidefilms 
on technical lettering is announced by The 
Jam Handy Organization, 1775 Broadway, 
New York City 19. Designed to help teach- 
ers of lettering show actual strokes and 
proportions of letters to students, these films 
include 235 lighted pictures. The intro- 
ductory film discusses uses of lettering, 
characteristics of single-stroke Gothic let- 
ters, and similarities between letters. The 
other four films give instructions for mak- 
ing vertical capitals. 

Each of these slidefilms is organized into 
lessons on groups of letters produced with 
similar strokes. Questions, review and prac- 
tice suggestions are included in each film. 
\ll letters conform to the recommendations 
of the American Standards Association. 


Shrider Vacations 
In Phoenix 

C. M. Shrider, A. E. Starr Company, 
Zanesville, Ohio, has returned to his posi- 
tion as display director for the store after 
a vacation spent in Phoenix. While in the 
West, Shrider attended Los Angeles Market 
Week. 


Modern Sales Floor 
Has Novel Fixturing 

Expanding sales demanding more space 
has resulted in a completely new sales floor 
at Wright, Kay & Co., Detroit jewelers. 
The entire fourth floor, formerly a_ stock 
room, was converted into a new and mod- 
ernized selling area. The floor is lighted 
by fluorescent fixtures in recessed ceiling 
troughs with plastic lens. Individual ceil- 
ing spotlights accent the displays. Walls 
are of vellow and cocoa, while the curved 
display backgrounds with curved — glass 
shelves are of natural reed striated plywood. 

\ll showcases are of natural birch, while 
display table tops and counter tops are 
made trom “blister-proot, real wood For- 
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mica’. All were custom designed by Hailey, 


Ellington & Day, Inc., architects. Che 
showcases combine demonstration area at 
the top, wide angle visibility for sales 


appeal, and generous storage area at the 
back. 

\mong the merchandise shown on this 
floor are imported crystal and pottery, sta- 
tionery, fine leather goods, unusual wooden- 
ware, and small electrical items suitable for 
eifts. 





Candidates Announced 
For Los Angeles Club 


The nominating committee of the South- 
ern California Display Club has named the 
following for office, subject to additional 
nominations from the floor: president, Ralp| 
T. Dickey; vice-president, Stanley E 
Thompson; secretary-treasurer, Frank R 


Ackerman; board of ‘directors, one-year 
term, Roger Pickett; board of directors, 
two-year term, Ernest Nardini, Henry § 
Schwarz and Emil Corsillo. 

Paul C. Smith and Fred J. Tabery auto- 
matically continue on the board of directors 
for another vear, having been elected to a 
two-year term in 1947. 


New Decorative Plywood 
Makes Its Appearance 

\ new and important decorative plywood 
made from veneers of imported wood is 
being manutactured by United States Ply 
wood Corporation, S. W. Antoville,  vice- 
president and director of sales, has an 





nounced. 

The light colored hardwood 1s __ being 
offered to the market under the trade name 
of “Korina’. It is a decorative wood rang 
ing from a striped effect to a highly figured 
variety. Logs for its manufacture art 
being imported into the country, and_ have 
been found to be so free of defect that 
sheets of veneers far more uniform than 
prima vera “Weldwood” plywood are pos 
sible, Antoville says. 
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Sylvania Electric Names 
Garlan Morse, Fred Fulle 

Garlan Morse and Frederick W. Fulle 
have been appointed merchandising man- 
agers of the Lamp Division and Fixture 
Division, respectively, of Sylvania Electric 
Products, Inc., according to B. K. Wick- 
strum, general sales manager of the Lighting 
Division. 

Morse, who has been. directing sales 
activities for both divisions, will now devote 
his entire time to the merchandising poli- 
cies, sales promotion, and distribution prob- 
lems incurred by the expanding production 
volume of Sylvania Electric’s Lamp Divi- 
S1on. 

In his 12-year association with the com 
pany, Morse has held various positions in 
the manufacturing, production, merchandis- 
ing and sales departments of the Lighting 
Division. He will maintain his headquarters 
in Salem, Mass. 

Fulle, with over 20 vears’ experience in 

lighting field, will assume the same re 
sponsibilities for the Fixture Division 
Joining Sylvania in 1943 as merchandising 
manager of cold cathode products, he most 
recently supervised production and sales ot 
the wiring devices plant whose manutactur 
ing facilities have now been consolidated 
by the company. 


Display Descriptions 
Are Broadcast 


Something new to the radio and display 
fields was introduced recently by FM = radio 
station WFMO, New York City, when a 
group of eight window displays selected 
trom local stores were described at length 
by a commentator. The radio station 1s 
secking sponsors for the program, which at 
present is on a sustaining basis. 


It 


s pointed out that with television, 


vindow and interior displays could be 
telecast to the accompaniment of a running 
description of the merchandise shown, and 
that such programs may be part of retail 
advertising in the future. 

Display Material Monde 

For Mother's Day 


\ variety of official Mother's Day dis- 
play items has been prepared by the Na- 


tional Committee on the Observance of 


Mother's Day, 393 Seventh avenue, New 
York City 1; included are posters, display 
cards, complete window backgrounds, pen- 
lats, streamers, card-toppers, and three- 
dimensional units. All are described and 
pictured in a colorful broadside available 
request. 
Mother's Day, first celebrated 41 > vears 
this vear falls on May 9.) The official 
theme is “Remember Mother . . . America’s 
First Lady.” 


Miles Resigns Position; 
To Enter Business 
Following the resignation of Norman 
Miles, William Noble has been appointed 
acting display manager for Flint & Kent 
Buffalo; he has been with the store for 
about six months. Miles is establishing a 
ness of his own in Rochester. 


BOOST SALES AND PROFITS THROUGH 
Sherman Zo 
Display Pictorials ‘i 


we Bi » 























































Store traffic starts with window traffic— and 
—the best way to build your store traffic is 
through these colorful, eye-catching 
Sherman Pictorial Displays. Beautifully re- 
produced, installed in minutes, Sherman 
Pictorial Displays will prove to be the most 
powerful sales builder you’ve ever used. 
See for yourself the stimulating eye appeal 
of Sherman Pictorial Displays. See your 
display dealer today — or write for the Spring 
and Summer Sherman Display Guide — 
color edition. 





To get the greatest value 
from Sherman Pictorial Dis- 
plays, mount them in 


Shemuan 


PICTORIAL FRAMES 


Available in two colors and 
two popular pictorial sizes, 
Sherman Pictorial Frames 
look exactly like wood. They 
are accurately cut to size— 
in just six minutes. 














PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASSACHUSETTS 
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NADI 


LIST OF MEMBERS 


MEMPHIS IN ‘48 
[Continued from page 31] 


Row Walk along it and look in at the 
cotton samples laid out on the long tables. 
Then take a tour around and behind that | 
mellow old red building that houses the 
Cossitt library; this walk also leads be- | 
hind the United States post office and cus- 
toms house. You're now on the crest of 
the bluff and command a wonderful view 
of the mighty Mississippi; to the south on 

























































Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabrics @ 
Allcock Mfg. Co. @ Allied Display Materials, 
Inc. @ American Model Form Co., In 
@ American Fixt. & Mfg. Co. @ Ankerum 
Mfg. Co. @ Arkow-Lewis Assoc. @ Arrow 
Dec. & Fixt. Co. @ Austen Display e 
C. Barrango Co. @ Bliss Display Corp. e 
Bonafide Disp. & Dec. Co. @ Botanical 
Decorative Supply Co. a Eve Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley 
Dunton & Co. @ The Carrata Co. @ L. J 
Charrot Co., Inc. @ Chelix, Inc. @ James A 
Cole Co. @ Columbia Display Materials C 
@ Colonial Decorative Display Co. @ Com 
bined Industries @ Cook & Meier @ Crown 
Mark Paper Corp. 


vour left. as you face the river is the 
VIRGINIA ROEHL Harahan bridge leading into Arkansas and 

all points west. Looking down on_ the 
vaterfront you see the cobblestone levee 
DISPLAY NEWS SERVICE even as travelers of the last century saw it. 


Stone by stone it was laid by hand and saw 


47 West 57th Street the golden davs ot steam-boating come 
NEW YORK 9, N. 7 North yt the post ofttice 1S Contederate 
cia ta aa es park, where a furious 20-minute battle was 


staged between Confederate and Union 
forces who were firing from a gunboat in 
Emil Corsillo, Inc. @ Coy, Disbrow & C 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Inc 
© Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Bazaar, 
Inc. @ Display Effects @ Display Equipment 
Corp. @ Display Mannequin, Inc. @ Display 
Products Co. @ Display World (Associate) @ 
Doerr and Associates @ Durable Displays 
Inc. @ Duran Style-Rite Mannequins @ 


the river on Southern shore emplacements 
at Front street and Court avenue. Benches 
are so placed that you can sit and watch 
giant towboats pushing strings of loaded 
barges whose destinations may be as_ tar 
north as the Great Lakes or the Gult of 
Mexico to the south 


Complete Directly below, across Riverside Drive, Everetts - Frederiksen - Soper Co., Inc 
h is Jefferson Davis park, named in honor ot @ Facil Fabries o— @ “om ——— 

i i ia y . . - Inc. © Frankel Associates, Inc. @ Franke 

Pp otographic f 1 | es the first and only president of the Confed- } Display Fixture Co., Ine. % Fren-Zee 


Store Equip. & Fixt. Co. @ Gardner Displays 
Co. @ Garrison-Wagner Co. @ Earl W. Gast 
hoff Co. @ General Display Corporation @ 
General Display Studios @ Glo-Brite Products, 
Inc. @ Grant & Silvers, Inc. @ The Greneker 


erate States of America; it is on the site 
ot the first shipyard in continental America, 
which was operated by Hernando DeSoto. 


Down Riverside Drive a’ ways and south 


Window ot Harahan bridge its the spot where DeSoto Corp. @ Victor Haida Displays, Inc. @ 
. 7 is said to have first laid eves on the 

ma Halsen Mfg. Co. @ W. C. Hurlock e 

and Interior Display Mississippi river—the first white man to do B. A. Jacobs Co. @ Irving Kaley © 

° ‘ so—and the spot now is named DeSoto Kaplan Products & Textiles, Inc. @ Lee 

Service or Department park in his honor Plastics @ London Displays @ A. Lutz @ 

\Il | | , Lynn Display @ Magnani Statuary Company 

° people im display Nave a respect tor @ Maharam FabricCorp. @ Majestic Creations, 

Stores and Specialty beauty both old and new, and to see beauty Inc. @ Mayorga Mannequins @ Messmore & 

Sh led i that has been preserved and restored in See ee aes + Roc 

— ae M:z >quins Mode ays J ‘ 

' i aie iets ahi y recent years you should visit the Magevney Studios @ More Displays @ The Morgan Co 


House at 198 Adams, the oldest home in @ Mutual Disp. Mfg. Co. @ Naegele-Horner, 
- . ; Natural Creations @® New England 
Memnhis eral ; ae oe Ba Inc e Natural : ; 

: pn It wa the home 2 tne first Dec. Supply Co. @ New Style Studio @ Old 

schoolmaster and was originally built about King Cole Displays, Inc. @ Oltmanns. 
° 12w&) gees ; : a : is : £2 ' 
‘ Re prints 1697, I Is open to th public between @ Pen Displays @ Leo Prager @ R-Tex Co 
10 a. m. and 4+ p. m. daily, admission free @ Radiant Glass Fibers Co. @ Reflector- 


Hardware Corp. @ The Reyburn Mfg. Co., Inc. 
@ Rip Studio @ Royal Paper Corp. @ Gus- 
tave Rubner, Inc. @ Sales Paper & Supply Co. 
@® Schack’s, Inc. @ Scheuer Creations, Inc 
@ Shenker Displays © Sherman Paper Pro 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co. ,Inc. @ Nat Siegel. 


always available \s vou leave here vou might be interested 


in taking a second look at the impressive 
city and county courthouses, which you 


at moderate prices — 
probably have noticed Phe Shelby county 





courthouse and city hall) is bounded by 


Adams W ashineto sa 3 4 a ee Inc. @ Silvestri Studios @ Silvestri Art Mfg 
dams, Vashington, Set md and Third Co. & Sombern Disslay Mews tAaseviates ® 
streets; it is surpassed in symmetry by no Standard Fixture Co., Inc. @ Standard Cellu 

4 : : county building » United States i lose & Novelty Co., Inc. @ Starkman Dis 

S t U d 10 S t ' | | L ' f es uilding in the nited States. Phe play Center @ W. L. Stensgaard & Asso 


ciates, Inc. @ Swivelier Co., Inc. @ Sylvania 
Electric Products, Inc. 


exterior 1s classic in line, a modified Tonic 


of blue Bedford limestone. The imposing 
lights of granite steps are topped, at the | Tabery Corp. @ Taffel Bros., Inc. @ Tally-Ho 
| | = | , : Display Studio @ Timbertone Decorative Co., 
C l sides ol the entrances, yy massive pedestals Inc. © Timely Service Co., Inc. @ Tri-Allied 
om p ete on which rest figures of heroic size cut trom Creative Displays @ Visual Merchandise Dis 
eae) —_ . Te ioe hetts waked plays, Inc. @ Jas. B. Williams, Inc. e 
. f +i d | S > ob Lo enne sap W ite marble, Frederic Weinberg @ Wolf & Vine @ Zaria 
intormation an samples epresenting Wisdom, Justice, Liberty, Au- e@ W. M. Zeppen-Field Studios. 
thority, P< ace and Prosperity. These sculp- 
sent on request tures are said to be the largest figures in PROGRESSIVE 
the country cut trom single blocks” of 
mnarble The Criminal Courts building is 


t white Carthage marble and is also classic 
design 

\nd then there 1s world tamous Beale 
treet, “Home of the Blues”; stroll down 





e colortul avenue and you will find there 














: MERCHANDISE 
@ @ © PRESENTATION @ @ @ 





still music in the air and though it 
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One - Third for DISPLAY is the PROFIT way 


To increase the dollar yield per store foot, Have Effective Display. Set up a plan. Here 
EFFECTIVE DISPLAY is your number one are items for consideration : 

rab 1 S saies 1 its “10 t , . . . . 
medium. It builds sales in its own right. | Your entire store is on Display. Select 


clinches sales set in motion by other promotional fixtures and equipment on the basis of showing 


a es sdiaaiaailiia: Celintake tr ta Ale : ' > 
mediums. Aside from your sales force, it 1s the merchandise, subordinate them for the sake of 
only clincher medium operating at the point where sales. Look to departmental arrangement, traffic 
the customer is there with money in hand flow and the relationship to other departments 
Don't build barricades. 
What is Display’ Opinions vary, but too ; 
; hi ni Ea oa Stock arrangement; the relative importance 
many merchants feel that 1f merchandise 1s out : : 
agi : and placement of merchandise to group volume. 
of the boxes, out of the drawers or stock room 
impulse or demand buying. Make it easy to see, 
and in some form so the customer can see it : eka 
nie ; easy to select and buy. Easy to maintain. 
it’s on Display. Ina sense, they are right. [Even ; 
that haphazard method of Display is better than Control Spot Displays throughout the store. 
hidden merchandise. Ordinary Display will sell Make them work for you as promotional space. 
a limited amount .. . but, Effective Display will Consider Window Display Space in its true 
ierease sales light. If you can’t remember its value, have it 
billed to you each month like your newspaper 
What is Effective Display? A plan. Mer lineage. Protect this investment with proper, 
chandising 1s a science and Effective Display is a 12 months support. 
part of this. Certain factors make for Effective * ae i 
Che feast and tamine method of Display is 
Display. Displaymen and merchants know from 2 





sea folly. Twelve weeks of Display feast for Christ 
experience what will or will not make Effective aad . ar ee 
mas, Spring and Fall does not justify 40 weeks 
Displays .. . what they may lack is a plan and ae 
: ; ; ’ pas, ot tamune. 
support of this plan to increase sales through 
more Effective Display throughout the store for Invest at least 1/3 of your Promotional Dolla 


12 months of a vear m Display 


PROGRESSIVE 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


For List of NADI members and products, write Nathan 
MERCHANDISE Silverblatt, 1209 Sycamore Street, Cincinnati 1, Ohio 


PRESENTATION 












METAL 


FOR SPRING 


Smartly 
Styled--- 
Sophisti- 
cated 


A versatile panel 
screen entirely of 
metal . . . heavy 
No. 18 gauge S$ 
curved expanded 
metal... finished 
light green 

basemetal leaves 


in dark 


green 
with contrasting 
veins appliqued 
to 4" metal 
vine... complete 


lacquer finish... 
foliage vine is 
detachable 
available in spe- 
cial colors on 
order of six or 
more. 


Write us for in- 
formation and 
prices on custom 
screens to. suit 
your needs. 


No. 52 
18 in. x 8 ft. 


$10.00 


42 in. x 8 ft. 


$14.00 


DISPLAY WONDERS, Inc. 


1113-15 Keith Bldg. Cincinnati 2, Ohio 


















Americas Lowe Prices! 
GIANT SIZE Photographic 


BLOWUPS 


Made from Your OWN Negatives or rints J 


PHOTOCRAFT esinoun 


3543 BROADWAY 
KANSAS CITY. MO. 
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rhythm belongs to Beale. Before and dur- 

ing the Civil war, and for some years after, | 
Beale large and fine | 
homes; 
the street, is the brick structure which was 
Grant during 


avenue boasted many 
at 533 Beale, setting far back trom 


the residence of General U. S. 
the Federal occupancy ot Memphis. 
In your stroll about town, you will notice 


and quiet about Memphis that you 
The secret of that is 


a peace 
can't quite explain 
no unnecessary hornblowing, barred by 
ordinance, and frankly, we've found most of 
it Was unnecessary. 
If you want a lot for a little. 7 cents will 
take you far on any of our modern electric 
A (NO\-.3 
take you to the entrance of the Memphis 
Zoological Gardens, the 
the world It is 
daylight to 


or gasoline coaches coach will 
largest free zoo 1n 
from 
Here 


natural sur 


open every day 


dark, except Thursday. 
their 
benefit. of 


behind deep, wide moats. 


vou can see animals in 


roundings without cages; they 
(and you) are sate 


Within 


trance 1s. the 


the zoo en- 
\rt Gallery 
collections 
The 


exterior is Classic, of Georgian marble, and 


distance of 
Memorial 
South's 


found, 


walking 
Brooks 
where one otf the finest 
of art can be admission. tree 


is considered by architects as one of the 


most perfectly proportioned small buildings 
in the United States \n outstanding ex 
hibit is guaranteed for the week of April 12 

\cross North Parkway, trom the zoo, is 


Southwestern uni 
The Gothic 


of these buildings 1s particularly noteworthy. 


the beginning of the 


versity campus architecture 


They are constructed of stone from South- 
western’s own quarry at Bald Knob, Ark 
Looking tor some new ideas? Often they 


| 


can be tound among the 


remnants ot a past 


civilization Plenty of ancient lore can be 


found by dropping in at the 


Memphis 


museum, better known as “Pink Palace” 
located in the Chickasaw Gardens It 1s 
the former home of Clarence Saunders. 
millionaire Proce.r, and contains an exten 
sive collection of industrial art and natural 
history \ wealth of material abounding in 
display possibilities les in’ the exhibit 


collected by \be 
and explorer of all parts of South 


Scharff, local businessman 
\merica 


ry P . ) 
here are costumes and weapons of Bolivia 


and Peru all heavily encrusted with silver 


and other precious metals and jewels. There 
; 


are polsoned weapons of the head-hunters 


ot the upper Amazon \lso interesting an | 
colortul is a display of Mexican and Indian 
masks used for ceremonial dances hi 


teature at the Museum for 


\pril will be a 
collection of Early American elass. 
Following is a list of the manufacturers 
received to 


exhibit at the be abod\ 


WHOS reservations have been 


date and who wall 

hotel 

Claude 1). Adams Company, 
\dlet 

Display 


New Canaan, 
Conn Jones 


\lhed 


City 


Company, Chicago; 
Materials, Ine.. New York 
Fixture & Mtg. Co. St 
New York City 
Bronsing Displays, Memphis: Brunn = & 
Bertheim, New York City; 
Kyvanston, II] lL. ] 
York City 
Decorative 


\merican 
Louis; Austen Display, 
Jack Cameron, 
Charrot, Ine.. New 
Plant, Inc New 
I ffects, Los \ngeles:  lEveretts 
Fredericksen-Soper Company, Kansas City; 


York Caty: 
Display 


Fren 


Fox Display Company, San Antonio; 
Zee Store 


Kquipment Company, New Haven, 
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#203... $8.50 
36” x 36” 
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"Ne® TROP! RACK 


California’s newest idea! Sets on floor or 
hangs by leather thongs. Ideal for display- 
ing summer merchandise ... choice of four 
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Sen* 
















































































sizes. Sets up in seconds. From our complete 





line of bamboo materials. 














SEND FOR FREE CATALOG 


Jobbers Territories Available 
































TatiUin Mm ULs mol 
833 S. Spring St., Los Angeles 14, Cal. 
MANUFACTURERS... IMPORTERS 
































Conn.;  Garrison-Wagner Company, St 
Louis: Earl Gasthoff Company, Danvill 
H1.; General Display Studios, Los Angeles 
Grimes Display Service, New York Cit 


\l Halverson, Los Henkin [Dis 
Holland Manufacturing Company. 

New York City: Magnani 
Company, New York = City: 
New York City; 
York City; Fritz 
Pacific Promo 


\neecles ; 
plays; 
Lynn Displays, 
Mannequins 
Naegel ific., 
Natural New 


Oltmanns Company, Omaha: 


Horner, 
( reations, 


tions, Los Angeles; Royal Displays: Scheuet 
Creations, Inc... New York City; Schack’s, 
Inc.. Chicago; Nat Siegel, New York City 
Silvestri Art Mig. Company, Chicago; 
Frederic Shipman, New York City; Dave 
Starkman, Los Angeles; Standard Fixture 
Dallas; W. L. Stensgaard & As 
sociates, Inc., Chicago; | kK Stevenson 
lLand-O-Lakes, Wis.; 

Pimely Service Company, New York City 
Weinberg, Philadelphia; W. E.R 
New York City; Ray Whitnah 


Company, 


Frederic 
Ribbons, 


St. Louis: D. G. Williams, Inc.. New York 
Wray Wilhams Display Company, Men 
phis; W. M. Zeppen-Field Studios, Holly 
wood \dditional names at press time in 
clude FE. B. “Jack” Castle; A. Lutz, New 


York City; Display Bazaar, Inc.. New York 


City, and Swivelier Corp... New York City 

We do want you to attend this Confe: 
ence. Come, meet old triends and gain new 
ones. Come, and support the manutfa 
turers; they are really going to give you 


a mammoth show 


now: write Mrs. Andrew Riley, 1590 Linde: 
avenue, Memphis. She will be delighted to 
serve vow. 





Make your reservations 
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Merrill Heads Display 
For Kann's, Washington 

Charles Merrill has resigned as display 
director for Godchaux's, New Orleans, in 

ler to join S. Kann & Sons Company, 
\Washington, D. C., in the same capacity. Well 
known in display, Merrill has been asso- 
ciated with various specialty shops in the 
past. Since his return from army service, 
he has been very active in the affairs of the 
Southern Display Association and the New 
Orleans Display Club. 

Merrill replaces a veteran of display, Joe 
McCann, who has been with the Washington 
department store since the first day he went 
to work as a boy. His service with the 
store totals 50 years. McCann has not 
retired, and will continue to visit the store 
several times a week. He is a former presi- 
dent of the International \ssociation otf 


Display Men. 


Compbell Plans Business 
As Display Consultant 

If present plans work out, J. W. Camp- 
bell will establish himself in Chicago soon 
as consultant for display and related fields. 
The well-known displayman resigned re- 
cently as display director for Carson Pirie 
Scott & Co., of the same city, where he had 
been in charge of the department for many 
Vears, 

\t present, Campbell is spending several 
weeks on a visit to the West. After a short 
stay in California he will visit Vancouver 
and Victoria, B. C., returning by way of 
Tucson for some dude-ranching. Since 
leaving Carson’s, Campbell has been keep- 
ing his hand in as display consultant for 
everal stores, in addition to doing interior 
decoration tor personal friends. 





Mexican Government Sponsors 
Roving Industrial Exhibit 
Revista Industrial of Mexico is planning 
al details on the organization of a 33-car 
National Economic Recuperation railroad 
caravan that will tour that country during 
the next two years. The train is scheduled 
depart from Mexico City on February 29 
| will visit every state of the country, 
ringing to the people a practical demon 
tration of the industrial progress — the 
untry has registered during the last few 
[his two-year trip is considered to be 
biggest promotion program ever to be 
dertaken by a government to bring about 
larger industrialization of the country 
liminary estimates place at 12,000,000 the 
mber of persons expected to visit the train. 
4% the 33 ftreight-cars, it will include its 
radio station, a car with a 200 kw 
er plant, 22 exhibition cars with special 
minum showcases, and 11 flat-cars for 
cultural and carnival equipment 


Showroom Opened 
By Eastern 
istern Art Products Company, manu 
turer of display forms, hands and_ the 
has opened a showroom at 184 Lex- 
ton avenue, New York City, for the pre 
tation of the company’s line of display 
lalties in rubber 
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Just what | want... 











OU'LL be thrilled when you see the new Wesco line of 
) Vivid Decorators’ Colors — the richest, most dazzling water 
paint colors ever placed on the market. 17 new interpretations 
of your favorite colors for backgrounds, walls, ceilings, 
window displays, etc. Finely milled for uniformity over 


large areas. Will lay evenly on the slickest paper. 


Tint any of the 17 colors with white. No chalkiness! No 
bluish cast! No ‘‘rawness’’! Every tint clear, faithful, ‘““warm’’! 
It took months of intensive research and testing to produce 


these new colors. Now they’re here, you should see them! 


Send today for color card showing these new Wesco 
Vivid Decorators’ Colors. Every color shown full 
strength in super-size chips, plus 3 easy-tO-M1x 


tints. Write nearest office. 


HZ 


WESCO WATERPAINTS, INC. 
World's largest manufacturer of woter-mixed paint products 
Trenton, N. J. * Matteson, lil, + Good Hope, La. 


Berkeley, Cal. + tos Angeles, Cal. + Portland, Ore. 
Seattle, Wash. » Montreal, Quebec » Sydney, Australia 








Automatic, One Hand Operated 


TACKERS 


Make Neater Displays 
Faster... 








MODEL 18 TACKER 

Just press down on the handle to operate. 
Hold work with one hand, tack it with the 
other. Tacks close to edges and in con- 
fined spaces. No cracked windows or 
snagged draperies. No need to look for 
tacks. Model 18 tacker holds 70 twin- 
point staple tacks in its magazine, ready for 
instant use. Staple tacks hold better, are 
easily removed and make inconspicuous 
holes. Write for details and prices. 


OVER HALF A CENTURY OF EXPERIENCE 
Since 1896 Hotchkiss has specialized in 
the manufacture of superior tacking and 
stapling devices. 


THE E.H. AHotchbeiss COMPANY 
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Restaurant Chain Appoints 
Display Director 

Window and interior display, in addition 
to the design of the company's gift pack- 
ages, at the Longchamps restaurant chain 
in New York City will in future be under 
the direction of Anna May Wandel. She 
Longchamps after three years 
display department of Martin's, 


comes to 
with the 
Brooklyn 


Special Diorama Display 
Offered To Retailers 

A detailed diorama display showing the 
beauty of a plywood-paneled room currently 
is being offered to lumber dealers and de- 
partment stores over the country by United 
States Plywood Corporation, according to 
Richard S. Lowell, advertising director. 
The three-dimensional display, 30 inches 
wide, 26 inches high, and 8 inches deep, 
is cleverly lighted and operates on one AC 
plug. It illustrates with unusual effect the 
application of various types of “Weldwood” 
plywood to walls, cabinets, built-in furni- 
desks of a typical living 


ture, and room. 


TRADE PERSONALITIES 


FEBRUARY, 





This miniature reproduction duplicates a 
wood-paneled room down to the illumina- 
tion of a tiny desk lamp and light in a 
window and in a fireplace. 

The diorama is available upon appli 
tion to the advertising department of United 
States Plywood Corporation, 55 West 44th 
street, New York City. Initially, it was 
offered to the “Home Planning” department 
stores in the “Better Homes and Gardens” 
group. It is being booked on a “first come 
first served” basis. 


Los Angeles Store 
Appoints Murphy 

For the past 26 years with the display 
department of The Broadway (Downtown), 
Los Angeles, and more recently serving as 
first assistant, Hubert C. Murphy has been 
appointed display director for the store. He 
replaces Stuart Raymond, who resigned a 
short time ago to become a sales repre- 
sentative for Nat Siegel, New York City. 

Directly assisting Murphy are P. E. 
Colson, on interiors, and Vernon W. Francis, 
handling windows. Both have been with the 
firm for a number of vears. 


NO. 60 by Tony Brinker 








WE'LL GO AHEAD ON 
THIS PLASTIC HANGER! 








Ertnein wAs Born IN 
GLASGOW, SCOTLAND, 

IN 1903 AND CAME TO 
NEW YORK WHEN HE WAS 
5 YEARS OLD. HE HAS 
BEEN IN THE GARMENT 


HANGER BUSINESS FOR 
20 YEARS, AND HIS FIRM 
\S ONE OF THE BEST- KNOWN 
IN THIS FIELD. 





Vis HoBey IS PHOTOGRAPHy. 
HE HAS TWO SONS, ONE IS 
A PRE-MEDICAL STUDENT AT 
THE UNIVERSITY OF WISCONSIN. 


NEW YORK CAT” 





NATIONAL HANGER CO, INE., 
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Travelling Rug Show 
By Cabin Crafts 

A “Rug Fashion Show” has been de- 
eloped by the Needletuft Rug Division oi 
Cabin Crafts, Inc., to demonstrate how 
important is the role that decorative rugs 
an play in the development of smart room 
schemes. 

The show, which was presented for the 
first time in the firm’s showroom during 
the Chicago Home Funrishings Market, 
onsists of ten panels of which the end two 
are much larger than the intervening eight. 
The story is told by means of these ten 
shadow-boxed panels mounted on adjust- 
able metal tubes. The exhibit is compact 
and portable and is planned for retail use 
later this year, as a major factor in the 
comprehensive new sales promotion pro- 
gram developed for ‘“Needletuft” rugs. 

The opening panel, composed of a montage 
of actual rug swatches, carries in yarn the 
legend, “Needletuft presents rug fashions 
ior homes”. Subsequent panels take up 
iashion themes in terms of color, design 
and texture. In each instance actual rugs 
are set in colored illustrations of rooms 
with captions explaining just what each 
panel demonstrates. The climax is found 
in the final panel, which carries an_ iso- 
metric view of an interior of the home 
showing actual miniature rugs in rooms 
throughout the house. 


Plastics Source Book 
Is Published 


\ final source of standard information on 
plastics and the best practices of the plastics 
industry is now available through publica- 
tion of the Handbook of The Society of 
The Plastics Industry. 

Until now, those researching in materials 
ind processes for possible uses of plastics 
1 their products or plants have been forced 
to consult many technical works and carry 
on prolonged correspondence with com- 
panies in the plastics field. 

The 45l-page, indexed SPI work now 
assumes a place comparable to the hand 
book published by The Society of Auto- 
motive Engineers, which is recognized ‘tn 
all branches of industry as the authoritative 
vork .on..the automobile industry and _ its 
affiliates. 

The SPI Handbook is being distributed 
free to all members of the Society, and will 
be available at SPI’s central offices, at 295 
Madison avenue, New York City, at $7.50 

copy to non-members of the SPI. Mem- 


hers may obtain additional copies at $4.50. 


The book has been in preparation four 
ears, and over-all planning for it dates 
ack to early 1942. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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PICTURE OF A DISPLAYMAN 
WORRYING ABOUT HIS NEXT DISPLAY 





DOESN'T LOOK VERY WORRIED, DOES HE? NO INDEED. HE'S FLOATING IN 
SATISFACTION BECAUSE HE'S GOING TO USE REYTRIM. HE KNOWS, LIKE 
ALL DISCRIMINATING DISPLAYMEN, THAT REYTRIM IS TOPS FOR BEAUTY, 
COLOR, PERFORMANCE, CONVENIENCE AND ECONOMY. 


ASK FOR IT BY NAME- REYTRIM- THE SATIN SMOOTH %46" CORRUGATED 
DISPLAY MATERIAL, LAMINATED TO A STURDY BACKING SHEET IMPRINTED WITH 


GUIDE LINES FOR ACCURATE CUTTING AND MEASURING. 


BUY IT FROM YOUR WHOLESALER 

DISPLAy 

THE REYBURN MANUFACTURING CO. INC. 
MAIN OFFICE: PHILADELPHIA 32, PA. 

FACTORIES: PHILADELPHIA, PA. ROYERSFORD, PA. CHICAGO 35, ILL. 





MATERIAY? 











MULTIPLE OUTLET FUSE CONTROL 
PREVENTS Main Line Blowouts . . . AVOIDS Lighting Interruptions 


FUSE CONTROL 
SS 


Now Available for the First Time 


Here is an electrical device you have always wanted 
A multiple outlet fuse box with eight outlets, ten feet 
f cord with plug in and with five spare fuses. A com 
plete, dependable unit that will save lots of time in 
setting up electrified displays and auxiliary display 
lighting. It eliminates tangled wires and main fuse 
blowouts. A real help for the displayman. 


—_ Price $10.00 complete, f.o.b. N. Y. C. 
FUSES. JOBBER INQUIRIES INVITED 


STANDARD CELLULOSE and NOVELTY CO., INC. 
476-478 BROOME STREET NEW YORK 13, N. Y. 





a ON & OFF 
SwiTcH 




































Disploys and Backgrounds # 


made eas 


618 MARKET ST. 


JOINING TOGETHER 
All Aluminum 
All Purpose 


$22.50 doz. 


31°' Squares—40" x 16" Extended 


JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
PHILADELPHIA 6, PA. 



















at 
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Available to 


DISPLAY MANAGERS: 


Free 


KIT of 


SAMPLES 


featuring working samples of the Greggory 
family of 5 new laminated display boards 
—the boards that come in the easy-to-use 


4 ft. x 8 ft. size — and two full catalogs 


illustrations. 


e BLOCK BEVY BOARD 

e STRIPED BEVY BOARD 
e CURVO WALLBOARD 

e 28-PLY CURVO 

e 28-PLY FLEXIT 


Quantities of kits are limited. Write today 


your letterhead, for these generous 


samples and catalogs. 


GREGGORY, Inc. 


2929 SOUTH WABASH AVENUE 
CHICAGO 16, ILLINOIS 
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NY city has its own local color too 
A often ignored which can be made 

“the theme of numerous display treat- 
ments. But perhaps it is the resort city 
which is most blessed in this respect; the 
same attractions which bring tourists also 
bring display ideas. 

Phoenix, and Arizona in general, is be 
comimg ever more prominent to vacationists 
and sun-lovers for its matchless climate 
and beauty. And the large resort hotels are 
stressing in their advertising the importance 
of visitors bringing empty trunks, since local 
stores can supply the apparel best suited 
to vacationing in this casual and relaxing 
land 

ho promote fashions suitable to local 
play conditions, at Korricks’ these costumes 


are shown against reproductions of Arizona 


desert scenes. The panels are hand-painted 
pastel water colors Bold strokes out 
e the spectacular beauty of the country, 


while April green telescopic valances and 


















Featuring Local Color 


By EDWARD M. DURKIN 


Korricks’, 
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Phoenix 


1 


royal blue backgrounds give strong and 


unusual color contrast. 
\t the top ot this page is a_ photograp! 


of a display presenting two outfits by 
Nettie Rosenstein. The white 
suit is high-lighted by the unusual treat 
ment of sleeves and the interesting buttons 
printed 


shown with a John 


gabardin 


while the gay ensemble on_ the 
right 1s 


derby and spectator pumps, 


Fredericks 
white beaded 
pouch bag, and cotton shorties. 

Below, at the left of the display, art 
Louella 
features, tor 


green cotton print play clothes by 
Ballerina. The right side 
sight seeing, ballerina suits with the new 
short jacket and small nipped-in waist 
Brown classic hats, brown calt bags, kid 
gloves and shoes complete the accessorizing 
natural, local display props 
Off-white branches 
natural 


Wheels are seen in the displays shown here 


\s as only 
are used extensively 


of smoke-trees and old, wagon 
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Cohen Wins Award 
For Display Ability 

The School ot Industrial Art, New York 
Cohen for the 
annual Display Award given for outstanding 


City, has selected Jerry 


irk in the school’s display class. The 
presentation was made by Samuel B. 
Schaeffer, chairman of that division of the 
urse, 

In speaking of the work of the school, 
Schaeffer says that the display class now 
is 27 students, with 12 more requesting 
admission. Graduates of the course are 
sorbed by industry as tast as the school 
n turn them out, he adds. 


Display Contest Announced 
By Gemex Company 


Closing May 31, a new display contest 
has been announced by Gemex Company, 


] 


1200 Commerce avenue, Union, N. J. The 
rules provide that the entries may be of 
either window or interior displays, built 
around Gemex watch bands. Five dollars 
vill be paid for every photograph entered 

the contest, and display materials and 
ther aids are available to retailers. Three 
rizes will be awarded: $50, $25 and $15. 
In the company’s contest just ended, first 
place went to Roy Marquard, Ben Cohn 
lewelry, Spokane; other winners were 
Farbers Jewelry Store, Oakland, and Cun- 


ningham'’s Jewelry Store, Corydon, Ind. 


Family Appeal Dominates 
Point-Of-Sale Display 

lo support the promotion of Lederie’s 
vitamins in drug. stores throughout the 
nation, Forbes Lithograph Company, Bos- 
n, has produced a window display which 
ictures the members of a healthy, happy 
\merican tamily 

The current display actually got its motif 
ick in 1945 when the principal illustration 

wed only a little girl. In 1946 a small 

was added, and in the most recent one 

the mother is included. The pictorial treat 
ent is outstanding because of the excel 
lent art, color handling and the dignified 
manner in which the tilustration blends with 
he rest of the display and the side cards 

ich flank it. 


Siegel To Announce 
New Mannequin Line 
Nat Siegel, 39 West 37th street, New 
rk City, is soon to announce a new line 
mannequins which he describes as “de 
edly different; the most drastic changes 
mannequin design for the past ten years.” 
figures are now in production and. the 


mal announcement is expected in a tew 


Flying Trip To Europe 
For Lillian Greneker 
Whian Greneker, The Greneker Corpora 
New York City, left on January 23 
plane for France, Switzerland and Lon 
While in Paris she will spend con 
rable time looking over the — latest 


ions, in connection with the Greneker 





Ol Mannequils 
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SAID 


GREATS 





DECORATIVE DISPLAY CO.., 


70 WEST 40TH 


and our customers proved that we were 


right. 


When our new Spring line was completed 


and shown for Market Week, it was 


acclaimed as the finest we ever had the 


pleasure to present. 


Our salesmen's reports, and their Spring 


bookings, show that you are backing up 


our contention with words of praise and 


solid orders. 


"COLONIAL" has and will maintain the 


finest in floral displays. 


> a 


STREET, 


NEW YORK 18, N. 


INC. 


be 
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For Brighter and Colorful Display Effects 


Our Range Of Colors Is Large And Selective 


FOR MORE ECONOMICAL COVERAGE 
You Get More Square Foot Coverage For Your Dollar 


Our Line is FIREPROOF AND VERMINPROOF 


MALROS COMPANY 


Contact Your Jobber or Direct 
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DOVER, N. J. 
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because you can create shockingly 
different effects with Meakins dis- 
tinctive Display Materials. 

IN CANADA 


The best in a complete range of 
Display Materials is available from 


Canada's foremost Display House. 


Write For Big New Catalogue 


Meakin’s & Sons Limited 


HAMILTON, ONTARIO 


















OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 




















HALIFAX - MONTREAL - TORONTO 
WINNIPEG - VANCOUVER 
USE THE WINDOW TRIMMERS AID! 


NEW 
. Combination Hammer, Nail Puller A40c 


and Screw Driver. 
Fits your vest pocket. Each 


Mail orders promptly filled. No window 
trimmer should he without one. 


Send Trial Order Today 


RUDOLF ORTHWINE 2°..%. 4th St 









HAN DI= “FOOL == marino 

























RAISED GLASS LETTERS 


ALL STYLES - - - ALL SIZES 
PLASTICS, STOCK AND FROM SKETCH 
ALSO VIKING TYPE 1”, 1%”, 2”, 3”, 4” 


Write for Price List 
FALK GLASS PRODUCTS Co. 
5-9 Union Square New York 3, N. Y. 












REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 




















_2902 W. 76th St. Los Angeles 43, Calif. | 





BOX 289 
“The House of Colors Factory: Center Grove Rd. 
| A. C. Thompson Joins 

] Miller & Rhoads 
® W. S. Rhoads, Jr., president of Miller & 
Rhoads, Inc., has announced that Alfred (¢ 
Thompson has been employed by the Rich- 
Maybe. But don't let it bother you mond firm and became general manager oi 


the store as of February 2. Thompson had 
been working with the store as consultant 
since June, 1947. He had conducted his own 
business in New York City as a consultant 
to several department stores and other busi- 
nesses identified with the retail field since 
approximately a year ago. 

Prior to that time, Thompson was for ten 
years with the Associated Merchandising 
Corporation, a nation-wide group of 23 
stores, from which he resigned as_ vice- 
president in charge of management opera- 
tions and research. A staunch supporter of 
display in retail operations, Thompson then 
joined W. L. Stensgaard & Associates, Inc., 
Chicago, as a vice-president, resigning later 
to open his own consultant firm. 

Before joining AMC, Thompson was for 
ten years with Strawbridge & Clothier 
Philadelphia. He held several positions 
with that from the post ot 
accountant to assistant to the president and 


store, rising 


+ 


general manager, which position he held at 
the time of leaving to join AMC, 





Convention Magazine 
Buys Trade Shows 


Paul Roberts and Philip Harrison, pub- 


lishers of Convention magazine, which 


covers the convention, trade show and ex- 


position field, have announced the purchase 
of Trade Shows (formerly Industrial Shows 
of The Americas). Effective with the 
March issue, the features and news content 
of Trade Shows will be included with th 
editorial matter of Convention magazine 
The latter is located in the Professional 
Arts building, Atlantic City, N. J. 

Show Di 


The Convention and Trade 


| rectory, a quarterly publication which lists 


information about conventions and_ trad 
shows coming up, will continue to be pub 


lished as before. 
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Robert Von Liski Joins 
Hart Schaffner & Marx 


Hart Schaffner & Marx, has announced 
at Robert Reinhardt Von Liski has joined 
firm in the capacity of display and 
esign consultant. Von Liski, who has 
heen vice-president and art director of 
W. L. Stensgaard & Associates, Inc., Chi- 
o, has had 23 years’ experience in ad- 
tising and point-of-sale promotion. Dur- 
ing this time he learned the agency business 
and held positions as creative artist and 
production head. 

He served as art director of the Regal 
\rt Studios, where he was engaged for many 
vears in turning out fine art for reproduc- 
tion. He did Wishmaker House scenes for 
Carson Pirie Scott & Co., Chicago, and 
painted murals in many famous hotels and 


Oo 
2 
r 
I 


e 


country clubs. 

At Stensgaard’s, Von Liski was in charge 

creative art and planning. He _ has 
worked as a designer and merchandising 
consultant in point-of-sale for approximately 
60 national accounts. A few of these in- 
clude Jantzen, Interwoven, Cluett, Peabody, 
Bostonian Shoes, Stetson, Hickok, Beau 
Brummel, Reis, Sportsman, MacGregor and 
Goodall. The “Golden Throat’ identifica- 
tion for RCA, at present being used for 
international advertising, was created by 





{ him 


Poster Awa - Pitaes 


Total $5,000 


Prize awards totaling $5,000 will be made 
to winning artists in the eleventh annual 
McCandlish national poster contest. First 
prize in the artist class is $2,500, with other 





) awards of $1,000, $500 and $250. In the 
secondary school group the prizes are $500, 
$200 and $50. 


In previous years the McCandlish Awards 

ive centered around commercial products. 

his year the sponsors felt that nothing 

than educational service of national 

ope would justify their project. A dis- 

tinguished group of artists and_ public 
fficials will judge the entries. 

Kntry date for the contestants is April 6 
lull details can be obtained from H. A. 
Speckman, sales manager, McCandlish 
lithograph, Roberts avenue and Stokley 
treet, Philadelphia 29. 


Bromel Opens Office 
As Display Counselor 
Harold Bromel announces the opening of 
tices and studios in the Architects build 
415 Brainard street, Detroit 1, as an 
lvertising display counselor. He was 
rmerly a partner and general manager of 
irl Bromel & Sons, of the same city, which 
continued operations with the advent of 
wal Bromel is well versed in the 
igination, development and production of 
int-of-sale displays, specialized exhibits, 
1 dramatized sales meetings. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 















Lee Henrich, director of advertising of 
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| 








DISPLAY WORLD 


MrAd 


Your “Point of Sale” signs, displays and 
posters will stay where YOU want them. 


Equip your Merchandise Men and Route 
Salesmen with a Markwell Tackmaster 
—it's light, compact and can be carried 
easily in the hip-pocket or brief case. 


IT'S A CINCH to tack up those signs 
quickly and they'll stay put. 


TACKMASTER is oo. $7.50 


5,000 3/,," staples. .............. $2.10 
(Discount in quantity) 


MARKWELL 


Industrial Products 


200 HUDSON STREET . 




















Division 
NEW YORK 13, N. Y. 
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Accessory Unit 
No. 102 
| New window and interior 
displayer, suitable for 
bags, gloves, hosiery, 
shoes, etc. All shelves are 
adjustable; opens to 58" 
in diameter circle. 20" 
high overall. Partially 
folds for easy storage. 
Hardwoced construction 
WHITE ENAMEL FINISH 
$38.50 each 
F.O.B. New York 








Supreme Display Equipment Co. 
MURRAY TENENBAUM, formerly of J. B. 
—y West 37th Street 2 Tel. LO 3-268! 
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LOS ANGELES REPORTING shavings. The datfodils were grown es- 
" pecially tor Haggarty’s to bloom during 
[Continued from page 43] this promotion. The balance of the cop) 
scheme used by Display Director Leo Rauch (after the aforementioned “Ah, Spring”) 
in a series of 12 windows at Buffum’s in read, “Forstmann brings it with the ney 
Long Beach, one of which is shown. The  middy blue and daffodil yellow at Hag 
theme, spelled out on the display cards, was garty’s”. The hats, gloves and scarves 
“White Winter Beckons to Green Spring”. used in this promotion were all done 
The ready-to-wear displayed was white, these two colors, and, of course, were di 
highlighted with touches of Kelly green in signed especially tor this promotion 
gloves, handbags or scarves. The floor and were the middy blue handbags and_= shoes 
back wall were painted dark green, making This same promotion, and same general 
a pleasing contrast with the white flocked = display theme, was carried in both th 
manzanita and smoke tree in a white flowet downtown Los Angeles and the Bever! 
pot These flower pots were placed on Hills stores in the windows and interior 
top of natural colored cement blocks. — setups alike 
White sand on the floor rounded off. this \t The May Company, Stanley Thompson 
pleasing study in green and white. did an entire series, using identical readers 
You've heard the phrase, “Ah, Wilderness”. “Dress Up For Fun. Say Hello to the New 
Well, Mary Kay Kerwin turned out a very Year”. The copy was hand screened ont 
colorful window at Haggarty’s which she a white silk drapery which hung from a 
tagged “Ah, Spring”. In the center of the dark green wooden rack set immediately 
window was a wallboard cutout of a sailor behind the glass window.  Multi-colored 
industriously climbing a gold rope. The serpentine hung trom this and another 
sailor's unitorm was painted in Forstmann’s smaller rack. The side and back walls 
“Middy Blue’. A second sailor, lazier than were dark green. The color of the back 
the first one, stood there looking at the walls was heightened by green fluorescent 
large vellow King Alfred potted daffodils tubes. Lighting on the mannequins was 
which stood on a thick blanket of green amber plus a spot the same color as_ the 


INVEFATIGABLE 
AVELER ‘f 


UNABASHED ° 
ATHLETE 


Now! 


The SUPER MANIKIN 


New — Lightweight Plastic 
COLLEGE 


Here is the new durable plastic type . Lf f, “ —_ , Fr PoP PROFESSOR. 


mannequin. Constructed of the finest 
and sturdiest materials. Built to take 
more punishment and abuse than any 
other papier mache or plaster manne 
quin made. 

A complete line of Womens and Misses 
Mannequins. Also Jrs. and Teen Ages 
from 6 month to 16 years. in’ papier 
mache or plaster composition. all with 
rubber hands and any colored wig 


desired, HEAVY HAIL 
Inquiries are invited from distributors TEETOTALER FELLOW 


and jobbers. AN IMPORTANT SEGMENT OF GRANT HISTORY 


National Representative: 
Cooper « Kave Display Co. 


SUPER MANIKIN CO. —The above drawing was presented to Carl V. Haecker, assistant sales promotion manager 


176 WOOSTER STREET. NEW YORK CIT) for W. T. Grant Company, New York City, at a company luncheon at the Hotel Astor. 
Phone GR 3-6660 Haecker had announced his resignation from Grant's a short time before; he now heads 
sales promotion for Butler Brothers, Chicago— 
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individual dress. Confetti, of course, was 
used liberally on the floor. 

\nthony Golff tried something entirely 
new and different for Milliron’s big  pre- 
inventory sale. Every window in the store 
was used to promote the sale, but there 
wasn't a single piece of merchandise used 
in any window! In each window was a 

ge rectangle of painter's canvas, stretched 
over a wooden frame and mounted on an 

rsize artist's easel. Little papier mache 
kilted Scotsmen, complete with artist's 
equipment, were painting a sign on the 
eanvas. The sign read, “Milliron’s money- 
saving, store-wide pre-inventory sale. Re- 
ductions to 50 per cent and more in all 
departments !” A small papier mache Scotty 
dog in the foreground held a reader in its 


mith with the following copy: “Savings! 


Savings! Savings! We have values galore 

our seventh floor’. Other readers said 
‘hfth floor’, “sixth floor” and so on. Large 
aded, oversized wooden nails protruded 
om the frame to which the canvas was 
stened, and a length of Scotch plaid tab 

was used in the window to accentuate 
the thrift idea and to help soften the win 
dow. Each window was the same with the 
exception of the litthe Scotch painters, who 
were In various positions. In some windows 
they were standing on ladders, in’ others 
tl did their work from bosun’s chairs 
If sales results 
the 
cess of a display, these windows were. 


spended from the ceiling. 
can be taken as an accurate index t 


want of a more descriptive adjective, 
successful. One of Milliron’s top merchan 
lising executives said that the pre-inventory 


was “enormous” 





"Krystalite’’ Offered 
In Giant Sizes 


Displays of unusually large dimensions 

now be built with “Krystalite’, the 
teather-lhght plastic material offered by 
Glo-Brite Products, Inc., 6415 North Cali 
fornia avenue, Chicago 45. 

Glo-Brite is now making “Krystalite Sno 
Blocks,” “Sno-Boards,” slabs and shapes 
available in sizes as large as 7 feet by 20 
inches. The raw material is available for 
use in the display designers’ own) studios, 
or will be worked by Glo-Brite designers 
Irom sketches submitted. 

lhe material is said to be practically 


mil 


reakable, and can be colored 


Charm Display Contest 
Judges Selected 
Whi following have been selected as 
ges for the “Two Weeks with Pay” dis 
contest to be sponsored by Charm 
gazine: C. R. Keeley, advertising man 
of Beauty Fashion; Lester Gaba, dis 
consultant, and R. C. Kash, editor 
ISPLAY WORLD. Details of the contest 


be announced soon. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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NOW AVAILABLE 


IN SPECIAL NEW 
WIDTHS & LENGTHS 


Eaton ‘Ve vety 

now being made in 

3 ft. and 5 ft. widths and 
3 ft., & ft, I5 ft. and 
30 tt. lengths in one piece 
without seams. Buy it by the 
roll and cut the lengths you 


+ 


need tor each display. 


See Your Display Jobber 


EATON BROTHERS CORP. 
HAMBURG. NEW YORK 




























SHOWCASE 


Clothes have a “new look’’—why shouldn't 
showcases have a ‘“‘new look’? Utmost 
display space in this smart new case 
promotes sales In a lustrous Limed Oak 
Finish. 72” long. 18” deep, 39” high, wit} 
two easily adjustable glass shelves. Alsi 
in 4 and 5’ lengths. (Specify desired 
length when ordering.) 





7] $ 140 C.F. 105-A 
{4 Crating Charge $10. F.O.B. our warehouse. 
VW, In writing refer to Dept. 





CHELSEA STORE FIXTURE MFG. CORP. 
Factory & Showroom: 7 E. 19th St., N.Y.C. 3. GRamercy 3-1450 


















modern 
furniture 


FOR MODERN DISPLAYS 








































Illustrated brochure upon request 
special display trade discounts 
functional 
furniture manufacturers 





N. Y. Showroom 192 Lexington Ave., N.Y. 16, 
Suite 1106 





10-17 22nd St. e Long Island City 1, N.Y. 


































AVOID LOSS 
due to 
SUN FADING 


Protect: your merchandise from 
harmful sun rays that cause 
fading with transparent plastic 
shades. Plastic shades eliminate 


losses due to fading while allow- 


ing complete visibility. 


WRITE NOW 


about these easy-to-install eco- 


... for information 
nomical plastic sun shades. 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS 15, N. Y. 
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International Trade Fairs 


By JACQUES KUNSTENAAR 
Specialist in Charge, Fairs and Exhibitions, Special Services and 
Intelligence Branch, Office of International 
Trade, Department of Commerce 


(This is the second of two articles on this 
subject. The first appeared in the January 


ISSUE kd.) 


HE first international trade fair in the 
Western hemisphere patterned after the 
most modern European trade fair 
methods will be held in Toronto, Canada, in 
June, 1948. It will be known as_ the 
Canadian International Trade Fair and is 
being organized by the Canadian govern- 
ment Despite the acute dollar shortage, 
there will be a large European participa- 
tion at this fair, which fact is proof that 
Kuropean countries are willing to invest 
their scarce foreign exchange in such events 
because they feel that the expense involved 
will be compensated by the amount of ex- 
port business that they will be able to 
conclude in the Western hemisphere. 
lcuropean trade fair experts are of the 
nimous opinion that trade fairs of the 
lSuropean type are preterable to permanent 
merchandise exhibits They feel that the 
personal contact with the responsible heads 
of the exhibiting firms, considered one of 
the most important features of the inter- 
national fairs, is lacking in  year-around 
shows, and that this contact is much more 
likely at fairs which, lke the ones held in 
europe, last no longer than a maximum of 
two weeks tor each tair period. 
The trade fair, as it developed in the 


vears after World War I, 


chiefly to the promotion of the exports of! 


t} 


was devoted 


le countries in which it todk place. Very 
soon, however, far-seeing trade fair leaders 
began to realize that the fair could no 
longer limit itself to a one-sided considera- 
tion of export interests \s a result, many 
of the great European sample fairs began 
to invite the participation of foreign ex- 
hibitors. By so doing, they changed their 
fairs from a mechanism merely to stimu- 
late exports to an institution for the pro- 
motion of both of the factors necessary to 
sound international trade. 

Only two important European trade fairs 
have kept the character of pure export fairs : 
the British Industries Fair, London-Birm 
ingham, and the Swiss Industries Fair of 
Basel which limit participation to ex 
hibitors of British Empire goods and Swiss 
products, respectively 

Conversations with officials of the British 
Industries Fair have confirmed the opinion 
that there is little likelihood of an = im- 
mediate change in the British fair policy. 
Phe main reason advanced by the British 
is that, at the present time, exports are of 
such overwhelming importance to the British 
economy that it would not be wise to admit 
toreien exhibitors, since, in order to ac 
ommodate them, it would be necessary to 
take away space trom British exhibitors 
In Switzerland, the management of the 


Swiss Industries Fair is campaigning a 


tively for an internationalization of thi 
fair but meets with strong opposition from 
Swiss industry. Here again the lack 
sufficient exhibition space is advanced as 
the main reason for not wanting to admit 
foreign exhibitors. In all other countri 
the trend is definitely in the direction of 
the international trade tair. It is very 
unlikely that this internationalization ot 
trade fairs would ever have taken place on 
such a large scale if it had seriously hurt 
the interests of domestic industry. 
International trade fairs, in contrast to 
the national events held in Switzerland and 
Great Britain, are of great interest to those 
producers of United States goods who want 
to market their merchandise in_ foreign 
American manufacturers who 
exhibit their goods at European trade fairs 


countries. 


can, in a minimum of time and at far less 
expense than would be occasioned by a 
salesman visiting even a small percentage 
of the international group of buyers repre 
sented at the fair, make contacts and show 
their lines to thousands of prospective 
buyers from all over the world. » At the 
same time, they obtain much useful in- 
formation about what is going on in thei: 
respective fields by observation of their 
competitors’ exhibits. 

In general, American firms avail them 
selves of [¢uropean trade fairs to a large 
degree as exhibitors than as buyers and 
potential 
feel, however, that there should be more and 
U. S. products 
have so tar been tairly well represented at 


importers. Foreign observers 


better American exhibits. 


Western European fairs, mostly through 
local agents. At the last Royal Nether- 
lands Industries Fair, at Utrecht, there 
were 144 United States exhibits; nearly 200 
were on display at the Paris International 
Fair held in the spring of 1947 and 155 at 
the spring Brussels International Industries 
Fair. At the most important central 
European fair, the Prague International 
Trade Fair, the United States was repre- 
sented by only one exhibit, shown by a local 
representative of an American machine tool 
company. On the other hand, the U.S.S.R., 
Poland, Yugoslavia and some Western 
European nations displayed very impres- 
sive national industrial exhibits as a 
demonstration of the productive capacity of 
their countries. 

The advisability of individual participa- 
\merican firms in international 
trade fairs must be considered from both 
a short-range and a long-range point o! 
view. Most representatives of American 
firms which exhibited at the Royal Nether 
lands Industries Fair stated that the great 
demand for American products could not 
be fully met. Many American-made goods 
ire still in short supply. Often import 


tion by 


licenses are hard to obtain as foreign 
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ntries have to watch their dollar ex- 
penditures very carefully. Similar observa- 
tions were made at other trade fairs. United 
States firms intending to exhibit abroad 
with the purpose of doing immediate busi- 
ness should, of course, make sure that no 
ort restrictions will impede the sale of 
goods. In this connection, it should 
horne in mind that exhibits are, however, 
ved not only by buyers from the countries 
vhich the fairs are held, but also by 
ers from all over the world. 
fany American exhibitors regard their 
: participation in fairs rather from the long- 
ge promotional aspect than from the 
nt of view of quick results. They teel 
even when no immediate substantial 
iness can result, it is highly important 
ceep the name and the products of their 
rms before the eves of the foreign buyers. 
state that such long-range advertis 
of American goods at fairs is of the 
test importance, and they point out 
exhibitors from other countries regu 
display their competitive goods at the 
international trade fairs 
e classical formula of the international 
e fair is to exhibit goods according to 
modity classifications rather than to 
up them into national buildings or units. 
It is argued that the international trade 
has a commercial scope and motivation 
that an importer wanting to buy tex- 
for example, is less interested in the 
rin of those textiles than in their com- 
itive quality and price. This comparison 
best be achieved by the method of 
grouping according to products, irrespective 


1 
t 


ie origin of the merchandise on dis- 
The Canadian International Trade 
Fair of 1948 will not have any exhibits by 
intries but will allot space on the basis 
trade classifications alone 
Most fairs held on the European conti- 
have, however, in addition to exhibits 
commodity groups, unified industrial 
ibits of various nations in which all or 
presentative part of the exhibiting na 
s products are shown in special pa- 
ms or units. At the Prague International 
ide Fair, the Russians, Poles, and Yugo- 
slavs, who conduct their foreign trade 
ugh official or quasi-official organiza 
ns, showed the products of their countries 
such unified national exhibits. The 


h products, too, were grouped into one 
‘le exhibit which had the form of a 
“The Flying Dutchman”. The rea- 
advanced by the Netherlands for giving 
erence to a national exhibit rather than 
ndividual displays, dispersed among the 
lous commodity groups, is that the ex- 
liture of foreign exchange is thereby 
ced to a minimum and a more effec- 
control of its proper use is made pos- 
\t the Prague Fair, Swiss products 
distributed among the various com- 
ity groups, but the representative Swiss 


vatch industry was located in a special unit 
e Hall of Nations under semi-official 
. s government auspices. At some fairs, 


il participation by foreign governments 
ited to the maintenance of an informa- 
booth, while the products of the ex 
ting country are distributed among the 


us commodity groups. 








several European trade fairs, such as 
France, and Milan, Italy, Pavilions 
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1—Solenoid type "field coil” 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6" 


wide and will operate in an 8" space. 


almost nil, less than a 10 watt lamp. 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 


erate with you. 





For The NEW LOOK In Displays 


ANIMATE WITH A 


GREGORY MOTOR 


The GREGORY MOTOR is composed of three parts: 


2—Curved swinging ‘armature’ 3—Mercury valve "switch" 


The armature is actuated by the magnetism of 


the field coil’ as in any motor except in this case the end of the armature passes through 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 


Practically any reciprocating motion is obtainable 


We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 


DELIVERIES CAN BE MADE 
IMMEDIATELY FROM STOCK 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET 


BROOKLYN |, N. Y. 











There's Widespread Acceptance for 


THE Champion 
DISPLAY SET 
$21.45 


Widely favored for its versatility and simplicity. 
Always smart. Finished in Chrome or in Silvertone. 
EG4 Complete Set Consists of: 

ES Tw ) rr etal nits 20’ x 12 x 10 
E6 Two meta nits, 12" x 10 3 


3+ ass shelf, 12" x 24 

e plate glass shelf, 10" x 16 
» plate glass shelf, 10" x 12 
slass shelf, 12'' x 14 


QUENSELL DISPLAYS, Inc. 


71-23 AUSTIN STREET FOREST HILLS, N. Y 











| 


eae 


 ‘TRI-ALLIED 
~ CREATIVE DISPLAYS 


i ar 


Exclusive! 


CELLOPHANE 
BUST FORM 


18:75 





ea “natural” to cover your damaged 
jo WIS 

e lightweight, sturdy, easy to handle 

e choice, § pastel lace or 8 s lid colors 


Write, Wire or Call 
PEARL STREET 
MARYLANI 


NORTH 


RAI TIM R Ff 








DISPLAYMEN! 


In every state will use 


HAT-STA in ’48 


BECAUSE IT'S 


e EASY TO USE 

e@ PRACTICAL 

e ADJUSTABLE 

e FITS ANY STAND 

e SWIVELS TO ANY ANGLE 





Immediate Delivery At Your 
Display House, Or 


ALPERN’S 
134 9TH ST. PITTSBURGH 22, PA. 
Manufacturers-Designers, HAT-STA 


Illustrated Folder On Request 
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erected to house the 
national exhibits of the various countries. 
Invitations to participate with a national 
exhibit have been extended to the United 
States by practically every important inter- 
national trade fair in Europe. So tar they 
to be declined, as no funds 
It seems, how- 


of Nations have been 


have had were 
available for such purposes. 
ever, that unified industrial exhibits would 
form a very impressive means of telling the 
States industrial 
American way of life, 


world the story ot United 
and the 
which is confirmed by 


achievement 
personal ob- 
national 
Prague. 


me 
success of the 
viewed at Utrecht 
National 


was recently 


servation of the 
exhibits and 
Phe 34th Foreign Trade conven- 
tion held in St. 
put a great emphasis upon the need, “during 


which Louis 
the period ahead, for carrying to the world 
private, 
\merica 


the message of tree, competitive 


enterprise as we know it in 
This conveyed to 
the various United 


States exhibit at selected international trade 


message could well be 


nations bv a unified 


fairs 


Many this 
reluctant to exhibit their goods in countries 
dollat 


immediate results. In 


individual firms are at time 


because of the shortage, there 
likelihood ot 
however, the 


States 


where, 
is littl 
such Cases, 
United 
trom. the 


staging of a repre 


sentative exhibit might have 


great valu point of view of long- 


range export promotion. 
Not only would United States imports be 
stimulated but United States exports can 


also be promoted effectively through inter 


national trade fairs held in our own countrys 
Such tairs would undoubtedly attract thous 


ands of potential from. abroad 


lead to 
exhibiting 


MMporters 


and would many new export con 


nections for the American firms. 


This would afford a unique opportunity for 
many a middle-sized and small-sized. firm, 
with litthe experience in export trade, to 


develop useful contacts with foreign buvers 
United States is today 
effort 
barriers 


In conclusion, the 


engaged in an earnest and vigorous 


to help eliminate or alleviate the 
way of a healthy expan 


striv- 


which stand in the 
international trade We are 
will 
volume of inter- 


sion Ol 


ing to create conditions which make 


possible a high and _ stable 


national transactions in the interest of all 


concerned. To create conditions which will 


possible a large and 
thing; 


state of commercial possibilities into actual 


make import export 


trade 1s one to transform this latent 
business transactions is another. The inter 
time-tested method 


apparatus for bringing 


national trade tair is a 


which provides the 


the maximum number of buyers into contact 


with the largest number of sellers. That 
Institution imjects much added vigor into 
International trade, spurs manutacturers to 
produce more and better merchandise at 


lower costs and enables buyers to chooose 
real use 
appeal. Its 
consumers all over the world. 


merchandise on the basis of. its 


fulness and benetts 


are telt by 


consumer 


Greater participation by American business 


in trade tairs abroad and the establishment 
or such international institutions in_ this 
country would assuredly promote United 


States import trade, stimulate and help to 
maintain American export markets 
and tell the vividly the 
American achievements. 


abroad, 


world IMpressive 


story ot 


| 
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(Tr. he Electric Fienatillilee: 
You Can Depend On... 


Doto-Sho 


ELECTRIC TURNTABLES 
The ACTION Display-Way! 


HESE year ‘round sales boosters are 
"Tsctivating merchandise displays every- 

where, in show windows and inside the 
store — commanding attention and doing a 
man-sized, low-cost selling job .. . because 
motion is the key to successful displays and 
exhibits. Continuing surveys prove it! 

Of course ROTO-PRODUCTS, used world- 
wide for ten years, are the all-purpose units 
you should turn to first. All steel, compact 
and reliable, the standard ROTO-SHO with 
your choice of 18’, 14 or 9” flat table 
easily carries up to 200 lbs. A.C. only. 
Attractive build-up fixtures are available 
too. There is also ROTO-WEEL for back- 
ground displays, and ROTO-CEILING that 
can be mounted to the ceiling. 


Your favorite display jobber probably 
stocks ROTO-PRODUCTS for immediate de- 
livery. See him now, and please write us 
for our complete new catalog. It tells the 
full story of electric turntables. 


Turns up to 
200 Ibs., 
three times 
a minute! 














GENERAL DIE & STAMPING COMPANY 


_— O, 262 Mott St., New York 12, N. e 

















Headquarters for 
BAMBOO RATTAN 
MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 
1188 South LaBrea Avenue 
Los Angeles 35, California 
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Point-Of-Purchase Material 
Now On Exhibit 

\nnouncement has been made ot the open- 
ing by Kay, Inc., of an exhibit of point-of- 


purchase material at the Penthouse Gallery, 


9 fast 40th street, New York City. 


atured are displays which, because of 


their appropriateness to dealer needs, have 
attained a high degree of dealer acceptance, 


desirable store positions, and long periods of 


sustained showing. 


[he opening presentation highlights the 


utilization of a wide variety otf materials 


such as wood, metals, glass and plastics, 
and the ingenious manner in which they 
were combined to meet specific require- 
ments. 


Donald Rose Resigns 

Bloomingdale Post 

The announcement of the resignation ot 
Donald Rose as window display manager 
for Bloomingdale Brothers, New York City, 
has been made. His successor will be 
appointed from the store's display. staff. 
Rose expects to make known his future 


plans soon. 


Montgomery Ward Promotes 
Flolydia Marie Etting 


Montgomery Ward & Co., Chicago, an- 
inces the appointment of Flolydia Marie 
Etting as retail interior decoration man- 
ager on the staff of Paul R. MacAlister, 
director of interior decoration and indus- 
trial design. Miss Etting will work directly 
with MacAlister in formulating plans for a 
national retail interior decorating program, 
the details of which will be announced in 
the near future. 

Miss Etting has been with Montgomery 
Ward for the past year, and has been act- 
g as general assistant in the office of 


ior decoration and industrial design 


Rowlee Makes Available 
Complete Store Service 
Merle Rowlee, Rapid City, S. D., has 
med a firm for the production of a line 
store fixtures. He will offer a complete 
service under the name ot Black Hills Fix 
Craft, including custom work, display 
room paneling. Rowlee spent a num- 
of years with Sears, Roebuck & Co., 
Gamble’s, and W. T. Grant & Co., as dis 
and construction man. He has_ been 
the merchandising field for the past 20 


Cold Cathode Show 
Set For July 
first cold cathode fluorescent lighting 
bit will be held at Grand Central Palace, 


Ne York City, July 6-10. Arrangements 
been made to hold the affair in con- 
tion with the Store Modernization 


Shoewchuck Heads Display 
For Sears, Brooklyn 
Sears, Roebuck & Co. has named Russell 


» vchuck display manager for the store 
iOklyn. Replacing Ned Covitt, who 

to join Leonard Brothers, Fort Worth, 

S vchuck was tormerly with W._ T. 


t & Co. as display supervisor for new 
emodeled stores 
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Again ... The Talk of All Displaymen! 
“SPRING and EASTER” 





No. |—4" Miniature Fountain Bird Bath made of Italian Marble Dust in White. Four remova- 
ble birds to match. Sells at $15.00 per dozen. Smart for cases, perfumes or live flowers. 


No. 208—12'' Fountain Bird Bath made of Italian Marble Dust in White. Four removable 
birds to match. Sells at $6.95. Good for live or artificial flowers. Top bowl is removable, 
lower part separate. 


No. I—Same as No. | above except the imported Holland Green Sea Moss in Miniature 
Fountain Bird Bath sells separately at $3.00 per dozen bunches. 


FORSYTHIA - DOGWOOD - BLOSSOMS 


(ON NATURAL BRANCHES) 
FLAMEPROOF 


e GRASS MATS e BOTANICALS e TROPICAL BAMBOO 
e SCATTER GRASS e FERNS e SHADES 

e PALM TREES AND LEAVES e DRIFTWOOD e BIRD CAGES 

e@ REAL STUFFED DOVES e@ PLANTS e@ SPECIAL WIRE WORK 





CLOTH IVY BRANCH---1O LEAVES---*4.25 per doz. 
Write for Price List of 200 Items 


ARTS & FLOWERS 


Manufacturers Importers 
43 W. 56th STREET NEAR 5th AVE. NEW YORK CITY 19 




















Gan Easter and Summer Displays 
e RAINBOW TARLETANES 
e RAINBOW NETS 
e CHENILLED TARLETANES 


in Easter and Summer Colors 


Also GRASS MATTING 


Distributors of Facile Display Products 


ASSOCIATED FABRICS CO., 1600 Broadway, N. Y. 19 






























Easter Display 






























Easter Display Unit for Windows or ledges. 
Translucent stained glass window effect in Easter 
colors with gold metallic illuminated candles and 
white base. Stained glass effect can be illuminated 
with flood light behind translucent section. 
514" wide... 6 high overall $100.00 


NEW ENGLAND 
DECORATORS SUPPLY CO. 
122-124 Kingston St., Mass. 


WOOD LETTERS 


FOR ALL PURPOSES | 


COAT 


FOOTED LETTERS 
FOR DISPLAY LEDGES 


Boston II, 














~ STORE RE HOURS 
A ria BPM. 
SATURDAYS TO 6 P.M. 








MADE FOR YOUR NEEDS 





NAME PLATES 
CUSTOM DESIGNED 


Disptay Crart 


903 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 
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Miller Joins Displayers 
As Associate Art Director 
Miller, Jr., 


Benjamin F. formerly vice- 
president of Carter, 
a design firm specializing in exhibits, dis- 
plays and commercial interiors, has joined 
the staff of The Displayers, Inc., 239 East 
56th street, New York City. He will serve 
as associate art director and account ex- 
ecutive. 

After serving 
Miller was an advertising 
such clients as Technical 
Dorville Corporation, and 
Company. 


armed forces, 
consultant for 
Managers, Inc., 


Otis Elevator 


with the 





Omaha Club Elects 
Charles Taylor 


The Omaha Display Club held its regular 
monthly meeting on January 
the following officers for 1948: 

President, Charles Taylor, assistant dis- 
play manager, Brandeis & Sons; vice-presi- 


Lasday & Miller, Inc., 





13 and elected | 


dent, Edward Wenstrand, J. C. Penney & | 
Co.; secretary, Dorathea Bartlett, Brandeis | 
& Sons. Bob Long, Goldstein-Chapman | 


Company, is program chairman. 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, IL 


1948 


















FOIL and FANCY 
PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 

















© Please Mention DISPLAY WORLD When 
Writing Advertisers 


by Tony Brinker 











SHALL WE PLAN 
THE SETTING 
SHOWN WERE 








A GRADUATE OF PRATT INSTITUTES 
COURSE IN INDUSTRIAL DESIGN, POPE 
ENTERED THE DISPLAY FIELD AT R.H. 
MACY 8c CO., NEW YORK CITY, IN 1938, 
AFTER THREE YEARS, HE 
WENT TO BAMBERGER'S IN 
CHARGE OF HOME FURNISHINGS 
DISPLAY, AND WAS LATER 
MADE ASSISTANT 
DISPLAY MANAGER. 
IN 1942 HE LEFT FOR 
4 YEARS IN THE 
ARMY ENGINEERS, 
TWO OF WHICH WERE + 
SPENT IN THE 
PACIFIC THEATRE, 
UPON HIS RETURN 
FROM JAPAN , 
POPE WENT 
SOUTH TO 
BECOME 
DISPLAY DIRECTOR 4 
FOR DAVISON~ PAXON 
IN ATLANTA, ANO 
THE FIRM'S STORES 
IN MACON AND 
AUGUSTA, GA., AND © 
COLUMBIA , S.C. 


THE DISPLAY PARADE 10.10 
ee 


Hoesies_ SKIUNG, SWIMMING, 
GARDENING , MUSIC, AND 
PU TERING AROUND THE HOUSE, 










































PUTTERER... 
THATS ME! 




























By 
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Jones To Celebrate 
82nd Birthday 

A part of display for the past 54 years, 
Harry Jones, The Adler-Jones Company, 
Chicago, will celebrate his 82nd birthday on 





ee | 











— Harry Jones — 


February 22 probably at his desk, as 


usual 

Jones had his introduction to display over 
ialf a century ago in a store in Rapid City, 
S. D. Later he was affiliated with Chas. 
\. Stevens, The Fair Store, Hillman’s, and 
Mandel Brothers, of Chicago, during dis- 
play’s adolescent years. He was one of the 
six charter members of the National Asso- 
ciation of Window Trimmers, formed in 
1898, and from which the International 
\ssociation of Display eventually came. In 
1916 he and Joseph Adler formed the firm 
earing their names, and which has grown 
into one of the largest companies in this 
field. 

\ny plans for retirement are in the dis- 
tant future, according to Jones, who says 

likes display too well to leave it 





New Showroom Opened 
By Murray Tenenbaum 


Murray Tenenbaum, who opened his own 
lisplay fixture firm in June, 1947, with 
temporary offices at 29 West 34th street, 
New York City, announces the opening of 

new showroom at 4 West 37th street. 

firm, Supreme Display Equipment Com- 
ny, handles plastic, wood and metal fix- 
es and forms of all types. 

lenenbaum was tormerly the metropolitan 

resentative for Jas. B. Williams, Inc., 

more than 15 years. He left the firm 

t year to open his own organization 


Local Contest Won 
By Sealey’s 


\ local display contest held in Columbus, 

in connection with the visit of the 
edom Train has been won by Sealey’s 
men’s Clothing Store; second place went 
Haynie & Co., and J. C. Penney Com- 
won third award 
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CARDBOARD... owr tusiness 
CRESCENT... & owr trade murk 


QUALITY... w our product 
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Lp 
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YOUR DEALER 
IS READY TO 
SERVE YOU 


HIM TODAY / 


CHICAGO CARDGUARD COMPANY 


5665 WASHINGTON BEVD. © CHICAGO, ILLINOIS 































CARDBOARD 


WHITE COATED 
and 
COLORED SHOWCARD 
14 ply — 28 x 44 


Write for new booklet 947D 
e 


FOIL DISPLAY BOARDS 
Bright Gold — Bright Silver 


Xmas Red — Xmas Green 
Xmas Blue 


14 ply — 25 x 44 


Write or phone for samples and prices 
& 


33 - COLORED FOIL PAPERS 


Stocked in 25' and 100' rolls, 
26" wide 
Write for booklet 102D 


s 
Manufacturers of QUALITY CARDBOARD 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WaAtkins 4-5350 





YUCCA POLES 


Give high dramatic lines to your windows! 
1” to 6” diameters. 6’ to 12’ high. Immediate 
delivery. 


BAMBOO POLES 


From ¥,” to 2” diameters. Priced from $18.00 


per hundred. 
TAPA PAPER 


Reflecting the charm 
and romance of _ the 
South Seas. Six de- 
signs; 22” x 32”. 20 
sheets $7.00. 


BAMBOO MATS 


For backgrounds — 
flooring — _ dividers. 
342” x 51%” @ $3.95. 





WRITE FOR 
NEW CATALOGUE 


ROPILRAFT 


535 Sutter St. 








San Francisco 2, Calif. 
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Grover Discusses 


FEBRUARY, 194: 


Interior Display 


\X JALTER GROVER, display manager 
for the basement store of the J. i... 
Hudson Company, Detroit, discussed 

“Interior Display” at the January meeting 

of the local display club. He was assisted 

by Arthur Wright, Hudson's — assistant 
interior display manager. 

The meeting was one in the 1947-48 series 
designed to help both beginner and veteran 
displayman. 

“In most large stores today,” said Grover, 
“the number of people employed in interior 
display about equals those in the window 
Macy’s and Marshall Field’s have 
Hudson's has 
30 persons in interior display upstairs, and 
eight in the basement store, not including 
sign department personnel.” A tew years 


section. 
large interior departments. 


ago, he said, there were only two or three 
in interior display at Hudson's. 

Grover said: “The reason for this change 
is to be found in the increasing conscious- 
ness of the importance of favorably present- 
ing merchandise at the point-of-sale.” He 
pointed out that this change led to “sales 
promotion with a closely coordinated over- 
all effort.” 

“Advertising, windows and interior have 
carried identical themes, and the selling 
process has been expedited and improved. 
Interior display is listed among the non- 
selling departments but its primary func- 
tion is to help sell merchandise. It is 
closer to the point-of-sale, and shares more 
closely. in the selling process than other 
service departments 

“Perhaps the best definition of interior 
display is visual merchandising,” said the 
speaker. “Modern store fixtures are de- 
signed to simplify visual presentation, to 
show assortments of goods by size and 
color, to encourage easy self-selection, and 
to stimulate impulse buying. The job of 
the interior displayman is to make these 
fixtures function, and to meet the presenta- 
tion needs of specific items throughout the 
store He works closely with the mer- 
chandising division in presenting and pro- 
moting seasonal goods, advertised or un- 
advertised 

“In the past we have thought of interior 
display only as a matter of seasonal store 
decoration. This is still important, but the 
emphasis is now placed on seasonal pro- 
motional selling. The store and the cus- 
tomer are intensely conscious of interior 
decoration at Christmas time. In recent 
vears, however, almost as much time and 
effort and expense are expended on_ back- 
to-school promotional decorations, and those 
tor Valentine, Easter and other seasonal 
events.” 

He made the point that “there was a time 
recently when mannequins were used only 
in the windows. Now every self-respecting 
store has beautiful mannequins throughout 
its ready-to-wear, lingerie, and yard goods 
sections. In Hudson’s basement store alone 
we have more than 100 mannequins. “These 
present a terrific servicing problem in a 


congested store like ours, but we find that 
they do sell goods. 

“The interior displayman, in my opinio: 
has at least four obligations to the cus 
tomer, if he is thoroughly conscientious 
His job overlaps that of the other depart 
ments. He must provide the customer wit! 
a clean place to shop, an attractive placé 
to shop, a convenient place to shop, and a 
satisfying place to shop. 

“T could elaborate at length on thes: 
duties or obligations, but they are self 
evident. The interior displayman can take 
them very seriously and enlarge the scope 
of his position. He can minimize them and 
refuse to grow.” 

Grover emphasized: “The interior job 
calls for intelligence, ability, initiative and 
hard work. It calls for well defined ob 
jectives, and good planning backed by 
sound reasoning.” 

He showed charts which are posted in 
Hudson's display department, 
commenting that “they are rather high 
sounding, and perhaps idealistic, but they 
do help to define our work: 

“1. The primary purpose of display is to 
help sell merchandise. A good display 1s 
a masterpiece of visual presentation which 
stirs the mind, stimulates the emotions, 


basement 


initiates action. 

“2. The great abstractions are epitomized 
by visual symbols —the hour-glass of Time, 
the scales of Justice, the horn of Plenty. 
Spring, summer, fall, winter and the various 
events of the season are epitomized in dis- 
play by visual symbols. 

“3. The human mind thinks in pictures, 
not in words. We endeavor to. create 
favorable pictures in the customer’s mind— 
pictures designed to induce the customer 
to buy merchandise and to enjoy shopping 
“4. ‘He who works with his hands is a 
laborer. 
He who works with his hands and 
head is a craftsman. 
He who works with his hands and 
head and heart is an artist.” 
Arthur Wright ex- 
interior promotions 


Following Grover, 


plained the process of 
as carried out by Hudson's display staff 
Many of these, he explained, assume the 
magnitude of major movie productions. The 
entire interior display staff of 30, plus 
additional help, take over the work “after a 
score or more ot assorted artisans—car- 
penters, electricians, and painters — have 
laid the groundwork.” The display staft 
then transfers the area into a setting be- 
fitting the event to be staged. 


Oronzi Takes Over 
At Blauner's 

Succeeding Louis J. Porchia, who resigned 
a short time ago, Vincent Oronzi has becom: 
head otf display for Blauner’s, Philadelphia 
He was formerly display manager for th 
York Shops, 
vet been announced. 


where no successor has as 
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Jisplay Director Selected 


=or New Store 

Watson A. Conlan, formerly display di- 
ctor of the J. C. Penney department store 

Jacksonville, Fla., has been named dis- 
lay director of the new seven-story and 
isement department store which Penney’s 
ll open in Cincinnati early in March, 
Villiam G. Pinches, manager, has an- 
vunced. 

Located at Sixth and Race streets in the 
errace Plaza hotel building, the new 
‘enney’s will contain nearly 200,000 square 
et of space. It will have 17 large display 
indows and trom 500 to 600 interior dis- 
ay spots. Ten miles of fluorescent light- 
g will be specially adapted for “punch” 
lumination at 8-foot intervals. 

Conlan, who has been associated with the 
isplay field for the last 13 years, arrived 

Cincinnati in January to start prepara- 
tions for the March opening. He will be 
assisted by a staff recruited from the Cin- 
nnati area to man the newest and most 
mmplete store in the Penney chain of more 
an 1,600. 


Literature Covers 
Ronnie Fixture Line 

The line of display fixtures manutactured 
1y Ronnie Display Company, 32-01 57th 
street, Woodside, N. Y., is covered by 
literature prepared by the firm and now 
eady for release. Included are photographs 
and descriptions of special displavers, multi- 
shelf angle stands, tree stands, pedestals, 
and merchandisers. Copies of the literature 
ire to be had on request to the company at 
the address given above 


Talk On New Fashions 
Given For Display Group 


The Milwaukee Display Club held its 
t meeting of the new vear on January 


at the Ambassador hotel. A style show 
commentary on the “New Look in 
itures for Spring and Summer” were 


sented by Ann Kinsey, sportswear stylist 
the Rhea Manufacturing Company. 
\. Rumsey, of Vocational Guidance, 
oke on “Easter Seals for Crippled Chil- 
and Romeo Collins, ot New York 
gave the group an outline of a new 





ganization. called Junior Achievement 
The Milwaukee club has just issued its 
ir book for 1948, giving the constitution 
| by-laws, a history of the club and its 
hievements, and details concerning officers 

committees. In addition to being dis- 
buted among the members, the 48-page 
‘klet is being sent to executives of local 
res. Copies may be obtained by any 
play club desiring them, on request to 
ster J. Barwind, president, in care of 
irtwear-Emma Lange 


Two New York Firms 


Combine Resources 

Stillman Art Displays and Original Dis- 
vs, Inc., 1370 Lexington ,avenue, New 
rk City, have merged. In addition to 
sale and rental of used display props, a 

equipped shop is thus made available 
display production work. Julius Still- 
and Herbert Lerner are the principals 
the organization, which operates under 





name of Original Displays, Inc 
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Now! A low cost sign machine for stores that want to use 


high quality Printed Signs like those used by leading merchants — Sales are 


not lost to competition when merchandise is fully described and priced — 
Tell your customers about the quality and values you offer — Inspire con- 


fidence — Complete sales. 










¢ with LA y 

; nan BETTER 
9 — 

\ — < eo &— ry a 


MODEL M1411 


Line-O-Scrite SIGN MACHINE 


P..in1s any size sign up to 14x II inches — Uses Name Logotypes and any 
printing cuts — Handles everything from price tickets to window cards — 
Anyone in your organization can print your own signs with this machine at 
little cost and the returns will be generous. 


UNIT INCLUDES everything needed for sign printing — 
Metal and wood type in script and plain styles — Sizes for all 
cards — 5 sets Caps — 5 sets lower case — 7 sets figures 
ranging from 1/4 to 2 inches. Complete with inks and rollers 
—$345. F.O.B. Chicago — I1% ten days net 30 — Shipment 
approx. three weeks. Instructions included — Fully guaranteed 
— Same quality as our larger Line-O-Scribes — Order by mail 
direct from the manufacturer — Price guaranteed for 30 days. 


s 3966 Avondale tell Chicago 41 
THE MORGAN CO “ 











SENTIMENTAL 
COSTUMES 
f 


YESTERDAY 


Petticoat Collection 
Available 


Kathrine Burr Fleming 
76 Rogers St., Branford, Conn. 


Bicycle costume of ’90’s and bathing suit 100 years old. WRITE FOR NEW CIRCU- 
D. M. Read Company’s 90th Anniversary, Bridgeport, Conn. LAR OF 16 PHOTOS. 
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New Display Device Dar 

Utilizes Mirrors At 

“Multimir” is the name of a new display “) 

® device designed to show merchandise from title 

various angles simultaneously, and to create lie 

THIS HAN DSOME MIRROR WILL around the merchandise an intriguing pat- aatl 

tern composed of the various reflections of New 

ADD DISTINCTION TO YOUR STORE the article itself. The “Multimir” fixtures, . J 

on which patents are pending, were designed alii 

by Robert Favreaux, and are manufactured and 

Perfect for the Neckwear Department by Favrex Designs, ; 526 Burton avenue, per 

at : < Hasbrouck Heights, N. J. ne 

Millinery =a Jewelry — Gloves Models of various sizes and shapes have nel 

Blouses Sweaters and Cosmetics been created. Those used recently in Lord per’ 

Ant 

$ Mil 

C 

12.00 EACH mer 

cre 

NO. 1000 the 

unt 

9° metal base — triple chrome plated x 

10° x 16° plate glass tilting mirror- 8 :04 
1814" overall height. 

S-V 

2 Aic 

‘ 

THE FIXTURE MART, in : 

’ s tha 

314 W. JACKSON BLVD. stir 

CHICAGO 6, ILLINOIS 

Send for our Free 72-page catalog _— 

oe, tha 

the 

an 

ligh 


& Taylor's Fifth avenue windows 
tured—were octagonal in shape and about 
6 feet in diameter. T. Eaton Company, of 
Canada, used a model 3 feet in diameter 


PA | : | ; 
e QUE PROJECTOR | and having a plaster hand in the center of tha 
* 





as pic- t , 
Wi 


Imagine the Convenience of this 


me 













in | the octagonal reflector to hold merchandise as 
Your di | A still larger type has been designed to ye 
| make an effective “bed” window; in_ this ma 
denary | case the shape is that of a half-octagon, 
Ment with the lower part forming a table so ~~ 
that merchandise displayed on this floor is ae 
reflected all over the upper part, thus em- col 
: | phasizing the display. -u 
Lerger Projectors too! Need a large skeich—-but fast? Just place this projec- | Smaller fixtures, stamped out of metal, - 
ter ever a photograph, magazine page, coin, jewelry have been designed for use with an ad- - 

MODEL OA er any flat opaque object—and you can project « justable stand, fastened to panels, or sus- 
Projects sharp 10 feet im- screen image, faithful in every detail and color, 4 feet | pended in a window or showcase. Di 
eges from 6," x 6%" square and larger. Projects an area 5” x 5” ot ene | $$$ . 
SE SRE lorger area a section at a time. os Be 
$00-watt illumination. | Entertaining Program | 
155.00 F.0.8. HY. MODEL ©, OPAQUE PROJECTOR | For Chicago Club Ba 
MODEL OA3 Complete with special 150-watt reflector lamp and A diverse program, under the direction dis 
1000 wotts ef eir-cooled 8 cord and plug. $29.50 F.0.B. N.Y. | of Les sarofsky, president, was presented Ch 
illumination delivers bril- for members of the Chicago Display Club Fy 
liont screen images. Has at their meeting on February 3. Featured dis 
TY," x 10” opening. y.\ a speaker was Carl V. Haecker, a former 4 
$250.00 F.0.8. W. Y. RTHUR ROWN & BRO, INC. 4 Chicagoan, who has returned to that city ple 
67 West 44th St., New York 18, N. Y. as sales promotion manager for Butler \y 

= Brothers 








| | Objectives of the club for 1948 were dis- 


made in the latest Fifth Ave- | .4<sed, and motion pictures of the World 
nue fashions —or your own | Beviex tctesen the Vente onl te the Ni 
description. Perfect fitting. | >¢™'* etween the Yankees and the i 
7 gers were shown. Refreshments were pro Fo 
Wholesale and Retail | vided through the courtesy of John Sullivan, 


| 
} 
For particulars write | representative of D. G. Williams, Inc. 

WINDOW MANNEQUIN, INC. | Many of the members met for dinner at 
449 West 30 St. New York 1, N. Y. | the Terrace restaurant preceding the meet 
| ing 








@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Dana O'Clare To Teach Display 
At NYU School Of Retailing 


“Merchandise Display Techniques” is the 

title of the course to be conducted under 
the direction of Dana O’Clare during the 
spring term of the School of Retailing at 
New York university. O’Clare is president 
f Dana O’Clare, Inc., specializing in visual 
merchandising. His firm designs showroom 
and store interiors, fashion revues, special 
exhibits, window and counter displays for 
many clients in the retail merchandise field, 
including J. P. Stevens, Van Raalte, Har- 
pers Bazaar, Vogue, Elgin - American, 
Andrew Geller, Stonecutter, and Berkshire 
Mills. 

Covering a 15-week period, the course in 
merchandise display techniques carries 
credit toward a degree. Registration for 
the spring term opened January 26 in the 
university's main building at Washington 
square, New York City. First weekly ses- 
sion of the class was held February 5, from 
8:00 to 9:45 p.m. 





S-W's New Merchandising Plan 
Aids Paint Selling 


A new merchandising plan which includes 
a revolutionary self-service selling fixture 
that has proven a highly effective sales 
stimulator for paint has just been intro- 
duced by The Sherwin-Williams Company. 
Key to the success of the new method of 
merchandising, S-W sales heads report, is 
that it takes the paint department out of 
the dark recesses of the back of the store 
and makes the paint section a fluorescent- 
lighted paint service center up front. 

An important part of the plan is Sherwin- 
Williams’ new six-product self-service paint 
merchandiser featuring colors and products 
that represent 85 per cent of paint sales. 
It provides visual selling by means of 
color panels and_ full-color illustrations 
that bring the hidden beauty out of the 
package. While waiting to be served, the 
customer may stop, consider his particular 
painting problem and select the kind and 
color of paint he wants without sales help. 
Customer service sheets on painting and 
the uses of each product are available in 
handy slots on either side of the fixture 





Displaymen To Speak 
Before Retailers 


Dave Ostlund, display director of The 
Boston Store, Milwaukee, will speak on 
display at the meeting of the Kenosha 
Chamber of Commerce in February. On 
February 11, Ostlund and Lester Barwind, 
display director for Smartwear - Emma 
Lange and president of the Milwaukee Dis- 
play Club, were speakers at the Milwaukee 
\uto Parts and Accessories Merchandise 
Club. 


New York Office 
For Chicago Firm 
Matherson-Selig Company, of Chicago, 
inufacturer of color comparison § charts 
d plastic displays, has announced the 
ening of its New York City sales offices 
43 West 47th street. 
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Another Famous Hurlock Special! 


TITAN DEGKLE 


“PEBBLE TEX” FINISH 


A new and smart addition to our well known lines of illustration and sign 
papers, Titan Deckle is DECKLED ON ALL FOUR SIDES. This is accom- 
plished by a special hand-deckling method, and is made in "Pebble-Tex" 
finish. Titan Deckle comes in a new size sheet, just right for display use, 


in a completely new line of colors. 


10 BEAUTIFUL COLORS 


ALL SHADES ARE PASTEL 


e@ WHITE @ MEDIUM BLUE e@ MEDIUM GREEN 
e@ AZURE BLUE e BUFF e PEACH 
e@ CANARY e LIGHT GREEN e GOLDENROD 


2 LIGHT GRAY 


2214" x 2815" Sheets 
29.80 per 100 


Less than 50 sheet lots $.35 per sheet 








New Spring-Summer Catalogue 
WwW Aullock Now Available! 
a @ 
INC. 


123 E. BALTIMORE AVE. 





LANSDOWNE, PA. 














Flexible Sleeve Forms 
GOODMAN PATENT 


Slip them in the coat sleeve — the trim's 
complete. Quick, neat and handsome! Save 
yourself 30 minutes on each coat form. Only 
sleeve form made with open bottoms. Sizes 
36 and 38. Try a pair on approval. 


PALAZZO SLEEVE FORM MF6. CO. 


34 Park Place, New York 7, N. Y. 
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POINTS WITH PRIDE oe 
TO THEIR ; 
DOGWOOD , 
a 
tte 
port 
ae 
bE 
met 
m4 
a’ 
Via 
Our designers have developed a new vein- 

ing process, where you literally have to To 
touch the flower to test its reality \' 
All our dogwood are made of the finest lal 
velour paper. In all colors and priced right. uct 
South African Displaymen hard to achieve recognition for display on the 

Arrange Meetings a protessional status. — for 
F. Klopier, display manager of Greater- lon: 
Display managers of the leading depart- man’s Stores, who is chairman of Asso- \ 

ment stores in Johannesburg, South Africa, —¢jated Display Artists, was present at. the : 
have started regular meetings, to be held — jnitial meeting. rhe 

BELMONT PRODUCTS, Inc. at the Criterion hotel. Those attending the 1 
DELAWARE AVE. & SOUTH STREET first meeting, in December, are pictured  Vitell Studio Opened +t 


PHILADELPHIA 47, PA. here In Brooklyn 





“Problems, news and views on display Martin Picken, a free-lance displayman in 

will be discussed at these sessions,” says the New York City metropolitan area for Ca 

a spokesman tor the group. “At present all many vears, has opened a studio under the Wi 

display personnel in) South Africa are name of Vitell Creations at 158 Pennsyl- \ 

Chart of ht classed as shop assistants, giving an en- vania avenue, Brooklyn. He will manutac- dis] 
g pane tirely wrong conception of the display pro ture novelties such as birds, angel fish, sea hea 

Stay right ... with fession \ssociated Display Artists, the horses, and the like of base metal and wil 
official display organization, is) working — coppe1 


Twenty-five years is a long time to 
serve one field without interruption, 
but a constantly growing clientele 





is proof that with the passing years 


our organization has kept abreast 
of display progress. ' 
It is our firm belief that our 1948 B 
line of Spring and Summer display _ 
decorations represent the best C 
values we have ever offered. Con- B 
sult us before you make your display 
plans. We can help you. Bir 
To 


* 


DAVID HAMBERGER, Inc. —Displaymen and children alike enjoyed the Christmas party given by the New Orleans cae 


Club for the Madonna Manor Orphanage Home. Among the committee handling the event 





Display Decorations were Frank Vermilye, then with Maison Blanche and now with Foley's, Houston; Buddy Austin, 
’ New Orleans Public Service Company; Roger Balot, Sherwin-Williams Company; Charlie 
115 W. 3lst St., New York City | Merrill, then with Godchaux and now with S. Kann & Sons Company, Washington; Henry Heim, 


Kaufman's; Joe Miller, Sears, Roebuck & Co.; Dick Sharp, Beekman's, and Leonard Pons, D. H. 
Holmes Company— 
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Regional Display Manager 
is May's New Title 
John A. May has been promoted to | 
gional display manager of the four | ‘ 
fontgomery Ward & Co. stores in metro- ' 
Jlitan Detroit. He had been display man- | ‘ 
ver at the company’s Grand River avenue | ‘ 
re, in the same city, for the past six 
ars. 
The Detroit group is one of the largest in 
ie chain. It has served as an experimental 
laboratory for many of the advanced mer- 
handising and service ideas used nation- 
ily by the firm and May figured im- 
portantly in the creation of these innova- 
trons. 
He has had 19 years’ experience in store 
merchandising, planning, layout and display. 
\ past vice-president of the Detroit Dis- 
play Club, he is now. secretary of that 
organization. 
Viad Thomas Returns 
To Former Position SHOWCASES 
William D. Auld has resigned as display 
manager for Brill’s, Milwaukee, and is A - di : 
succeeded in the position by Vlad Thomas ; vailable for imme late Delivery 
the latter thus returns to the post he held For more buy-appeal . . . use modern display cases. Illustrated 


for several years prior to leaving it not case comes in full, two thirds or half vision styles. Four, five 


or six foot lengths, 20” wide are available in natural birch finish 
with or without fluorescent lighting. Combed oak available in 
60 days. All cases F.O.B. Minneapolis. 


long ago for free-lance work. 
\uld, whose background includes 25 years 
display with Kaufmann’'s, Pittsburgh, 
The Fair, Chicago, and Roos Brothers and 





Desmond’s, of California, will announce his 
iuture plans soon. Write for our Free Write for our Free 
Store Fixture Cata- Folder on Tulox 
log and Price List. Fluorescent Diffusers. 





Caddell Succeeds Morais 
With Allied Stores 


William J. Caddell is now in charge of 


display for Allied Stores Corporation, with 
headquarters in New York City. His work STORE PLANNING 


will be coordinated with that of AMC's 








les promotion department in developing \ new free service to store owners. Send us the 

as for store members of the group. dimensions of your store and we'll lay out a 

Caddell saw service in the army, was at blueprint showing the utilization of our fixtures 

time in charge of display for Spear & | and the exact cost to you. 
Co., Philadelphia, was a sectional display . 
manager for Mangel’s, and was recently STORE FIXTURES, 
with Rosenbaum’s, Plainfield, N. J. At AMC E 9 UIPMENT AND 
he replaces Harold Morais, who resigned a S 4 J n = N UJ f E DISPLAY MATERIALS 
short time ago. 
24 South Sixth S#. Minneapolis 2, Minn. 

Lakeland Winners Branch Office: 
Are Announced New Orleans, La. — International Trade Mart Bldg. 





In the latest Lakeland display contest, the 
owing have been awarded $50 Savings 








Bonds for their winning windows: John N. Do your own professional 

Cleator, Armstrong’s, Cedar Rapids, lowa; -. e7 
. * ¥ 

Walter W. Morgenweck, R. J. Goerke z 


Company, Elizabeth, N. J., and Guy C. 
Bowen, Henry C. Lytton & Co., Chicago 

















with complete spray outfit 


Now you can apply a professional, colorful felt 
flock finish on display backgrounds, shadow boxes, 
fixtures, picture frames, signs, etc. Excellent for re- 
finishing old or worn fixtures. Precision cut rayon 
fiber flock available in the following brilliant colors: 
brown, ivory, blue, taupe, red, green, silver, white, 
black and canary. 

Complete kit (as pictured) includes undercoat, choice 
of two colors of flock, solvent, brush, patented 
spray gun and instructions. 


Write for FREE circular and color sample card. Full price $9.25 postpaid 


BEROTT-ROSS ~ Dept. 2D, 411 No. Foothill Road, Beverly Hills, Calif. 





Birnbaum Resigns; 
To Free-Lance 
larry Birnbaum has announced his 


gnation as display manager for the 
time Frock Company, Chicago chain of 


ialty shops, in order to free-lance | 
along small shops throughout the city | 
surrounding territory. He is also 


ested in hearing from display houses 






Intcrested in representation in the Chicago 
His headquarters are at 3933 Claren- 





i avenue 








Cardboards 


are Different! 


*“NAT-MAT” 


Cardboards are 


your assurance of proven de- 
pendability, full value and quality 
throughout. 
Remember . . . Cardboards are 
different, you will be glad you 


insisted on “NAT-MAT.” 


NATIONALCARD,MAT & BOARDCO. 


Manufacturers 


4318-36 CARROLL AVE., CHICAGO, ILL. 


Allied Mille 
11422 Se. Broadway, Los Angeles, Calif. 


Peterboro, Ont., Can 

















MANUFACTURERS 


OF A COMPLETE LINE 


MEN’S, LADIES and 
CHILDREN’S MANNEQUINS 


DURAN'S STYLE - RITE 


27-31 BLEECKER STREET 
NEW YORK 12, N. Y. 
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Photograph Service 
To Include Chicago 

Retail Reporting Bureau, 130 West 42nd 
street, New York City 18, has added dis- 
plays in the Chicago area to the window 
and interior display photographs furnished 
in its “Views and Reviews” service, which 


includes full-color photographs in apparent | 


three dimensions. 


Louis Kirk Resigns; 
Will Free-Lance 


Louis Kirk has resigned as display man- | 


ager for Well’s Leisure Apparel, Lincoln 
road, Miami Beach, and will engage in 
free-lance display work in the Miami area. 
He is seeking lines of display ma- 
terials and equipment, as he also plans on 


also 


; handling a complete variety of such articles. 





Kirk joined Well’s upon his discharge from 
the navy in December, 1945. 


Display Impressions 
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SELL MORE in ‘48 
RE-VAMP INEXPENSIVELY 


with 


MID WEST DISPLAYS 
Write for FREE copy of 
SPRING and SUMMER Catalog 


e Modern SHOWCASES for Men's, 
Ladies’ and Children's Departments 

e Menswear fixtures and 
mannequins 

e Chrome Racks 

e Hangers 

e Children's mannequins 


MIDWEST 





MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS. 


532 N. WATER ST. 























— The never-ending search for ideas — 
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Appointment Of Raulerson 
Is Announced By Burdine's 


William Raulerson has been appointed 





assistant display director of Burdine’s, Inc., | 


Miami, Miami Beach, Fort Lauderdale, and 


Palm Beach. Raulerson has been on the 
display staff for eight years at the main 
sture in Miami, where he specialized in 
women’s wear and accessories. He served 


in the Air Corps in the European theatre 
during the war. 


Harry Eastham, display director for 
Burdine’s, announces that Jim Threlkel, 
formerly assistant display manager for 


Cohen Brothers, Jacksonville, has been made 
display manager for the new Fort Lauder- 
store of Burdine’s. Paul Stephens 
heads display at the Palm Beach store, and 
Earl Byrd has charge of display at the 
Lincoln road store in Miami Beach. Each 
display manager has his own display staff, 
and all head up to the display director 


dale 





Stensgaard Issues 
New Catalogue 


The spring and summer seasons are cov- 
ered in a diverse line of display materials 


in a new catalogue released by W. L 
Stensgaard & Associates, Inc., 346 North 
Justine street, Chicago 7. Included are 


(commercial murals) of various 
subjects—including fluorescent designs, dec- 
orative display papers, department identi- 
fication material, wood carvings, plaques, 


“Comuras” 


Disney characters, “Structural Bends”, and 
special material for Mother’s Day, Easter, 
and anniversary events. Copies of the 


catalogue may be had on request to the firm. 





New Line Of Forms 
Brought Out 


Original Displays, 1370 Lexington avenue, 
New York City, has brought out a new 
line of papier mache forms which include 
blouse and sweater busts, brassiere forms 
and bathing suit and corset forms. Also 
announced is a line of mannequins in which 
the supporting rod is invisible, inserting in 





the foot. The mannequins are half-round, 
closed back, with a full-round appearance. 
Information is available from the firm at 
the address given above. 
Allen Teaching 
Display Course 

Harold T. Allen is the instructor in two 
courses in display for the Massachusetts 
Department of Education, Division of Uni- 
versity Extension. He is assistant interior 
display manager for Jordan Marsh Com- 


pany, Boston. 








Weinvite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to gebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Again! Solid Cast-Base All-Chrome Racks 


All these beautiful, sturdy, all-chrome racks on double ball 
bearing casters feature solid CHROMED cast-bases and arms. 
Heights and lengths as desired. Immediate delivery. 






































































Write for our Complete Cata- 
Visit our convenient 
showroom. 


logue 


No. 1699 (large photo) — 
GRACEFUL OVAL DOU- 
BLE-TOP RACK. SINGLE 
UPRIGHTS. 5 ft. long., $50.75 





No. 
TOP WITH SINGLE UP- 
RIGHTS. FOR SALES AND 


1657 (above) — SINGLE 


FEATURES. 5 ft. long. 


$26.75 








No. 1659 (above) — DOUBLE 
TOP WITH EXTENDED 
ARMS FOR MAXIMUM 
HANGING STRENGTH. 5 
ft. long $54.75 


Stuart U. Lerner, Tue. 


225 WEST 34TH STREET NEW YORK 1, N. Y. 
SUITE 2118 LACKAWANNA 4°7564 





the truly discriminating 


dispLay manager will want 


. to evaluate the complete 
7 


cavalcade of Cylando Plastic Flowers 


NORTON CENTERPIECES INC. 
119 WEST 24TH STREET, NEW YORK CITY II. N. Y. 









































Waterbury 


ELECTRIC 
TURNTABLE 





$H.00 
74 Inch Top 


For revolving merchandise displays. 
Self-starting, Noiseless. Revolves about 
214 times per minute. 

115-120 Volt. A.C., 50-60 eycle. Capacity 
3 Ibs. Durable plastic top and base. 
Economical to operate. Supplied with 


8-foot cord. 


WATERBURY COMPANIES, Inc. 
791 S. Main Street 
Waterbury, Conn. 






















































on 


500 FIFTH AVENUE 
al a7~° STREET NEW YORK 18.N_ Y 















D 


CORPORATION 


Home Office and Fuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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CHICAGO DISPLAY SCENE 
(Continued from page 33! 
jaded winter wardrobes. Fabrics, gloves, 
lingerie, hats, and other fashion merchan- 
dise were specially dyed so that complete 
ensembles could be obtained in this rejuve- 
nating color. Mannequins made entirely of 
straw, then lacquered, wearing beach-wear, 
were placed under palm trees on high stock 
fixtures, while showcase displays in all 
spotlighted 
bright yellow, artistically 


departments merchandise — in 
arranged with 
palm leaves. 

“Persian Melon’, an exciting new shade 
Mandel’s later as an 
accent color. Like the January color theme, 
“Persian Melon” was selected and named by 


Was sponsored by 


Cooper as the outstanding accent color of 
the spring season. Introduced as an acces- 
sory color, this versatile new shade will be 
extended into wearing apparel as the season 
advances. 

Recently seven windows featured “Persian 
Melon” as an accessory color tor high-style 
dressmaker suits in navy, blue, brown and 
beige worn in each window by a standing 
mannequin and one reclining on a_ velvet 
pillow of “Persian Melon” or a _ comple- 
mentary color, such as turquoise blue or 
Decorative notes were large 
medallions, the designs of which were 
adapted from authentic Persian motifs taken 


moss green. 


from carpets, fabrics, etc. These medallions 
Mandel’s” staff artists of 
papier mache with numerous cut-away sec- 
tions so that the dramatic lighting employed 


were made by 


would spill through onto the backwall. To 
add color contrast there were trees of wall 
board in conventional designs adapted from 
Persian prints and as a final embellishment 
two huge silk tassels, dyed “Persian Melon”, 
were suspended from the ceiling into the 
center of the setting by matching silk ropes. 
rhe windows were painted with revolving 
lights from pale pink to strong amber, 
hidden behind the proscenium and_ giving 
the scenes a highly dramatic effect. 

During the time when most of the State 
street windows were showing pastel suits 
Lytton & Co. 
presented an unusual collection of pastel 


for spring wear, Henry C. 
winter coats and featured them for imme- 
diate wear. A typical window had coats of 
soft beige and pale peacock blue and the 
accessories were brown. In the center of the 
deep gray-blue wall was a frame of plastic, 
the picture itself made by a clear crystal 
brandy inhaler filled with porcelain-like 
white and red roses. For a softening effect, 
delicate pink sheer fabric was fastened to a 
plastic ring in the ceiling and draped down 
to the base of the plastic frame where the 
same roses nestled in its folds and_ spilled 
onto the floor. Three mannequins were 
spotlighted with clear light and the intense 
background color was picked up by side 
lights. 

Under the heading “The proof of the 
corset is in the fitting” Ray Bianchi staged 
a humorous setting wherein the art of mod- 
ern corsetry was recorded by a camera-man 
Nineties He was made of 
plywood with trousers of blue and white 
checks touched with red. Together with the 
camera and tripod, also of plywood, the 


of the Gay 


unit was placed before a drape ot white 
sheer tabric and, for color balance, on the 
opposite side of the setting the dressing- 











table skirt was white and the mannequin 
wore a white robe and white underthings, 
Panels of the white screen were draped with 
turquoise blue filmy fabric, behind which 
cerise lighting was installed. The fabric 
was used again to add color to the three 
corset forms wired in_ position. Clear 
lights focused on the display were hidden 
by the proscenium covered with a display 
paper. 

Clement Bradley, display 
Carson Pirie Scott & Co. selected a current 
event around which to develop a_ window. 
Three mannequins were dressed in prints 
from a collection of apparel that had been 
approved by a jury of prominent men 
selected by a national consumer magazine 
Raised wooden letters on a panel in the 
back wall announced the showing of “Male- 
tested Fashions” that received nods of 
approval from the jury, represented in the 
window by heads of men, young and old. 
The heads, constructed of papier mache, 


director lor 


were hung by invisible wires from the 
ceiling and spotlighted in such a manner as 
to reflect a shadow print design on _ the 
white wall beyond. Incidentally, all prints 
displayed were white on black. 





Morrison Appointed 
By Ward's 

Montgomery Ward & Co., Chicago, an- 
nounces the appointment of Willard I 
Morrison, Jr., as coordinator of industrial 
design on the staff of Paul R. MacAlister, 
director of interior decoration and industrial 
design. Morrison will act as liaison and 
assistant to MacAlister in a new and all- 
inclusive program covering the design of 
all Montgomery Ward merchandise. 

A graduate of Lake Forest Academy an 
the Massachusetts Institute of Technology, 
Morrison has supervised product develop- 
men for the West Bend Aluminum Com- 
He recently organized for 


pany since 1940. 
them a postwar development department to 
coordinate all activities relating to a wide 
diversification of new products ranging from 
aluminum and stainless steel utensils to the 
stvling of outboard motors. 

His successful history in the field of 
engineering and product development brings 
added impetus to Ward’s expanding product 
design program. 


Display Lighting Firm 
Promotes Adams 

Kurt Versen Company, display lighting 
firm of Englewood, N. J., has announced 
the promotion of John M. Adams, formerly 
plant superintendent, to the position of 
vice-president in charge of manufacturing 


Orman Adds Duties 
At Krystall's 

Courtland Orman, display manager tor 
Krystall’s department store at Alhambra, 
Calif., has added the management of the 
advertising department to his duties 


Leaves Lord & Taylor 
For Los Angeles 

After five years with Lord & Taylor, New 
York City, Warren Montel has resigned as 
window display assistant and is leaving 
soon for Los Angeles His successor has 
not vet been named. 
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Rolph Dickey Now Heads 
Southern California Club 

an election held by the Southern Cali- 
fornia Display Club, Ralph T. Dickey has 


becn named president, succeeding Suren B. 
Holmes, Famous Department Store, who 
I becomes chairman of the board. Dickey 


charge of display for the Department 
of Water & Power. Vice-president of the 
club is Stanley Thompson, The May Com- 
pany (Downtown), and Frank Ackerman, 





of California Trend, has been reappointed | 


secretary-treasurer. 
Named to the board of directors are the 
1 
Hollywood; Ernest Nardini, The Broad- 
wav-Crenshaw; Henry S. Schwarz, Crystal- 


following: Roger Pickett, Rathbun’s, North | 


line Plastics Company; Earl Wells, B. A. | 


Jacobs Company; Paul Smith, J. W. Rob- 
inson Company, and Fred J. Tabery, The 
Tabery Corporation. 

Curt Wright Wins 

Display Contest 


First prize of $350 has been awarded to 


Curt Wright, The Fashion, Houston, for | 


winning entry in the Charles of the 
Ritz window display contest. D. M. Tice, 
fepper Brothers, Plainfield, N. J., placed 
second and won $250. Third prize, $100, 
went to Mrs. Guy Malloy, assistant display 
manager for Neiman-Marcus Company, 
Dallas. Ten additional awards were made 
for fourth place, with Mrs. Malloy winning 
one of these prizes also. 

Contest judges were Elmer Sheets, editor, 
Beauty Fashions; Mrs. Dorothy Thompson, 
beauty editor, Harper's Bazaar, and Henry 
Callahan, Lord & Taylor 





Display Props Available 

For New England Promotions 
lhe Apparel Industries of New England 
planning special promotion of “New 


England Week” in several hundred stores | 


ill parts of the country, and intends to 
ive available special display backgrounds 
ind other material for windows and _ in- 
teriors. To bring a new touch to display 


properties, the organization is sponsoring a | 


contest among Boston art students, with 
iwards for the best display ideas. 
Canadian Veteran 
Retires From Display 
William Keelor, who has been in charge 
i the display department for the T. Eaton 
store at Winnipeg, Canada, for the past 31 
rs has retired. His actual service with 
firm dates back to 1907. 


McCauley, Hutzler's, 
ls Promoted 

ln future Harry McCauley, formerly dis- 
director for Hutzler Brothers, Balti- 
will be known as store design coun- 
His successor in direct charge of 
display department has not been an- 
ced. McCauley will superintend store 
itecture and style shows in addition to 





ay, 


Ross Resigns Position 
With Emily Shops 

resignation of Emil Ross as display 

iger for Emily Shops, Inc., New York 

has been made known. 
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THE NEW LOOK .. . 





Hand sculptured half-round mannequin with the full round look . . . 
ACTION POSED 
BATHING SUIT 
and 


CORSET FORM 
Self-standing on Metal base $16.95 





BEAUTIFUL FULL ROUND 
BRASSIERE FORM 
Self-standing $6.50 

ohana This Glamorous Lightweight Mannequin (approx. 12 

BLOUSE Ibs.) designed especially for the new trend. Stands 

on metal base, rod inserted in foot. The ideal form 

FORM for slacks. No cutting of seams necessary. $32.50 

$2.95 
DURABLE - PRACTICAL - ECONOMICAL - SPACE SAVING 





Modern Skintex finish in FLESH — WHITE — BLACK — SILVER 


ORIGINAL DISPLAYS INC. new Yor Civ’ 


Order Direct or From Your Local Distributor 








Member 


GATIONAL ASSOCIATION 
OF DISPLAY tmoustares 


| 
) 


\ 


PROGRESSIVE MERCHANDISE 
PRESERTATION 





ENTIRELY NEW AND SENSATIONAL!! 


STRIPE-SHEEN 


THE BIG HIT AT THE NEW YORK SHOW 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42ND STREET NEW YORK CITY 18 


This new and novel display material is on a background of clear, 
translucent and crinkled material with three-inch heavy velour 


stripes in beautiful pastel colors spaced three inches apart. 
36 INCHES WIDE IN 12 YARD ROLLS 


It has taken the display field by storm because its beauty and 
richness cannot be equalled. It has many display uses. Write 


for sample. 


Also write for new swatch folder, showing actual samples of our 


beautiful and colorful display papers. 


vi 


Originators and Manufacturers of Distinctive Display Papers 


























Full Round Papier Mache 


EASTER BUNNY 





















From any angle he’s still 
LIFELIKE, CUTE, & EYECATCHING 
12 Inches Tall 


. » SLID 


Stands 
A top notch value at . 


Jobbers Inquiries Invited 


TRIM-RITE COMPANY 


315 CLINTON AVENUE 
NEWARK 8, NEW JERSEY 
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2226 5th Avenue e@ 


cen Me Seker, Weuich. be Mek Rasholol Se aicd, Bb) 


make every sales story 


EASY TO READ! 


MITTEN'S LETTERS — Inexpensive! Easy to use! 
Third dimensional— dramatic! White perfection! 
Pin back, Sanded back and track letters in 14 styles. 
Also gay borders and Mitten Illustro Figures. 


Write for name of nearest dealer 





@ SNNIW YVE-HIVE YOI 


@ SAV1dSIC MOGNIM 4O4@ SYOLVIIGN!I LNIWLYVdSG YOI 





Redlands, California 





| 


| dising. 
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Staff Appointments Made 
At Dana O'Clare, Inc. 


Herbert H. Kauffman has been appointed 
staff director of Dana O’Clare, Inc., New 
York City, and in this capacity will serve 
as executive assistant to O’Clare, president 
of the firm specializing in visual merchan- 
Since his return from wartime duty 
in the Air where he served in the 
Pacific with the rank of major, Kauffman 
has been with the Museum of Modern Art, 
where he was occupied with personnel and 
office management. In his new capacity he 
will coordinate the work of O'’Clare’s staff 
of display specialists and will represent him 


Fe rces 


in conferences with clients. 

David E. Bell and Charles W. Gaylord 
have also been engaged as members of the 
O’Clare Bell back 


organization. has a 


—Some of the members of the National Association of Display Industries at a luncheon 
given during New York Market Week, at the Hotel New Yorker— 


FEBRUARY, 





ground of theatre and display photography, 
following his service in the navy, where he 
was assigned to Atlantic convoy duty. Gay- 
lord’s experience in retail advertising and 
display includes such stores as Macy’s, New 
York City, J. N. Adam & Co., Buffalo, and 
a number of Florida specialty shops. Wil- 
liam Riggs, formerly with the display staff 
continues as chief de- 
signer of the group working under O’Clare’s 
direction. 


of Bloomingdale’s, 





New Catalogue Issued 
By National Sawdust 

National Sawdust Company, Inc., 65 North 
Sixth street, Brooklyn 11, has announced a 
catalogue showing an extensive line 
ot granular display materials. Copies are 
available on 


new 


request. 





—During the dinner-dance given by the sponsors of Los Angeles Display Market Week . . . 


held at the Elks’ Club. 


committee reported that sales exceeded all expectations. 


More than 300 buyers attended the market event, it is said, and the 


Inset at the lower left of the 


photograph is a candid shot of Fred Tabery, The Tabery Corporation, and chairman of the 
market committee, welcoming guests to the dinner— 


1948 
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Fashion Shows Offered 
In “Package” Form 

[he format for six fashion shows a year, 
ith a merchandising follow-through which 
ludes show organization and production 
anuals, is being offered as a complete 
ickage to stores throughout the country 

Fashion Productions, a new organization 
ated at 460 West 34th street, New York 
City. The firm is headed by two well- 
nown display personalities. 

Realizing the desire of stores to stage 
smooth-running fashion shows, and also the 
lifficulties encountered by people too busy 
yr too inexperienced to handle the details, 
Fashion Productions was organized by 
William T. Munford and Albert Bliss. 
Munford was formerly display director and 
then sales promotion director for Thal- 
himers, Richmond, where he produced and 
lirected all fashion presentations for the 
store. Bliss heads Bliss Display Corpora- 
tion, New York City, and is noted for his 
lesigning ability in addition to his theatrical 
background. 

[he presentation offered stores contract- 
ing for the service includes, in addition to 
the scenario, theme — which embraces 
arrangement of acts and scenes and script 
format for commentator; production, in- 
cluding plan for stage sets, properties, light- 
ing, musical arrangement, etc.; sales pro- 
motion, the follow-through in program cover 
and layout, newspaper layout, press rela- 
tion procedure, souvenirs, display ideas and 
set-ups, departmental displays and posters. 

In addition to the fashion show service, 
Fashion Productions has recently announced 
streamlined fashion scenarios for those 
stores having weekly luncheon showings, 
either in their tea room or in hotels. The 
demand for this type of idea service comes 
trom stores that have fashion “know-how” 
but are constantly harassed with the new 
and informal weekly showings. Full de- 
tails are available from the above-mentioned 

mpany on request. 


2 





Ace Display Fixture 
Takes Larger Space 

Ace Display Fixture Company, headed by 
Irving Braverman, has removed from 11 
West 29th street, New York City, to the 
Breslin building at 16 West 29th street. 
rhe firm specializes in mannequins, chrome 
ind plastic fixtures, garment racks and 
hangers. 


Display Center Planned 
By Burroughs 
Included in the three million dollar ex- 
pansion program of the Burroughs Adding 
Machine Company, Detroit, is the building 
a new display and training center on 
odward avenue. Further details will be 
leased soon. 











Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 














RONNIE DISPLAY CO. 32-0157thst. WOODSIDE N. Y. 
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... 0% stotyoly “Our 6f Ths Worla=.. 


The unanimous comment of display people about our 


cecucove PEDESTALS 





The newest idea in pedestals — the most in diameter. Tops and bottoms are remov- 
modern item for all-purpose display in sin- able. Rods are 12" solid steel, bright chrome 
gle or multiple units. High luster chrome _ finish, comes in 3 lengths: 6"-9"-12". Packed 
rods and sparkling Pearlite plastic tops and _and sold in sets of three as illustrated. 


bottoms. Pearlite round tops and bottoms 





STYLE P3 Complete See © 750 


are precision molded with reinforced —_—— 
rimmed edges for extra strength. Each has Send for catalog of complete Ronnie line. 


144” neck which slips tightly onto the rod JOBBERS’ INQUIRIES INVITED 


— tops are 10” in diameter — bases are 6” ican ttt 
























20 SALESMEN 


NOW ON THE ROAD 
Serving 27 States 


This year, Garrison-Wagner salesmen, bringing samples and 
photographs of the newest additions to “America’s Most Complete 
Line of Display Materials”, will call on more displaymen than 
ever before. Many customers who formerly have known us only 
through our catalogs, are now being called on by sales repre- 
sentatives . . . representatives with a background of practical 
experience in display that enables them to be of real assistance 
to their customers in solving display problems. 


The expansion of our sales force makes this increased 


coverage possible. 


GARRISON -WAGNER CO. 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 
Chicago Showroom: 20 East Congress 



































































































Palomino Unit 
Mache tan net finish Colts 
31% ft. high $ 90.00 ea. 
Papier Mache green net finish Tree Shrub 
61% ft. high $100.00 ea. 


Papier 


Fence 14 inches high . . $ 20.00 ea. 


Ly Pay 


eee! 7 W. 45th ST.. NEW YORK 19, N. — 





Manufacturers of 
Mannequins 
Children’s 

Figures 
Corset Forms 
also 


Mannequin 


Repairing 





DISPLAY MANNEQUIN, Inc, 


257 W. 17th St., N.Y. C. 


WaAtkins 9-4275 
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PPROVAL by the board of directors of 
the National Retail Dry Goods As- 
sociation of a display group within 

the framework of the Sales Promotion Divi- 
sion of the association has been announced 
by Lew Hahn, NRDGA president. The dis- 
play group will be under the supervision of 
Howard P. Abrahams, manager of the Sales 
Promotion Division. 

A number of the country’s leading display 
executives have already written the NRDGA 
to express their approbation of the arrange- 
ment. 

Speaking of the new Abrahams 
says: “With costs continuing to rise in 
should lean 
sales as well 


group, 


sales promotion, we feel we 
more on display for immediate 
as for the coordination it gives us with 
the other promotion tools. Since a major 
item of expense in display is the actual 
space rental in our own stores, we at least 
have one controllable factor which we do 
not have in other media. We will conduct 
continuous research in visual selling on a 
scale that has not been attempted. We 
welcome and solicit the full cooperation of 
retail display directors everywhere in this 
new display group and in our” planned 
activities. 

‘The field of visual selling has never been 
explored fully. I consider window, interior 
and point-of-purchase the one indispensable 
sales promotion media. We know there are 
ways to make display more productive and 
we plan to discover these techniques.” 

Arthur M. See, publicity director of 
Saks-34th Street, New York City, 1s the 
chairman of the NRDGA display committee ; 
committee upon the 
election of a board of directors of the new 


he will dissolve the 


display group. 
The new display group will have its own 
board of directors, composed of people in 


the retail display field. This board will 
interlock with a similar board of the Sales 
Promotion Division. The chairman of the 


latter will be a member of the display board. 

\Ycecording to Abrahams, “Our immediate 
step is to create our board ot directors for 
the display group. This will be done im- 
mediately, and it will serve until an official 
January. The 
board will determine eligibility of member- 


election takes place next 
ship, dues, ete 

‘This group is going to make its own 
ules. It will be operated by display ex- 
ecutives for displaymen and their stores. 
\ny actual thinking on my part or on the 
part ot the board of directors of the Sales 
Promotion Division of NRDGA can easily 
be vetoed by the display group as soon as 
it is fully organized. 


“It their procedure follows — general 
NRDGA policy, this will happen: 
“I. All NRDGA © stores automatically 


enjoy all the services of the NRDGA asso 
ciate groups—display included. 

“2. The NRDGA 
matically includes membership in the new 
display group. NRIDGA membership costs 


membership fee auto- 


NRDGA Display Group 


Formally Announced 


-directors will decide that any 
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depend on store volume.” (Volumes rangin 
from $74,999 to $80,000,000, with dues fror 
$25 to $3,000, and number of representativ: 
ranging from one to 50 for individual con 





— Howard P. Abrahams — 


cerns; dues for centrally owned groups of 


‘stores range from $60 to $4,500 and number 


of representatives from 2 to 75.—Ed.) 

“3. Size of volume (or fee) indicates the 
number of active store officials designated 
as ‘members of record’ of NRDGA. 

“4. If a store has not designated all its 
members of record, it can designate one for 
the display group. 

“5. Additional memberships per store are 
$10, charged to the store. 

“6. I believe the display group board ot 
interested 
displaymen can join. 

“7. The budget costs of the new group 
will be borne, for the present, by the budget 
of its parent, the Sales Promotion Division. 
Eventually we will create an independent 
budget. 

“8. Any studies we do which are com 
piled will be sold on a_ break-even basis 
with one price to members and a_highet 
price to non-members. 

9. “J. M. Ellis (who, by the way, came up 
from the ranks into the display executive 
which he is) is sales promotion director o 
G. C. Murphy, McKeesport, Pa.; he 3s 
chairman of the Sales Promotion Division, 
NRDGA 
play board. One or more members of the 
display board will serve on the board of the 
Sales Promotion Division, with the write! 
interlock 


and will be a member of the dis 


as manager otf both. Thus we 
as we should.” 

It is hoped that the new group will b 
ready to participate in the Spring Clint 
of the Sales Promotion Division. 

Applause for the creation of this new 


1948 














Ben 
To. 
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ip has already been received trom the 
owing display directors: John T. Moss, 
Jr. Marshall Field & Co., Chicago; Morris 
\elch, Associated Merchandising Corpora- 
New York City; Syl C. Rieser, Stix, 
& Fuller, St. Louis; Lee W. Court, 
\m. Filene’s Sons Company, Boston; W. L. 
Wardrip, The Ernst Kern Company, De- 
troit; John H. Dubuisson, The Cain-Sloan 
Company, Nashville; K. W. Duncan, Kauf- 
nn Department Stores, Pittsburgh; Aub- 
rey L. Maley, The Broadway-Hollywood, 
Hollywood; Adrian Delsman, Famous-Barr 
Company, St. Louis, and Carl V. Haecker, 
Butler Brothers, Chicago. 

Howard P. Abrahams, manager of the 
Sales Promotion Division of the NRDGA, is 
anxious to hear from all retailers and their 
display heads who are interested in this 
important activity and who may be willing 
to assist in the job of building a great 
fund of display knowledge at NRDGA for 
the good of all retailers. He can be reached 
at 100 West 31st street, New York City 1. 

During the past two years, the Sales 
Promotion Division has conducted some 
display research with New York university 
This included various tests on interior 
displays. 





NADI Market Reservations 
Indicate Big Event 

\ccording to John F. Bowman, Jr., man- 
aging director of the National Association 
of Display Industries, response to the initial 
announcement that space reservations for 
the June Display Market Week are now 
being accepted is greater than ever before. 
The event will take place in New York City, 
with the Hotel New Yorker as headquarters. 

lhe second and third floors of the hotel 
have already been assigned, as have all 
rooms on the fifth and sixth floors. About 

of the seventh floor has been assigned 
display use, as well as eight or nine 
us on the eighth floor. 

Seventy-eight requests for exhibit space 
have been received from members, Bowman 
reports, 56 of them reaching his head- 
quarters at 11 East Walton Place, Chicago, 
in the three-day period from January 12-15. 
Exhibitors are taking larger spaces than at 
the 1947 show in Chicago, and indications 
are that the entire commitments for exhibit 
space at the New Yorker will be used. 


Gerald Dunston Joins 
Foley's, Houston 
one time with Foley's, Houston, but 
the past six years in charge of display 
(gus Mayer Company, Ltd., New Orleans, 
Gerald) Dunston has resigned the latter 
tion in order to join the display depart- 
of Foley's, where Frank Vermilve is 
iv director. 
Benjamin Resigns Position 
To Join Lord & Taylor 
nton Benjamin has joined Lord & 
rr, New York City, as assistant to 
Callahan, succeeding Warren Mon- 
( ie latter has resigned in order to move 
West coast. Benjamin was formerly 
arge of interior display for the first 
Hoors of R. H. Macy & Co., and prior 
it time was with Bonwit-Teller. 
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Harvey Maxwell Company 
Gets Local Write-Up 

The ever-present fascination which a dis- 
play supply showroom has for the layman 
is exemplified in an article appearing in 
the January 30 issue of Town, a magazine 
published in Kansas City for residents of 
that city. Two pages are devoted 
to photographs and an article concerning 
the Harvey J. Maxwell Company. The 
growth of the company is traced from its 
origin 12 years ago in an 18 by 12-foot space 
to its present 4,500 square feet for stock 
and showrooms. The firm is owned and 
operated by Harvey J. Maxwell and _ his 
brother, Floyd. 





Local Contest Won 
By Leonard Pons 

A trophy awarded for the best Class A 
display in connection with the annual Sugar 
Bowl display contest in New Orleans has 
been given for the second straight vear to 
Leonard Pons, D. H. Holmes Company. 
Phil Preddy, Krauss Company, placed sec- 
ond. 

In the Class B division, for the third 
time the award was won by J. B. Buras, 
Imperial Shoe Store, with second going to 
Charles C. Wood, S. H. Kress Company 


Citizenship Award 
Goes To Bob Clarke 


Robert H. Clarke was acclaimed the out 
standing young man ot 1947 in Danville, 
Va., at a dinner held in that city recently, 
at which time he was presented with the 
gold key which is symbolic of the Junior 
Citizenship Award. The presentation was 
made on behalf of the Junior Chamber of 
Commerce. Clarke is display manager for 
the L. Herman Company. 

Clarke is president of the Exchange Club, 
for the second time, and is treasurer ot the 
Junior Chamber of Commerce He served 
overseas in the Seabees as a chief petty 
officer during the war, and since his return 
from service, as well as before 1941, he has 
been extremely active in almost every civic 
enterprise conducted in Danville 


Knempel Is Back 
With Plymouth 


Peter Knempel has succeeded Paul Ro- 
chette as display manager tor Plymouth 
Shops, New York City. He thus returns to 
the position he left 18 months ago to design 
displays and industrial exhibits 


Walters Display 
Adds Morton 

Whitfield Morton is now with Walters 
Display, Inc., New York City, as designer. 
He was at one time in charge of display 
for Wallach’s, of the same city, and Johnson 
Sheldon Company, Dayton 


Barofsky Heads Committee 
For Cancer Fund Promotion 

In connection with the local American 
Cancer Society Fund campaign, Les Barof- 
sky, Morris B. Sachs Company, Chicago, 
has been selected as chairman of the city’s 
display committee. He is also president of 
the Chicago Display Club. 


| 


nee ramon 
“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 
Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, IIl. 








WINDOW FLOORS 
LOOK DIFFERENT with 


Trademark Reg. U. S. Pat. Off. 

WOOD FLAKES KUBES, ETS 

available (catalogu 
furnished) Our Products are sold by weight (not per 


Latest spring and early summer colors 


bag) for your protection Chips Lawn Grass, Sand 

stones, pearl chips, et 

It’s first choice in leading stores from coast to coast 
National Sawdust Co., Inc. 

65 N. 6th St. Display Dept. Brooklyn 15, N.Y 


Contact your jobber or direct if necessary 








Make Your Mannequins... 


REALLY BEAUTIFUL 


With HASSLER 


LASHES 


* Easily shaped. Bend foundation strip to 
desired curve and it holds that curve for 
fitting. 

*® Holds curl permanently. 

*® Lashes are trimmed in curve to better 
simulate real lashes 
In quantities, lashes are die cut and curled 
exactly as desired. Samples upon request. 

HASSLER BEAUTY PRODUCTS e 280 Terrace 

Altadena e California 














USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpese: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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U. S. Displaymen Thanked 
For Christmas Gifts 

During the Southern Display 
conference in New Orleans last spring, an 
Solomon, 


Association 


appeal was made by Ted 
Harris & Co., Dallas, tor 
candies to be sent to England for distribu- 
tion to groups of children there. It was 
requested that such gifts be sent in care 
or 1. ff. 
talls, Kingston-on-Thames, who was attend- 
letter 


donations of 


Pryer, display manager for Ben- 


ing the conference. The following 
from Pryer is dated January 7: 
“Just prior to Christmas, numerous pack 
ages arrived containing these delicious 
sweets and I was able to make many dis 
tributions to various charities and hospitals, 
and the Kingston hospital came in for quite 


a large share The 


photographs enclosed 
show the happy evening which we spent in 
presenting this gift from the displaymen of 
\merica, and I can assure you that it was 
for me the happiest moment of the festive 
season 


“The deat 


sends to. the 


matron at Kingston hospital 


displaymen of America het 
sincere thanks and I also enclose a lette: 
which arrived this morning from one. ot 
dispensed 
appreciate it 1 
small corner to say 


the other charities to whom we 
the eft I should 
vou could find some 


ereatly 


thank you to the various people who = so 


generously responded to the request and 
made this happy occasion possible.” 
The second lette! referred to 


“Thank you very much indeed tor the box 


reads 


of lollipops which I need hardly tell vou 
were thoroughly enjoyed as part of the 
Christmas chee 1 am gratetul for your 
kind thought It was avery welcome 


iddition to the Christmas stockings 


—At the left is the matron of Kingston hos- 

pital, while holding the box of lollipops is 

L. J. Pryer, display manager for Bentalls, 

Kingston-on-Thames. The other gentleman is 

F. E. Thomson, of Pictorial Display, London, 

who cooperated generously in the decoration 
of the hospital wards— 
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Clock Frames Models 
At Style Show 


With a total attendance estimated at 
2,500 buyers from all parts of the country, 
the California) Apparel Creators’ Market 
Week was held at the Alexandria hotel 
Los Angeles, January 11-14 


leach model appeared betore c larg 
clock, by The Tabery Corporation, ot the 
same city, with the clock hands moving 
forward one hour for each fashion shown 
The name of the manufacturer of — the 
garment featured appeared on slides at the 
top of — the 


circled by the phrase: 


clock, whose Lace Was en 
“Every hour a new 


style is created in California.” 





Len 
For 


Dai 
To 


' 
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THE BROADWAY-CRENSHAW 
[Continued from page 27] 
trate island and a side street paralleling 
he boulevard. This was originally part of 
the property purchased by The Broadway. 
However, rights to the land were given to 


the City of Los Angeles by the store in 
interests of traffic safety and civic 
beauty. Cars discharging passengers may 


into the side street without delaying 
or interfering with the traffic on Crenshaw 
b ulevard itself. 

The auto plaza is 10% acres and will 
accommodate 7,000 cars a day. \s men- 
tioned before, the entrance to the store 
from the auto plaza is flanked with a bank 
i display windows. 

\n interesting fact about the Broadway- 
Crenshaw and which should be mentioned 
here is that although the store owns the 
entire 35 acres, only part of the area is 
ised for The Broadway. The rest is leased 
to other tenants. 

lo serve both the department store and 

er tenants, the Broadway-Crenshaw con- 
structed a wide sweeping tunnel two-fifths 
t a mile long. The tunnel is wide enough 
ind high enough to accommodate any truck 
meeting California state specifications. 

It is equipped with receiving and loading 

ks for every tenant. The entrance is on 
Stocker street The use of the $250,000 

nel, the only one of its kind in the 
untry, not only keeps the parking plaza 
uid the territory immediately adjoining the 
res free of truck traffic, but it saves 
incounted man-hours in loading, unloading, 
aarking and getting through customer traffic. 

\lbert Gardner was the architect who 
esigned the store, and C. L. Peck was the 
mtractor. 

Harry S. Anderson manages the new unit 

liam Berwick is his assistant. 

completion of The Broadway-Cren- 

, marks another milestone in the history 

is great Los Angeles retail institution 

s indeed a far cry from the first Broad- 
vay store—a humble little 40-foot affair 

first opened its doors in Los Angeles 

1896 with $500 worth of stock 


Lengthy Vacation 

For Abrams 

\rnold J. Abrams, the Adler-Jones Com 
Chicago, and Mrs. Abrams are en- 

ing a two-month vacation, half of which 

cing spent at Palm Springs, Calif. The 
four weeks will be divided between 

thern California, New Orleans, and a 

bbean cruise as far south as Panama 


Daughter Born 
To The Fifers 


tan Fifer, display and advertising man- 

if tor The R. B. Maxwell Company, 

Mansfield, Ohio, and Mrs. Fifer are receiv- 

congratulations on the birth of a 
ter, Barbara Cheryl Fifer. 








Don’t forget—send in your news 
items about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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The Original Invisible 
u SHOE FORM 


FOR SLING PUMPS 


Fits either shoe, no buckle adjusting and brand 
names are not concealed. Made from best quality 


spring steel. 


.0O : 
23 per doz. pair 


{SK YOUR JOBBER OR 
Patent Pending WRITE DIRECT TO: 


F.B.F. DISPLAY CO. 


R. 2, BOX 646 INDIANAPOLIS 44, IND. 











EGGS 


FOR EASTER DISPLAY 
0 0 0 


ASSORTED PASTEL COLORS — 
Yellow — Violet — Green — Robin 
Blue — Red — White. 


NATURAL SIZE — Looks like the Real Thing — but made of Glass. 
Packed | gross to Carton Like Real 


Eggs. 
ORDER NOW! 
Content’ Vas fables -ee Dleeet In Even Grosses at $20.00 


MALROS COMPANY 


“The House of Colors” 
BOX 289 DOVER, N. J. 

















ARE YOU 
IN THE MARKET FOR 


NEW IDEAS 


Our original and exclusive spring displays 
and display decorations are definite 


SALES-CREATORS. 


Visit our showroom NOW and 
let us help you solve YOUR 
DISPLAY PROBLEM. 








DISPLAY MANUFACTURERS MART, inc 


Cd / > j 
Luertyliung yor Ditnley 





35th STREET NEW YORK 
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MODERN STORE DESIGN AND 
DISPLAY FIXTURES REQUIRE A WIDE 
VARIETY OF VENEER AND PLYWOOD 


' 
4 
t 
a 
’ 
* 
at 


. .. Regardless of Your Needs 


AETNA CAN SUPPLY YOU PROMPTLY 


Whether your requirements are large or small, take advantage 


of our tremendous warehouse stocks and mill supply facilities. 


AETNA PLYWOOD & VENEER COMPANY 
1741 ELSTON AVENUE, CHICAGO 22, ILLINOIS 
Telephone ARMitage 7100 Teletype CG 305 


FOR LATEST TELEPLY TICKER PRICE LIST — MAIL THIS COUPON 


AETNA PLYWOOD & VENEER CO., 1741 Elston Ave., Chicago 22, Ill. 


Please send free, latest copy of Teleply Ticker Price List giving inventory of veneer and 
plywood you have on hand. 


NAME 


ADDRESS 


CITY PONDS css cess seacp ose Siscte nc ere setts ee eats eee 


For Smooth, Silent, Fully Automatic Operation of 
DISPLAY WINDOW CURTAINS 
AND ADVERTISING DISPLAYS 


Vallen exclusive one-button 
motor control starts, stops and 
reverses action from any remote 
spot. 


Models for all conditions ¢ Fully guaranteed. 
Write today for FREE CATALOG 


Vallen, Vue. 226 Bluff Street * Akron, Ohio 


The World's Largest and Oldest Manufacturers of Curtain Control Equipment 











NUMBER 24 | USE THE 
CUTOUT CHISELS eS 
Per Doz., postpaid $1.75 POSITION WANTED POSITION VACANT 


“KEEN TO PLEASE” 






. DISPLAY EBUIPMENT FOR SALE 
ARTISTS’ SUPPLY CO. of N. Y. REPRESENTATIVES WANTED 
15 W. 45th St. New York 19, N. Y. $3.00 Per Column Inch — CASH WITH ORDER 
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JOSKE'S JUBILEE 
[Continued from page 48] 


Don Spring, an authority on Texas bacl 
ground, received the historical research 
assignment. Mrs. Soule, the artist’s wiie, 
did the research on women’s clothes 
each era, with the cooperation of the San 
Antonio Public Library, to insure com- 
pletely authentic attire for the miniatur¢ 
models. 

By process of elimination, 11 windows 
were agreed upon to depict each of the 
following: Joske’s first store; arrival of 
the first train in San Antonio; the first 
Battle of Flowers parade (annual spring 
festival) ; capture of Geronimo and Natchez, 
the Apache warriors, which ended the 
Indian wars in Texas; recruiting of the 
Rough Riders at San Antonio’s Menger 
hotel by Teddy Roosevelt and Leonard 


| Wood; the first Wright airplane brought to 


San Antonio; first World War; San 
Antonio's disastrous flood of 1921; estab- 
lishment of Randolph Field, “West Point 


| of the Air’; celebration of the Texas cen- 


tennial, and, finally, Joske’s Diamond Jubilee 


| celebration of 1948. 


The newspaper blow-ups were at the right 
rear of each window. At the left was a 
golden hourglass with the sands of time 
running out and recording the date of the 


| scene portrayed. An open “book”, in few 
| words, related the incident. 


The windows were unveiled on New Year's 
Day, after a parade of giant animal 
balloons, the first ever seen in Texas, viewed 
by an estimated 200,000 persons. The parade 


| and the windows were part of the most 


intensive 24-hour advertising, promotion and 
publicity campaign ever witnessed in_ the 
San Antonio area—and the campaign pro- 


| duced record-breaking results. 


James H. Calvert, Joske’s president, 


announced that the store’s first day of 


business tor 1948 was the biggest day in 
the store’s history. In a nine-hour sales 
day, the store’s gross exceeded by 25 
cent its previous record, which had_ been 
set on an eleven and a halt hour Christmas 
holiday shopping day. Calvert added _ that 
approximately 60,000 persons had _ visited 


Joske’s on January 2. 


per 


The first week the historic windows were 
on view, school teachers began to arrive 
escorting history class groups. Other school 
teachers called attention to the educational 
value of the windows and _ urged their 


| students to pay them a visit. 


Col. M. L. Crimmins, president of The 
Texas Historical Society, widely known in 
Texas as an authority on the history ot 
the Lone Star state, met Display Director 
Hurwitz ten days aiter the display opened 
and told him: “I have returned to. study 


| those windows five times.” 


The colonel simply echoed the reactions 


| of thousands of average citizens. 


The historic windows, however. were onl) 


' one phase of the vast job which Joske’s 


Diamond Jubilee posed for the display de- 
partment. In addition to adopting a new 
color scheme for its wrappings, boxes and 


| delivery trucks—a brilliant purple, with th 
store insignia and slogan in_ silver—the 
| store also gave its remaining 42 windows 


and all of its interior displays a “new 
look”, a Diamond Jubilee look featuring 
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ecial jubilee emblem and the slogan, “75 
48”. 

Planning for Joske’s Diamond Jubilee 
lebration was in the hands of 14 different 
‘ore committees, with E. C. Sullivan, 
ecutive vice-president and general man- 
er, as overall director. James H. Keenan, 
ce-president in charge of sales promotion, 
general chairman of the committees; J. H. 
forse, vice-president in charge of merchan- 
sing, is chairman of the merchandise com- 
ittee, and H. A. Lindskog, treasurer and 
mptroller, is chairman of the operating 
mmittees. 

The celebration will continue throughout 
48 with many special events. 


Wrong Address Given 
In Nu-Show Ad 
Through a typographical error, the street 
iddress of Nu-Show Displays was given as 
7 Sixth avenue, New York City, in the 
m’s advertisement in the January 
DISPLAY WORLD. The correct ad- 
ess is 97 Sixth avenue. 
\ complete mannequin wig repair kit is 
ing presented by the firm, containing all 
e necessary materials and tools to keep 
mannequin wigs in first-class condition. 
Called the “Petal-Top” wig repair kit, the 
vutfit is available for two-week delivery. 


issue 





$500 Top Prize 
In New Contest 

The Belt 
Broadway, New York City, 
national display contest in 
irize of a $500 Saving Bond will be awarded 
or the window or interior display. 
he official “Tighten Your Belt 
Week”, and was adopted in cooperation with 
reliet February 22-29 
s the time of the contest, and entry blanks 

| added data are obtainable from the 
ponsor at the address given above. 


\merica, 1165 
is sponsoring a 


Industry of 
which a_ top 


best 


theme is 


l-uropean agencies. 





Management Changes Made 
By Tero, Inc. 
Werner Rothenberg, secretary 
Tero, Inc., 345 West 
New York City, has resigned; he is _ re- 
laced by Claudio Carano. The latter was 
employed by Jas. B. Williams, 
the same city, and will serve as 
roduction manager for Tero. The 
planning the announcement of a 

mplete line of ladies’ and children’s man- 
equins in addition to the numerous display 
rms and fixtures already carried 


and treas- 


irer of Broadway, 


ormerl) 
nc... ot 
com- 


iny is 


Dworkin Appointed 

By Shillito's 
The John 
Ss appointed Irvin 
inager, in which 
linate the work of the display and adver- 

formerly as- 


Shillito Company, Cincinnati, 
Dworkin as 


capacity he will co- 


publicity 


ng departments. He was 
tant basement. divisional 
for the store. 


merchandise 


nager 





Myers Now Buyer 
)¢ Draperies 
d Myers, display manager for 
Charleston, W. Va., has 
ide drapery buyer for the store His 
essor in display has not been announced. 


The 


imond, been 
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Aluminized 
REFLECTOR LAMPS 


SHELDON 
INFRA-RED 
HEAT LAMPS 


125-250-375 watts 
Regular and Pyrex Glass 
Red, Amber, and L. |. Frosted 
Available in 110 and 220 volts 


N 
HELDO 


NEXT TIME | 
SPECIFY 


‘SHELDON ELECTRIC CO., Inc. 


68-98 COIT STREET, IRVINGTON 11, N. J. 



















































This COMMERCIAL ART 


Home Study Course 
helps you get ahead 




















Here are five books giving practical material for the display craftsman 
5 VOLUMES —_ wants to pt his technique and handle a wider scope of work 
1ese books take up thoroughly the best-paying types of commercial 
1278 PAGES irt work, show what sells, and how it is produced. They enable you 
HUNDREDS to brush up on fundamentals and special points of technique—they 
OF teach you “ Re agony doing representative drawing, fashion figure 
lrawing, all kinds of lettering, rendering of commercial subjects of 
ILLUSTRATIONS many types, practical design—just the type of material you need to 
AND handle the most popular forms of advertising and commercial illus 
s trations, displays, layouts, ete. 

wisi McGraw-Hill Commercial Art Lib 

- ibrary 


HESE books save the f renderings in manv mediums: 


more than 1,300 illustrations in all—form 


reader’s time with practice forms; 


brief. punchy text that gives essential etc. 
instructions in usable form. In addition many a feature alone worth the price of th 
illustrations and examples give the artist Library. You get this, plus complete, step 


by-step instructions, written by specialists 
material you need to carry on a 


improvement plan and make more 


isual instruction, inspiration, and models of 
Old-fashioned, standard, ill the 
letters, alphabets, and _ scripts; definite 
llustrations; posters; show-cards; money 
fashion drawings; 
y==e==-"=="QN-APPROVAL EXAMINATION COUPON ---------5 
McGraw-Hill Book Co., Inc., 330 W. 42nd St., N. Y. 18 

Send me the McGraw-Hill Commercial Art Library, 5 volumes, for 10 days’ 
examination on approval. In 10 days I will send $4.75, plus a few cents 
postage, and $4.00 monthly until $24.75 is paid, or return books postpaid. 
(Postage paid on orders accompanied by remittance of first installment.) 


many types of work. 
and modern 
idvertising 
book and printing designs; 


FREE 
10-Day Trial 
No Obligation 





‘ 
’ 

‘ 

‘ 

' 

‘ 

‘ 

‘ 

‘ 

‘ 

Name ‘ 
’ 

Address ‘ 
’ 

City and State . 
Position ® 
‘ 

’ 

’ 

‘ 

’ 

‘ 

‘ 


(company eeoeeecee 
(For Canadian price write McGraw-Hill Co. of Canada, Ltd., 
12 Richmond Street E, Toronto 1) 


See es eee eee eee eee ee eeeeee 
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SPRING SPECIAL 


DOWEL SCREEN 
17.50 


7 ft. High by 54” wide 
An ideal merchandise displayer. Three 
18"' panels with double action hinges, 


all wood, fainted white. (Flowers not 


included.) 












Single Dowel Panels $5.50 ea. 
Giant Peony Spray—4' x 2' 


Flower heads 9'', green leaves, choice 
any color $4.50 ea. 


Visit Our 
New Showrooms 


DISPLAY PRODUCTION 
CENTRE, INC. 


“Headquarters for Display’ 
51 W. 35TH ST., NEW YORK CITY | 








Under sole direction of Jac M. Lesser 




















































YOUR DISPLAYS 


Fresnelite, Jr. 
100-watt. G 16/2 bulb extra 


[8 
Oy \e 
‘Os, e 
" « & e® 


N 
% 1211 $1320 3 


CENTURY Lighting Equipment is ENGINEERED Lighting Equipment 


419 West 55th Street, New York - 626 N. Robertson Bivd, Los Angeles 

















RiBbBBONS 


Direct from Manufacturer to You 


DISPLAY JOBBERS TAKE NOTICE 
We Solicit Your Patronage 


GROS-GRAIN RIBBON OUR SPECIALTY 


Also Cut-Edge Taffeta and Satins 


J.BURLOCK COMPANY 


105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 
Selling Agents for 
THE POST NARROW FABRICS CORP. 
MANURACTURERS on aeons 
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J. H. Roy, widely-known displayman 
Canada, resigned as display manager | 
The Paquet Company, Quebec, with whi 
firm he had been for 20 years. 

P. S. Williams, display manager for 
Scrugegs-Vandervoort & Barney, St. Louis 
gave a demonstration of displaying silks 
at a meeting of the Merchandise Institut 
in the same city. 

Bert Smyser resigned as display manager 
for Stone & Fisher, Tacoma, to become 
manager of The Mode Art Company, also 
of Tacoma. 

Displaymen ot Birmingham, Ala., formed 
a local group, with Ray Williams as_ the 
first president. Meetings of the Birmingham 
Association of Displaymen, as the new or- 
ganization was known, were held every tw 
weeks. 

George Orphan, display manager for The 
Cleaver Dry Goods Company, Everett, 
Wash., resigned in order to head display for 
The McCormack Brothers Dry Goods Com- 
pany, Tacoma. He replaced A. Jeromy, who 
had been promoted to merchandise man 
ager. 

Newly elected officers of the Cincinnati 
Display Men’s Club were: president, Arnold 
D. Loring; vice-president, A. C. Kein, R. B 
Clothes Shop; recording secretary, Richard 
Courtney, Hanke Brothers; financial secre 


| tary, Elmer H. Heileman, McAlpin’s 
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Charles Vetter was appointed to the sales 


| staff of Cyrille Steiner Studios, New York 


City, to handle the mid-West territory. 

Members of the Detroit Display Club held 
their annual Valentine dinner dance at the 
Webster Hall hotel. Among the guests was 
George Westerman, display director tor the 
Commonwealth Southern Corporation, Jack- 
son, Mich., and past-president of the Inter- 
national Association of Display Men. H. W 
Weaver was in charge of arrangements fo! 
the event. 

With Max S. Mayer as vice-president and 
sales manager, Profita Mannequins, Inc., 
was formed in Dallas. 

W. L. Stensgaard & Associates, Inc., 
Chicago, opened New York City offices 
the RCA building. 

Tom Lee, display director for Bonwit 
Teller, New York City, spoke on the sub- 
ject of display before an audience of retail 
executives, members of the Uptown Retail 
Guild. 

Formerly with Gimbel’s, New York City, 
Leo Monsein was named display directo! 
for Julius Gutman & Co., Baltimore. He 
replaced Bernard F. Stang, resigned. 

Fred Henderson was appointed displa 
director of Best & Co., New York City, 
taking the place of Richard Terhune, wl 
had resigned. Henderson had been first 
assistant to Terhune. 

Helen Coles returned to display, afte: 
leaving Bonwit Teller some time before, b 
taking over the department at Jay Thorpes 


New York City. 
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Broaddus And Briggs Join 
Garrison-Wagner Sales Staff 
George Briggs and Leigh Broaddus, with 
combined experience in display extending 
er 38 years, recently left positions in 
licago to join the expanding sales force 
the Garrison-Wagner Company, St. Louis. 
riggs will cover southern Ohio and _ part 

Indiana while Broaddus will return to 
s native Texas and travel that area. Both 
en intend to locate in their territories so 
at they will be able to render bette 
rvice to their customers. Briggs will 
ike his headquarters in Columbus, and 
Broaddus will set up in Fort Worth. 

Briggs began his work in display in 
Rockford, Ill., moving trom there to Peoria 
where he was display director for Block & 
Kuhl Company. He was display managet 
at Goldblatt’s State street store, Chicago, 
when called into the service. Upon dis- 
charge from the Navy in 1946 he returned 
to Goldblatt’s as display supervisor for the 
(Chicago store. 

Broaddus began his career in Amarillo, 
Texas, moving from there to The Fair in 
Fort Worth. He was with Sanger Brothers, 
Dallas, when called for army duty. After 
his discharge trom service in 1946 he was 
associated in display with Ray Bianchi, of 
Goldblatt’s, Chicago, for two years before 
joining the Garrison-Wagner Company 
Leigh, incidentally, has an interesting hobby 
is an amateur magician. 

With the addition of Briggs and Broad 
dus, plus two other newcomers, Lou Nichol- 
son who covers Florida and part of Georgia, 
and Frannk Harrison, covering Georgia and 
\labama, the Garrison-Wagner sales force 
now numbers 20 men, covering 27 of the 
45 states. This increase of the sales force 

a policy development of the company, 
lesigned to improve and personalize service 
to its customers, many of whom know the 
rm only through its catalogues. 


Castelberg Appointed 
Assistant To Blum 
Succeeding Donald Rose, who resigned a 
ort time ago, Edward Castelberg has been 
ippointed assistant to Sam Blum, display 
irector for Bloomingdale Brothers, New 
York City. Castelberg has been with the 
ire’s display department for 15 vears, and 
future will have charge of window dis- 


a\ 


Valentine Party Held 
By St. Louis Guild 


Members of the St. Louis Display Guild 
t the evening of February 12 at Belvedere 
‘s steak house for a Valentine party 
ich included dinner, dancing and door 
izes. The affair was arranged under the 
spices of the Guild Ladies’ Auxiliary. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Display .. the MODERN PLASTIC WAY! 


overall, 
piece. 


6” x 6” 


No. 225 





16 W. 29th St., (Near 5th Ave.) 


LUCITE STAND No. 400—42” high 


x § 
Interchangeable tops _ for 
varied uses 


Hat tops only. 
Shoe Tops 
Bag Easels 
Hosiery or 


scarf arm..each, 1.25 
1 


TRANSPARENT HOSIERY 
LEGS in two sizes. 


No. 226 


stands in plastic or 
metal for every need. Also a com 
PRECISION - SIZE 
manikins from Toddlers to size 13 
No. 400 Ladies, and Men’s and Boy’s 


ACE DISPLAY FIXTURE CO. 


New York City 1! No. 226 No. 225 


Other display 


plete line 


For those attractive and neat displays use modern 
plastic display fixtures. These fixtures have modern lines, 
are easy to keep clean. and show your merchandise to 
best advantage to promote sales. Lucite or Plexiglas, 


erystal clear, flame resistant. with sturdy bases. 


’ base, 134” center 


complete $35.00 
each, $1.50 
each 1.25 


shelf each, 











DROOPY SPOTS? 


SAGGING FLOODS? 


Then it's time to switch to... 


“SWIVELIER” UNITS 








Made with the Universally 
Adjustable Spring Tension 


“SWIVELIER" SOCKET 


n § eo wine Nurs 
\ @ NO SET SCREWS 
\  @ EASY TO ADJUST 


“Stays Put 
At Any Angle!" 


ALL Swivelier lighting units are made with 
the Patented Swivelier Socket 


SWIVELIER COMPANY, INC. tew'Yore civ 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














PAPIER MACHE SPECIALTIES 


Drawings and sample pieces submitted free of charge. 
Unusual jobs our specialty. In full round or half 
round relief; sculptured or moulded. 

Jimmie & Lucy Holland 


HOLLAND Display Mfg. Co. 


220 Wood St. Texarkana, Ark., Texas 








LEROY W. FRYMAN 
KeMu 4202, DAYTON 2, 0. 
@ FLOWERS 
@ FIXTURES 


e FABRICS 
e PAPERS 


DARLING 


DISTRIBUTOR 
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NOW THE CORSILLO PLASTICIZED W I G eee 


Corsillo, creator of the expandable, interchangeable manne- 
quin wig, offers a revolutionary advancement in the wig field 
... the plasticized mannequin wig. For the first time display 
directors can have a mannequin wig which cannot be torn 
apart, yet can be cleaned and completely restyled by Corsillo 
without losing any of its natural softness and beauty. 


The shape and coiffure remains intact indefinitely even when 
hats are worn or removed. It will be worth your while to ask 
your distributor to show you the Corsillo plasticized wig. 


Next month we will discuss the budget value 
of interchangeable, plasticized mannequin Wigs. 


Ask your display distributor 


SF icnnsasle ‘wager EMIL CORSILLO, Inc. 


turer... or write direct to 





Y estgners of Fire Hat Pieces 


Corsillo for the name of 


‘ Swett: ¥ Wwe-o bP 
the nearest supplier. 





Freshen Up Your Spring Displays with 


MEMORIAL GRASS MATS 


For the ultimate in eye appeal, use Memorial Grass 
Mats for Spring. These rich grass-green mats will add that 
true-to-life look to your displays. Use them for interiors 
or windows and get that added drawing power to make 
your displays sell more merchandise. Grass mats are ideal 
for Spring and outdoor atmosphere . . . Specify Memorial 


Grass Mats and you get the best. Available from your 


display jobber. 


MEMORIAL GRASS CO. 








UHRICHSVILLE OHIO 











nd | | USE THE 


the iste pture | OPPORTUNITY EXCHANGE 
ft lneZ, ? oe | For any WANT AD purpose: 
| ae ‘ POSITION WANTED POSITION VACANT 
ev USED DISPLAY EQUIPMENT FOR SALE 
i } j »s On request REPRESENTATIVES WANTED 
412 Bay Bldg. Seattle 1, Wash. $3.00 Per Column Inch — CASH WITH ORDER 


VkE 
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[Continued from page 50] 


Magazines 

*Anon. “Remodeling Main Street.” Arc 
tectural Forum, October, 1944, pp. 101-112 

Anon. “Seven Commercial Units.” Archi 
tectural Forum, June, 1943, pp. 97-102. 

Lundberg, E. A. “Modern Store Fronts.” 
DISPLAY WORLD, September, 1947, pp 
82, 108-109. 

Ketchum, M., Jr. “Organizing the Store 
Front.” DISPLAY WORLD, August 
1947, pp. 37-112. 

Lundberg, E. A. “Shape otf Things to 
Come.” DISPLAY WORLD, August, 
1945, pp. 37-40. 


| Pamphlets 
| Visual Fronts. Toledo: Libby-Owens- 


Ford Glass CO: 

People Buy by Eye. Niles, Mich.: The 
Kawneer Company. 

Reports on Two Architectural Competitions 
Niles, Mich.: The Kawneer Co., 1946, 
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tional Retail Furniture Assoc., 1945, 1946 
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There is a New Trend in Store Design 
Pittsburgh: Pittsburgh Plate Glass Co., 
1945, 

Jones, V. H. Blueprint for Simplified Mer- 
chandising. Akron: Goodyear Tire and 
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TYPOGRAPHY AND LETTERING 

Books 

Thompson, T. The Script Letter. New 
York: Studio Publications, 1947. 

Thompson, T. How to Render Roman Let- 
ter Forms. New York: Studio Publica- 
tions, 1946. 

Anon. Old Fashioned Type Book. New 
York: Phillips, 1945. 

*Anon. Manual of Style. Chicago: Univ 
of Chicago Press, 1943. 

Carlyle, P. Letters and Lettering. 2nd Ed. 
New York: McGraw-Hill, 1943. 

*Goudy, F. W. The Alphabet and Elements 
ot Lettering. Los Angeles: Univ. oft 
California Press, 1942. 


| *Biegeleisen, J. I. The A. B. C. of Letter- 


ing. New York: Harper's, 1940. 
*Longyear, Wm. Type Specimens for Lay- 
out, Printing and Lettering W atson- 
Guptill, 1940. 
Tannahill, S. B. P’s and Q’s: A Book ot 
Lettering Arrangement. New York: 
Doubleday, 1939. 


| Carlyle, P. Learning to Letter. New York 


| 
| 
| 





McGraw-Hill, 1939. 

*Holme, C. G. Lettering Today. New 
York: Studio Publications, 1937. 

Ovink, G. W. Lettering Today. New York 
Studio Publications, 1937. 

Ovink, G. W. Legibility, Atmosphere Value 
and Forms of Printing Types. New York 
Wittenborn, 1928. 


ART 

Books 

*Mondrian, Piet. Plastic Art and Pure 
Plastic Art. 2nd Ed. New York: Wit 
tenborn, Schultz, 1947. 

Art in Progress, New York: Museum o! 
Modern Art, 1944 

*Barr, A. H. What is Modern Painting: 
New York: Museum of Modern Art, 1943 
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Pearson, R. M. Experiencing 
Pictures. New York: Harper's, 1943. 
iggenhiem, P., Ed. Art of This Century. 
New York: Art of This Century, 1942. 
Faulkner, R., et al. Art Today. New 
York: Henry Holt & Co., 1941. 

arson, R. M. The New Art Education. 
New York: Harper’s, 1941. 


heney, Sheldon. The Story ot Modern | 
Art. New York: The Viking Press, 1941. | 


iIdstien, H. and V. Goldstien. Art in 
Every-Day Life. 3rd Ed. New York: 
Macmillan, 1940. 


heney, Sheldon. A Primer of Modern | 


\rt. Rev. Ed. New York: Tudor, 1939. 
\rt in Our Time. New York: Museum of 
Modern Art, 1939. 
*Pearson, R. M. Experiencing Pictures. 
New York: Harcort Brace, 1932. 
ART.IN INDUSTRY 
Books 


Lippincott, J. G. Design for Business. Chi- 
cago: Paul Theobald, 1947. 


Teague, W. D. Design, This Day: The | 


Technique of Order in the Machine Age. 
New York: Harcourt, Brace, 1940. 

Cheney, S. and Martha Cheney. Art and the 
Machine. New York. McGraw-Hill, 
1936. 

*Read, Herbert. Art and Industry. New 
York: Harcourt, Brace, 1935. 

Mumford, L. Technics and Civilization. 
New York: Harcourt, Brace, 1934. 

Geddes, N. B. Horizons Boston: Little, 
Brown, 1932. 


ARCHITECTURE 

Books 

*Nelson, G. and H. Wright. Tomorrow’s 
House. New York: Simon and Schuster, 
1945, 

\non. Built in U.S.A.—1932-1944. New 
York: Museum of Modern Art, 1944. 

*\non. What is Modern Architecture. New 
York: Museum of Modern Art, 1942. 

‘Ford, J. and K. M. Ford. The Modern 
House in America. New York: Archi- 
tectural Book, 1940. 

Frey, A. In Search of a Living Architec- 
ture New York: Architectural Book, 
1939, 

\alto, A. Architecture and Furniture. New 
York: Museum of Modern Art, 1938. 

“Gropius, W. The New Architecture and 
the Bauhaus. New York: Museum of 
Modern Art, 1937. 

Mumford, L. Sticks and Stones. New 
York: Norton, 1933. 
eney, S. The New World Architecture 
New York: Longmans, Green, 1930. 

Fletcher, B. History of Architecture. New 
York: Scribner’s, 1921. 

Magazines 
Vright, F. L. “A Monograph’. Archi- 
tectural Forum, January, 1938. pp. 1-102 


INTERIOR DECORATION 
B 10ks 

rd, J. and K. M. Ford. Design of Mod- 
rn Interiors. New York: Architectural 
0k, 1942. 
llies, M. D. All About Modern Decor- 
ting. New York: Harper’s, 1942. 
m. Organic Design. New York: Mu- 
um of Modern Art, 1941 
ler, J. D. More Color Schemes for the 
fodern Home. New York: Studio Pub- 
ations, 1938 
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AT LAST - a practical, professional 
WIG REPAIR KIT 


Here you have a complete wig repair kit, containing 
all the necessary materials and tools to keep your 
mannequin wigs in first-class condition. It will 
enable any displayman to do a professional job and 
to keep wigs in top condition. All contained in a 
strong kit, built to order for hard usage and long 
wear. Two-week delivery. We supply all refills at 
a nominal cost. 


ALL KITS SHIPPED RAILWAY EXPRESS, C.O.D. 


$22.50 F.O.B. N.Y.C. 





pisPLays 


nNuU-SsHOW ew yoR« CITY 


o7 etm ave, * 


NU-SHOW DISPLAYS 


97 SIXTH AVE., NEW YORK CITY 13 





Liz. 
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HAVE YOU EVER 
"LOST" A DRESS? 





DIMMU LLL LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLQuua 


4 


or a Suit? or a very expensive Sweater? 
or a Blouse? Through “Sunfading”? 


And you noticed it, just when a customer asked for it 
out of your window? 

And you found, that it was so badly faded, that you 
could not sell it anymore? 

If that has happened to you, don't let it happen 
again!! 


INSTALL SUNSHADES 


Write for our illustrated booklet—E 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 


781-83-85 CHANCELLOR AVE. IRVINGTON 11, N. J. 


Distributors Wanted 


LLL LLL LLL LALLA LLLLLLLLLLLLLLLLL LLL LLLLLLL LLL LLL LLL LLL 
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For Tricky Cutouts, use the 


ROYAL CLIPPER 
CUTTER 


Does the Jobina Jiffy - Does a Clean Cut Job 
PRICED AT ONLY $15.95 


@ Ability to cut average sheet metals, plas- e@ Cuts to desired pattern. Requires only %4"' 
tics, fibre board, linoleum and cardboard, hole to start cutting inside the sheet. 
widens your selection of display materials. 


a gy a straight edge. No grinding or @ Fits chuck of any 1%" drill. It's portable. 
iling. 





Display men praise the Clipper Cutter as a boon to the industry. It is especially suited 
to “on the job” installation work where materials must be custom fitted. 

If you have the problem of cutting unusual display materials, send us a sample, we will 
make a cutting test for your inspection. 


C-B TOOL COMPANY - LANCASTER, PA. 


Canadian Distributor: J. C. Adams Co., Ltd., Toronto. 











Sowing Display Men from Coast lo Coast 





810 PENN AVENUE, PITTSBURGH 22, PA. 











JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies’ and Men's Coat, Suit, Sweater and Shirt Forms, Blouse, Lingerie, 
Bras, Etc. Metal stands supplied at most reasonable prices. 





For particulars, write 


ACTION!FORM CoO. 


265 WEST 17TH STREET NEW YORK II, N. Y. 
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[| *Frankl, P. T. Space for Living. Nz 


York: Doubleday, Doran, 1938. 


| *Burris-Meyer,_ E. Decorating Livab 


Homes. New York: Prentice-Hall, 1937 

Patmore, Darek. Color Schemes for thy 
Modern Home. New York: Studio Pu 
lications, 1936. 


| Frankl, P. T. Form and Re-Form. New 


York: Harper's, 1930. 
Frankl, P. T. New Dimensions. New Yor! 
Harcourt. Brace, 1928. 
LIGHTING 
Books 
Atkinson, A. D. S. Fluorescent Lighting 
New York Chemical Publishing, 1946 
Magazines 


| *DeLanoi, E. “Theatrical Lighting for 


Dramatic Display.” DISPLAY WORLD 
February, 1947, pp. 42, 72-73. 


| Dorsey, R. T. “Bright Displays.” DIS- 


PLAY WORLD, September, 1947, pp. 40- 
41, 95. 

*Welch, K. C. - “Display and Its Lighting.” 
DISPLAY WORLD, August, 1947, pp. 40- 
41, 70-78. 


*Cutler, C. M. “Planned Store Lighting: 


Key to Visual Selling.” DISPLAY 

WORLD, June, 1947, pp. 56-57, 133. 
Allen, C. J. “Light and Sales.” DISPLAY 

WORLD, November, 1946, p. 108. 


| Pearson, H. “Piping Light with Acrylic 


Plastics.”’ DISPLAY WORLD, Septem- 
ber, 1946, pp. 72-73, 110-113. 


| *McKnight, F. “Painting with Light.” DIS- 


PLAY WORLD, June, 1946, pp. 50-51, 126 
Anon. “Edge Lighting of Acrylic Plastics.” 
Architectural Forum, January, 1947, p. 106. 


Anon. “A Review of Lighting Funda- 
mentals.” Architectural Forum, May, 
1945, pp. 141-154. 

Anon. “A Review of New Lamps.” Archi- 


tectural Forum, July, 1944, pp. 12-14. 

Matteson, M. R. “Numerous Advantages 
with Fluorescent Light.” DISPLAY 
WORLD, February, 1940, pp. 24, 23. 

‘Ketchum,  H. “Merchandise is Vain; 
Flatter It with Light.” DISPLAY 
WORLD, August, 1939, pp. 5, 48. 

Warren, D. M. “Light Conditioning with 
Fluorescence.” DISPLAY WORLD, 
March, 1939, pp. 24, 50. 


| Hodgetts, E. W. “Your Window Displays 


as ‘Eyes’ See Them.” DISPLAY WORLD, 
November, 1934, p. 28. 

Littlefield, H. J. “Tests Show Lighting 
Doubles Crowds.” DISPLAY WORLD, 
July, 1928, p. 22. 

PUBLISHERS’ ADDRESSES 

American Fabrics, Empire State building, 
New York City. 

\merican Management Association, 330 
West 42nd street, New York City. 

Appleton, D., Century Company, Inc., 
West 32nd street, New York City. 

Architectural Book Publishing Company, 
112 West 46th street, New York City. 

Architectural Forum, The, 350 Fifth avenue, 
New York City. 

Art of This Century, 30 West 57th street, 
New York City. 

Boni, Albert and Charles, Inc., 26 West 56th 
street, New York ( ity. 

Blandford Press, London. (See Chemical 

Publishing Company.) 

Brentano's, Inc., 586 Fifth avenue, New York 
City. 

California, University of, Press, Universit 


35 


ot Calitornia, Los Angeles. 
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emical Publishing Company, 148 Latayette 
street, New York City. 

icago, The University of, Press, 5750 Ellis 
ivenue, Chicago. 


voci-Friede, Inc., 435 East 24th street, 
New York City. 
imson Press, 40 Gotham avenue, West 


port, Conn. 
isplay Publishing Company, 1209 Sycamore 
street, Cincinnati. 
ISPLAY WORLD, 1209 Sycamore 
Cincinnati. 

Dodd, Mead & Co., 432 Fourth avenue, New 
York City. 

Doubleday, Doran & Co., Inc., 14 West 49th 
street, New York City. 


street, 


Favor, Ruhl & Co., Chicago and New York 
City. 

Goodyear Tire & Rubber Company, The, 
\kron. 

Harper & Brothers, 49 East 33rd_ street, 


New York City. 

Harcourt, Brace & Co., 383 Madison avenue, 
New York City. 

Harrap, G. G., London. 


Helburn, Wm., Inc., 15 East 55th street, 
New York City. 

Henry Holt & Co., 257 Fourth avenue, New 
York City. 

Home Furnishings Merchandising, Haire 


Publishing Company, 1170 Broadway, New 
York City. 


Houghton-Mifflin Company, 2 Park street. 
Boston. 

Interiors, Whitney Publications, Inc., 1! 
Kast 44th street, New York City. 

International Association of Display, Box 


2582, Birmingham. 

International Printing Ink Corporation, New 
York City . 

Irwin, Richard D., Inc., 332 South Michigan 
avenue, Chicago. 

Kawneer, The, Company, Niles, Mich. 


Lippincott, J. B., Company, 227-231 South 
Sixth street, Philadelphia. 
Little, Brown & Co., 34 Beacon street, 


Boston. 
Liveright Publishing Corporation, 386 Fourth 
avenue, New York City. 


Longmans, Green & Co., 55 Fifth avenue, 
New York City. 

Macmillan Company, The, 600 Fifth avenue, 
New York City. 

McBride, Robert M., & Co., 116 East 16th 
street, New York City. 

McFarlane, Warde, McFarlane, Inc., Ro- 


chester, N. Y. 
Museum of Modern Art, 11 West 53rd street, 
New York City. 
McGraw-Hill Book Company, Inc., 
42nd street, New York City. 
insell Color Company, Baltimore. 


330 West 


National Retail Dry Goods Association, 101 
West 3lst street, New York City. 
National Retail Furniture Association, 666 


ake Shore Drive, Chicago. 
York University School of 
Vashington Square, East, New York City. 
} rton, W. W. & Co: 
irk City. 
Penguin Books, 
x, England. 


Retailing, 
70 Fifth avenue, New 
Ltd., West Drayton, Middle- 


P losophical Library, publisher, 15 East 
th street, New York City. 

Phillips, F. W., Inc., 305 East 45th 
ew York City. 


sburgh Plate Glass Company, Pittsburgh 


street, 
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More Sales For You! 


DISPLAY YOUR 
MERCHANDISE . 


with our 


Plastic Display Trays 


SOCK TRAY 
Style No. 725 
Size: 13” x 444” x 21,” 
$12.00 Per Doz. 





SHIRT & UTILITY TRAY 
Style No. 750 
Size: 15” x 10” x 4” 
$33.00 Per Doz. 





TIE TRAY 
Style No. 700 
Size: 12” x 4%” x 3’ 
$9.00 Per Doz. 








Terms: 1% 10 Days 


@ Moulded in ONE Piece from Clear, Transparent, Durable Plastic. 
@ See your local distributor or contact us if he cannot supply you. 


PLASTICS & METALS CO. 


292 MADISON AVENUE NEW YORK 17, N. Y. 
LEXINGTON 2-6914-5 
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HANSEN 
TACKERS 


4 
BaLancep DRIVE" describes the combination of accuracy, speed and ease of 


operation of Hansen Tackers. 


DRIVE 
-_— 


It means, too, better displays — faster sign tacking — 
for you. Many uses —here are a few: 
@ Attaching articles direct to display cards. 
@ Erecting counter and window displays. 

@ Securing posters to supporting strings. 

@ Fastening easels to backs of cutouts. 


@ Tacking up indoor and outdoor placards. 
@ Stringing hardware to display boards. 
@ Sealing transparent bags and containers. 
@ Making floral blankets, bunting, etc. 


Hansen Tackers and Staplers are made in 36 different models. 
80 sizes, widths and lengths. 


Staples consist of 
Choose Hansen for better display and sign tacking. 


FOLOER AN ee oe 


“V~niT— 5944 RAVENSWOOD AVE. CHICAGO 40 ILL. 
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Prentice-Hall, Inc., 70 Fifth avenue, New 
York City. 


Putman’s, G. B., Sons, 2 West 45th  stre 
SAVE (Vore MONEY ; New York Ci 
: Reflector Hardware Corporation, West 
wanes avenue at 22nd Place, Chicago. 
IMMEDIATE DELIVERIES =< 20 Ronald Press Company, The, 15 East 2¢ 
ON ALL SIGN MATERIALS aaa street, New York City. 
GRUMBACHER SERIES No. 9355 7 Di, Scall, L., 5 Minetta Lane, New York City 
RED SABLE SHOCARD BRUSH ‘ Scribner's, Charles, Sons, 597 Fifth aven 
7 New York City. 





h 


:) 


l 4 ) ¢ / 8 10 2 
45 .60 80 1.00 1.25 1.60 180 2.25 3.25 4.25 





Duofast No. 830 Stapler $7.00 Staples $2.10 Box Simon & Schuster, Inc., 1230 Sixth aven 
Speedomatic No. 850 Stapler $7.50 Staples $2.35 Box , New York City. 
Gooner eat © Postecie: 5” x 5” opening er Studio Publications, Inc., 381 Fourth avenue, 
15” Wood Compass $1.25 J New York City. 
We Also Stock The Following: WATSON JUNIOR SIGN & Superintende nt ot Doc uments, l _S. Gove l- 
\, Pint Pint Quart WINDOW TRIMMER KIT | ment Printing Office, Washington 25, Dis- 

Monogram Shocard Colors $ = $ = oe trict of Columbia . 
Carter Shocard Colors ‘ 8 ‘ Handy for storing and carrying your = ; » aa 

; ; Theobald, Paul, publisher, 5 North avenue 
cotc asking ellulose Tapes, izes; Lumina ‘ cago. 
Casein and Deep Fresco Colors; Chicago Cardboard; Strongly constructed of leatherette | Pisias Pibiihins Comneny 204 Bitty ove 
Poster Paper, All Sizes; Monogram and Sherwin-Wil- covered plywood $13.00 5 pany, <4 ave- 


liams Screen Process Colors. Overall Size, 13” x 11” x 614”. nue, New York City. 

University of Texas, Extension Division 
Austin, Texas. 

Van Nostrand, D., Company, Inc., 250 Fourth 


Pe Bg gy F 164 West Lake Street avenue, New York City. 
Display Materials s a a Chicago 1, Illinois | Viking Press, Inc., 18 East 48th street, New 


‘The Paint People"’ ; York City. 

Watson-Guptill Publications, Inc., 330 West 
42nd street, New York City. 

West Virginia Paper Pulp Company, 230 
Park avenue, New York City. 

Whittlesey House, 330 West 42nd_ street, 

Set illustrated 25 pieces New York City. 

Window Advertising, Inc., 175 Fifth avenue 
New York City. 

Wiley, John, & Sons, 440 Fourth avenue, 
New York City. 

Wittenborn & Co., 38 East 57th street, New 
York City. 

Yale University Press, 143 Elm street, New 
Haven, Conn. 

Ziff-Davis Publishing Company, 485 North 
Wabash avenue, Chicago. 








All Prices Shown are Net per each and are F.O.B. Chicago 











Satisfaction Guaranteed 





Order by number Set K-12 





See your Local Distributor 
or Write Direct 





WINDOWS THAT SELL SHOES! | : , 
Sparkling-clear, Plexiglas shoe display sets produce more sales. | Colt 








Write for catalog ““MODERN DESIGN ON DISPLAY” : ish Makerere” ite Die i 
seneleinnatontastentatdatntialnicetieduclintantd The January issue of DISPLAY WORLD 
| is especially good. I liked the display 


specialties article and pictures, and “Let's 


ROGER AtNT COMPANY ..... PLstice FS en arr 


211 N. Seventh St St Louis 1 Mo a clever way to handle last-minute material 


This issue should prove very helpful to 





many displaymen; I'll surely keep my copy 
for future reference.—J. W. Campbell, for- 
merly display director for Carson Pirie 


UNEASE AMIR dutnyem =| Scott & Co. Chicago 


May I take this opportunity of congratu- 





to top off your 
mannequins 


lating you on your splendid work in pro- 
estere ducing such a fine publication — which I 
attractive 
display 


Send for Catalog $2 


910 W.VAN Soe £ CHANDLER lished in any country today. Graham A. E 
Tooze, Weymouth, Dorset, England. 


consider the best display magazine pub- 





WIGS 


7 ] . me . . 
Arranjay's Wig Co. OPPORTUNITY EXCHANGE I intend experimenting with more sophist!- 





USE THE Taking DISPLAY WORLD as a guide, 


WIG SUPPLIES, 
DOMESTIC AND EXPORT savenmmntavatss Seaeene 
NEW YORE CITY POSITION WANTED POSITION vacant | | ‘ise. [ believe the new Zeppen-Field - 
Telephone Chelsea 3-8340-1 $3.00 Per Column Inch — CASH WITH ORDER | | Patling models, plus spotlights, which 
am expecting from America very soon now, 


cated windows dressed with less merchan- 
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excellent 
earnings 


FOR 


EXPERIENCED DISPLAY 
SALESMEN 


TERRITORIES OPEN 


WEST COAST 

CHICAGO AREA 

SOUTHERN AREA 
(TENN., ALA., GA., FLA.) 


Leading designer and manufacturer of 
artificial flowers, foliage and exclusive dis- 
play decorations has unusual opportunity 
for high type men to take charge of above 
territories. Experience and following in 
this field are necessary. We are large 
advertisers and our decorations are known 
from coast to coast for originality, beauty 
and quality. 


Active accounts now exist in these areas. 
Write today giving details of your back- 
ground, send photographs, etc. Replies 
confidential. 


WRITE sox GH2 


Care of DISPLAY WORLD 











REZ-NAT 
PATENTED 


SLEEVE 


FORMS 


Do you trim "Drape Suits''? 
or — Is your problem “Conservative 








4 





Suits"? USE =» 


SAVE TIME — GET RESULTS 


Sizes 37 and 38 





Cuff Springs and Full Springs are 


removable and inter-changeable. 


TANZER DISPLAY CO. 


Everett 49, 


6 Walnut Street Mass. 











OIimSPLAY WORLS 


will be a big aid towards these “American” 
window displays. I sincerely hope that the 
South African public will take well to the 
new trend, as generally the window with a 


lot of merchandise is the type to which 
they are accustomed.—H. Edel, display di- 
rector, The Belfast, Johannesburg, South 
Africa. 


As a faithful Dutch reader of your maga- 
zine, which interests me a great deal, I 
address myself to you with a rather strange 
request. I am displayman and cardwriter 
for different For card lettering I 
always used marten-hair brushes, but they 
are all worn out 
to buy them in Holland—not even in Europe. 
I turn myself to you; I will 
ask you if it is possible by means of your 
magazine to get some marten-hair brushes 
for lettering. Old or very 
welcome, in every thickness. 

| hope you won't asking 
that, but after all you were my last chance 
to get them. I thank you in anticipation, 
and I do hope I can do something in return. 
—F. Schussler, 411 Z. O. Buitgnsingel, The 
Hague, Holland. 


stores. 


now and it is impossible 


Therefore 


used ones are 


blame me _ for 


We are glad that you will help us 
to building up the International Display 
Congress at Lugano at the May 15-17. We 
hope with the holding of this congress to 
help all organizations in our branch. 

We would be glad if we could re- 
ceive also our American colleagues, and it 
would be a help if the American 
industry specialized in our branch would be 
partnership. 

Many 


that they will send delegations. 


very 


very 


great 


Kuropean organizations wrote us 


We can certainly give also new ideas 
because it is well known that the Swiss 
display art has a very high standard and 
we are sure that our International Display 
Congress will be from highest interest for 
the visitors. Enrico Berthold, Verband 


Schweizerischer Schaufensterdekorateure, 


Lugano, Switzerland. 


as displayman, I was 
DISPLAY 


reterence. 


In former positions, 
fortunate enough to 
WORLD on_ hand = tor 


Presently, in my current position as a dis- 


have 


ready 


play manager . . I certainly know its 
true worth. 

I think DISPLAY WORLD is a “must” 
for every wide-awake displayman, and _ is 


doing a wonderiul job to help display and 
displaymen gain their rightful place in the 


advertising game. 


As an instructor for a course in display 
at a local school, I’ve used your copies to 
great advantage. A number of the students 
have expressed their desire for subscrip- 


Kindly advise whether special rates 
Brin 


tions. 


are available to such groups.—Henry 


Springfield, Mass. 

[ am a constant reader of your fine 
and have found 
and useful articles in it. Keep up the good 
work. And how about a few articles on 
merchandising (departmental layout of mer- 
chandise -and the promotion of same) in 


magazine many valuable 


department stores? I think many stores, 
including ours, would be interested.—Wil- 
liam E. Locke, Sears, Roebuck & Co., 


Cambridge, Mass. 


| 








Spanish Moss 


PASTEL COLORS 
25 Lb. Bags 


Magnolia Branches 


Preserved and Flameproofed 
21% ft. to 3 ft. — Green, 
Red or Brown. Magnolia 
leaves also available. 


Asparagus Ferns 


22" in Pastel Colors 


Princess Pine 


In Pastel Colors 


PALMETTO LEAVES, SEA OATS, 
FLORAL BUTTONS, FOXTAILS, 
FUZZY TAILS. 


JOBBER INQUIRIES INVITED 


DISPLAY PRODUCTION 
CENTRE INC. 


51 W. 35th St., New York City 1 


























SONG of SPRING 


Wire Harp, 42 inches high, sturdily mounted on 
an artistic base. Finished in a high gloss lac- 
quer in your choice of the following colors: 


White, Yellow, Rose, Blue, Green or Gold. 


$9.50 Each 
$27.00 Set of Three 


HOUSE of CHARM CRAFT 


334 Lackawanna Avenue Scranton 3, Pa. 
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DISPLAY JOBBERS 


We have the facilities for 
manufacturing a complete line 
of artificial flowers and foliage 
for every season. 

If you want a profitable line 
of attractive units at com- 
petitive prices—combined with 
dependable service—write to 


Harry Mich Company 
(Established 1930) 
1627 So. Michigan Avenue 
Chicago 16, Illinois 





ADVERTISING and DISPLAY MAN WANTED 


We've got an advertising (newspaper and direct mail) display, 
4 large windows, interior and sign problem to solve. We're 
progressive and aggressive and we're growing fast. 

Can you and an assistant handle all of it — or what part of it 
can you handle? Your experiences must cover furniture and 
appliances, domestics, women’s and children’s ready-to-wear. 
Appointment can be made in New York City. Write your story 
(and it’s got to be good) too 


HENRY L. GARTNER 
THE NATIONAL DEPT. STORE 
1633 Atlantic Ave. Atlantic City, N. J. 








REPRESENTATIVES WANTED 
Manufacturer of nationally adver- 
tised line of smartly styled, mod 
erately priced plastic display fix 
tures has several choice territories 
available Excellent commission. 
State full particulars in first letter. 
Address ‘*Box 5243” 
Care of DISPLAY WORLD 











CAREER BUILDERS 
A placement agency specializ- 
ing in Display Personnel. 
Need trained display person- 
nel? Looking for a display 
position? 

Write, wire or phone 


CAREER BUILDERS 


35 West 53rd Street 
N. Y. C. 19, PLaza 7-6385 


Franklyn C. Wiskow, 


Licensee 


SALESMEN WANTED 


In addition to advertisements in each issue of leading trade 
publications including “Display World”, “Boot and Shoe Re- 
corder”’, “Creative Footwear’, “Dun’s Review”, etc., (see our 
advertisement on page 100 of this publication), we are going to 
mail literature and broadsides three times during 1948 to over 
30,000 retail shoe stores and department stores. Inquiries will 
be referred to you for follow-up. This is an excellent oppor- 
tunity to take on a highly profitable, non-conflicting side line. 
Territories are exclusive. Liberal drawings against commissions. 
Write today for literature and details 


ROGER KENT CoO. 
211 N. 7th St. St. Louis, Mo. 


Substanial Reduction! 


UNCLE 
REMUS 


Animated 
Christmas Window 


Uncle Remus and all his for- 
est critter friends are for sale 

includes both animated 
and still characters ... will 
sell at a substantial reduction 
from original cost ... excel- 
lent condition. For  photo- 
graphs and more detailed in- 


formation, write or wire 


Don Whitbeck 


Sales Man., Harbour-Longmire 
Oklahoma City, Okla. 


| De ea et ea | 























CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
2,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 








*“CAROUSEL’’ 
Made by 


GEN. DISPLAY, 
Hollywood, Calif. 


Used about three weeks. Pet 
tect condition. Original cost. 
$1,000 Will sell for SO00 
Photos and information on re 


quest. Write to H. E. Heim, 


CHAS. A. KAUFMAN CO. 
1712 Dryades Street 
New Orleans, La. 


WANTED! SITUATIONS WANTED 
astics ricators, 1 
DISPLAY MANAGER “Ta. fae 


Experienced Beginners 


Excellent opportunity for Dis 
play Manager, thoroughly 
competent to head display de 
partment of one of Towa’s 


Enterprise School of Plastics 
81 Willoushby Street 
Brooklyn, N. Y. 





finest specialty stores handling 





men's, women's and children’s 
quality apparel Must have 
ability in trimming men’s wear 
Three assistants in dept. At 
tractive salary, good working 
conditions, retirement pension 
plan. Desirable home now 


Window Trimmer- 
Cardwriter 


WANTED 


for exclusive men’s and_ boy’s 
available. Give references, ex shop. Prefer young man, under 
perience, present earnings and 40 years old. Good opportun- 
salary expected Address let ity for man who desires to 
ter to live in the South. 

Write, stating experience and 


Robert Armstrong qualifications, direct to: 


ARMSTRONG’S 
Cedar Rapids, Iowa 


Henry Marx Company 
Pine Bluff, Ark. 








HELP WANTED 


Displayman wanted for small 
department store in Paterson, 
New Jersey Apply at once. 


ALASKA FUR CO. 


215 Main Street 
Paterson, N. J. 























FOR SALE 
Giant Papier-Mache Rabbits 
Less than halt original cost 
Write for pictures and details 

WHITNEY’S 

San Diego, Calif. 








FOR saALe 


Left Over From Our Window Remodeling Job 
BRAND NEW CENTURY 
“PAINT WITH LIGHT” STRIPS 
3 — 41% ft. sections 
6—6 ft. sections 
10% Off of List Price 


W. UMBREIT, DISPLAY DIRECTOR 
FANTLE BROS., INC., SIOUX FALLS, S. DAK. 


SALES MEN 
Here’s Top Money-Maker 
—Excellent Sideline 
Sell Imprinted Advertising Special 
ties, Imprinted Pencils, Calendars, 
Decaleomanias, Balloons, etc., that 
all Retailers and Department 
Stores want for every occasion— 
SOUVENIRS, ANNIVERSARIES, 
OPENINGS. Collect large cash de 
posits — 25% which you keep 
Repeat profits guaranteed yours. 
Send only $2.00 deposit, refund 
guaranteed, for impressive money 
making sample kit, which is worth 
more than $10.00 and sent postage 

paid. 

ADVERTISING SPECIALTIES 
MANUFACTURING COMPANY 
218 East 89th St., Brooklyn 12, N. Y. 














MARTIN MOTOCUT 
DISPLAY CUTTER 


With 160 Extra Blades, Circle Cut 
ter and Carrying Case, perfect con 
dition. Bargain at $50 

JOHN SCOTT 
R. 2.-2 


Morrisville, Pa. 
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WANTED 


_Hard Line Chain Store 


DISPLAY MAN 
To act as an assistant in 
large department store 
in the mid-west. 


Address “Box 7255” 
Care Display World 


MR. 


We now have seven (7)... 
be good. 


vertised line. 


we need two (2) more. 


TOP SALESMAN 


They must 


Our men earn 20% commission on our nationally ad- 


TRI-ALLIED CREATIVE DISPLAYS 
200 N. Pearl St., Baltimore 1, Maryland 


DISPLAYMAN 


To trim windows for women’s 
apparel store. Established over 


35 vears. City near Chicago. 
Address “Box 2DI” 
Care of DISPLAY WORLD 











Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and _ up-to-date 
course covering all phases of the 
subject. | value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, Ill. 





AVAILABLE—DISPLAY MAN 


17 years experience in men, women 


and furniture windows, also card 
writing. Married 
Address “BOX R13” 
Care of DISPLAY WORLD 








AN ATTRACTIVE 
SIDELINE 


Manufacturer offers a_ line 
of fluorescent lighting fix- 


tures to jobbers or salesmen. 
Liberal commission or mark 
Ip 


Address “Box 3711” 


Care of DISPLAY WORLD 








THE PEANUT VENDOR 
WENT TO TOWN, TOO. 


FOR SALE. 


ANIMATED 
CHRISTMAS WINDOW 
The sensation of three cities! Fo 
sale by original designer and uset 
This display packed the 
and stopped traffic. It even brough 


a peanut vendor to our corner where 


he did a flourishing business. Dis 
play emphasizes the home 
for department or home 
store. Priced about one-third 
nal cost 
condition. 


Address “Box 9012”’ 


DISPLAY WORLD 


orig! 


Complete and in goox 


Care of 


Ideal 


furnishings 


! 


sidewalk 


] 





FOR SALE 
K-6 CUTAWL 


Cuts with 11 and 22 chisels 


Best offer takes it! 


Robert A. Campbell 


Display Manager 
THE FAIR STORE 
Kankakee, III. 

















AVAILABLE Display Manager 
years experience in Ladies Spe 
Ity Shop, Department Store and 

Display Shop. Capable of designing 

building outstanding displays 


AMOS S. COBBEY 
P. O. Box 1011 St. Joseph, Mo. 

















man. 


| 








AGENCY FOR 
EUROPE 
BELGIAN firm, specialist in 
display material and well in- 
troduced in all the department 


shops, asks for exclusive 
igency for Belgium, Belgian 
Congo and G. D. of Luxem- 
burg. 


Write to: 
Ets. SECURITECHNIC 
228 rue d’?Aerschot 


Brussels, Belgium 


SOUTHERN 
SALESMEN 


To call on Jobbers and 
Retailers. Quick - Selling 
Plastic Display Tray line 
Established New York mf 
Protected Territories 
Commission 


Address “‘Box 1234’’ 
DISPLAY WORLD 


Care of 


JOBBERS — 
SALESMEN 


All Territories 
Fascinating, New Display 
Discovery 
Plastikon Display Signs 
(Pat. Pend.) 
with self-stick, changeable let- 


ters. Now, everyone can make 
their own attractive display 
signs. It's quick, versatile and 


economical. Send full in- 
formation to manutacturet 


Address ‘BOX 202” 


Care of DISPLAY WORLD 

















POSITION WANTED 
Young lady with window dis- 
play training desires position 
in display work. 

Address “Box 717” 
Care of DISPLAY WORLD 








SALESMEN 
WANTED 


Western manutacturer has 
open territory. A new line 
for men with vision and a 
smart clientele. State ter- 
ritory covered, experience 
and present lines. 


Address “Box 201” 
Care of DISPLAY WORLD 








MALE HELP 
WANTED 


Combination window trimmer, 
ard writer and advertising 
Permanent position, ex- 
ellent opportunity with Troy, 
Ohio, leading and largest de- 
artment store. Write, giving 
xperience, details and salary 
xpected. , 


THE STEIL 


_GRUNDER DYE CO. 


Troy, Ohio 














Reputable New York Display Fixture Manufacturer 
Selling to Department and Better Specialty Stores 


WANTS ANOTHER GOOD SALESMAN 
TO A SUCCESSFUL MAN WE OFFER 
e Unsurpassed Fabrication Facilities 
e Management Cooperation and Creative Help 
e Liberati Commission Arrangement 
e An Exclusive Line of High Quality 
Write, in strict confidence to “BOX 8692” 
Care of DISPLAY WORLD 











DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this blank, write a separate letter. 
If we do not have the information 
you want on file, we’ll find out for 
you. Avail yourself of our service 
facilities without cost or obliga- 
tion. This service includes an an- 
alysis of any display problem. 


() Air Brushes 

{} Airpainting Equipment 
{] Animated Signs 

Cj Artificial Flowers 

() Artificial Snow 

C) Backgrounds 

C] Background Colors 

{] Background Coverings 
[] Brushes and Pens 
{]Card & Mat Board 
C] Cardwriters’ Materials 
[]Color Lighting 

{_] Composition Pieces 

[] Crepe Papers 

() Cut-out Letters 

[] Cutting Machines 

[] Decalcomania 

{] Decorative Papers 

{] Display Forms 

C] Display Furniture 

{| Display Letters 

[} Display Racks 

[] Drawing Boards 

[|] Dye, Rug and Carpet 
[) Enlarging Projectors 
(Fabrics and Trimmings 
(} Fixtures 

{] Flags and Banners 

C) Foils 

{] Glass Specialties 

[]} Grass Mats 

[| Hosiery & Shoe Forms 
ClInvisible Glass 

(| Lithographed Displays 
[] Mannequins 

] Metal Sheets 

(] Millinery Heads 

[] Motion Displays 

[] Motion Mechanisms 

™ Mouldings 

{| Natural Foliage 

f] Pageants & Exhibits 
[] Paper Sculpture Displays 
{] Papier Mache Specialties 
[Photographic Blowups 
Plaques (Window) 

C] Plastics 

f] Price Cards—Tickets 
[Price Ticket Holders 
_] Ribbons 

{Sale Banners 

(| Show Card Colors 

] Show Cards 

| Show Case Lighting 

[|] Show Cases 

f] Store Designing 

— Socks—Window 

] Store Equipment 

T Signs—Brass—Bronze 

f] Signs—Card Holders 

T] Signs—Electric 

f] Sign Printing Machines 
Sleeve Forms 

[]Store Fronts 

) Tackers 

|] Time Switches 

(|) Turntables 

 Venders (Imitation) 

— Wall Board 

C] Wigs 

— Window Lighting 

O Do you wish a copy of their 
catalogue? 

OO Do you plan to remodel your 
store soon? 

[Do you plan to build a store 
soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 
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A 
Ace Display Fixture Co. 
Action Form Co. 
Adler-Jones Co. 
Aetna Plywood & Veneer Co 
Allied Display Materials 
Alpern’s 
Arkow-Lewis Assoc 
Arranjay’s Wig Co. 
Artist’s Supply Co. of N. Y. 
Arts & 


Associated Fabrics Co. 


Flowers 
Audit Bureau of Circulation 


B 
Becker Sign Supply Co. 
Belmont Products, Inc 
Berrot-Ross Co. 
Brown & Bros., Arthur 
Bulkley, Dunton & Co., Inc 
Burlock Co., J 


C 
C-B Tool Co. 
Century Lighting, Inc 
Chain Corp., Eddie 
Chelix, Inc 
Chelsea Store 
Chicago Cardboard Co. 
Cohen Co., Art R 
Cole Go; Jas: A. 


Colonial 


Fixture Mfg. Corp 


Decorative Supply Co 


Columbia Display Materials Co 


95 


Q&S 
94 
47 


69 
75 


O& 


Corsillo, Inc., Email 
D 
Darling Co., 
Py. Inside back cover, back cover 


Dazian’s, Inc 
Decorative Plant Co 
Dingleman-Wolff Co 
Display Craft 


Eaton Bros. Corp 


F 


Kalk Glass Products 
Fastenet Corp. 

F. B. F. 
Fixture Mart, Inc., The 
Katherine B 


Frostee Sno Co 


Display Co 
Fleming, 


Fryman, Leroy W. 
Mirs. 


Functional Furniture 


Display Mannequin, Inc 

Display Manufacturers Mart, Inc. 
Display Production Centre, Inc 
Display Wonders 

Doerr & Assoc 

Duran Style-Rite 


Q] 


94,101 


60 
49 


R? 


95 


70 





G 
Garrison-Wagner Co. 
General Die & Stamping Co. 
General Display Corp. 
Glo-Brite Products, Inc. 
Greggory, Inc. 
Motors, Ine. 


Gregory 


H 
Hamberger, Inc., David 
Hansen Mfg. Co., A. L. 
Harris & Sheldon, Ltd. 
Hassler Beauty Products 
Holland Mfg. Co. 
Hotchkiss Go... EF. H. 
House of Charm Craft 
Hurlock, W. C 


Johnson, Charles F 


Kent Co., Roger 
Koester School 
Korrect Way 


Products 


i. 


Lerner, Inc., Stuart M 
Lurline of Seattle 


lynn Display 


M 


McGraw-Hill Book Co. 
Madisonia, Inc 

Magnani Mannequin Co 
Maharam Fabric Corp 
Malina Co. 

Malros Co. 

Manhattan Mannequins, Ine. 
Markwell Mfg. Co., Inc. 
Meakins & Sons, Ltd. 
Memorial 
Midwest 
Mileo Mannequins 
Mitten’s 
Morgan 


Grass Co. 
Manniquin Display 
Display Letters 
.0;. The 


N 
Naegele-Horner, Inc 
National Art Studios 
National Association ot 
Industries 
National Card, Mat & Board Co. 
National Hanger Co., Inc. 
National 
New England Decorative Supply Co. 


Display 


Sawdust Co., Inc. 


Norton Centerpieces 


Nu-Show Displays 


Advertising Index---February, 1948 


100 


66, 


74 
19 


66 
96 
82 

D4 
SO 


44 


O 
Ohlhorst, R. A. 
Opportunity Exchange 





74 
102, 103 


Original Displays, Inc. 85 
Orthwine Corp., Rudolf 66 
r 
Pacific Bamboo Products, Inc. 72 
Palazzo Sleeve Form Mig. Co. 79 
Photocraft Display Co., Inc. 60 
Plastics & Metals Co. 99 
Plastic Shade Co. 70 
Podgor Co., Inc., Jos. E. 64 
Quensell Displays, Inc. 71 
R 
Radiant Glass Fibers Co. 9 
Redikut Letter Co. 66 
Reyburn Manufacturing Co., The 63 
Roehl, Virginia 58 
Ronnie Display Co. 37 
Rubner, Inc., Gustave ee 
S 

Scheuer Creations, 

Inc. Inside front cover 
Segall & Sons 75 
Sheldon Electric Co. 93 
Sherman Paper Products Corp. 57 
Sherman-Weir, Inc. 89 
Shopsin Paper Co. 76 
Shur-Nuff 81 
Standard Cellulose & Novelty Co. 63 
Stensgaard & Assoc., Inc., W. L. ] 
Sun-Shade Co., The 97 
Super Manikin Co. 68 
Supreme Display Equipment Co. 67 
Swivelier Co., Inc. 95 

( & 
Tanzer Display Co. 101 
Thayer & Chandler 100 
Timbertone Decorative Co., Inc. 51] 
Transparent Shade Co., The 56 
Tri-Allied Creative Displays ie 
Trim-Rite Co. 86 
Tropicratt 76 
v 
Vallen, Inc. 92 
W 
Waterbury Companies, Inc. 84 
Watson Co., Geo. E. 100 
Wesco Waterpaints, Inc. 61 
Williams, Inc., D. G. 3 
Winard Sales Co. 60 
Window Mannequin, Inc. 78 
Wold Air Brush Mfg. Co., The 78 
Worsinger Window Service 10 
L 
Zeppen-Field Studios, W. M. 16 
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A. An exceptionally low priced ser- 
ies of durable Dartex composition 
heads. A wide range of smartly sculp- 
tured, lifelike heads that show and 
sell millinery for you. 







B. Fashionable, full shoulder type 
heads for showing millinery with 
accessories. (Fur pieces, scarfs and 
jewelry.) This series available with 
fine quality removable wigs or with 
compo-hair closely simulating real 
wigs. High quality mannequin style 
of hand decoration. 











C. Spotlight profit important acces- 
ories with full shoulder millinery 
heads. Fabricated of durable Dartex 
composition. Expertly sculptured 
hair. Lifelike finishing. Quality and 
price satisfactorily combined. 









D. Mask type heads available in pa- 
pier-mache with real wigs or in Dar- 
tex composition with compo-hair. 
Smartly sculptured. Naturally finished. 








Darling craftsmanship and expert fin- 
ishing produces excellent millinery 
heads for all types of sales promo- 
tion thru Display. Style right and 
durable. Correct head sizes. Heads 
used with or without head stands. 




















Show in Use...Sell More Millinery 


Raise your merchandise nearer to eye level and gain the attention of store traffic. Individ- 
ualize the hats. Break the monotony. These are proved Display principles that increase 
sales. Prove them to yourself... make tests. Short sighted Display means short profits. 


E. Clever Wire Heads for showing hats and accessor- 
ies in a novel manner. Deck them with flowers, scarfs 
and accessories in many ways. 

F. Abstract Heads for unusual Displays. Feature them 
in smart windows and interior displays. Easily refinish- 
ed to suit your color schemes. ; 

Just off the press! Write for Catalog 205, now. See this 


complete selection of Millinery heads, Head stands, 
Hat stands, Displayers, Mirrors and Accessory units. 





& DARLING! €— Your one dependable source for everything in display equipment. 
DE TENE L. A. DARLING COMPANY 
DISTRIBUTOR BRONSON, MICHIGAN 


Visit the Darling Showrooms and Offices: NEW YORK, 47 W. 34th; 
CHICAGO, 222 W. ADAMS; LOS ANGELES, 3114 W. 75th. 











Ve ry Important People. ee not only to themselves, but to profit wise Merchants and Dis- 


playmen. Recognition of the Prep School and College Age Group has boomed sales and profits in 


departments especially created for this fashion conscious group. “Collegettes” (Junior Miss) and 
“Preps” (Boys) were designed by Darling for correct garment display and styled for this important 
consumer group. “Collegettes” in ages 13 to 20 and “Preps” in ages 16, 18, 20 now available. Write 
your Darling Displays Distributor for information. Visit our display rooms. New York, 47 W. 34th; 
Chicago, 222 W. Adams; Los Angeles Office, 3114 W. 75th; L. A. Darling Company, Bronson, Mich. 


npr © Look to your one dependable source 
DISTRI aU DR for everything in display equipment. 





